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INnternational

Experience N
IPAM

Global career-oriented
learning experience

WHY STUDY AT IPAM?

IPAMpreparesstudentsfor the globalworld, providingthem with knowledgefrom eachscientificarea,but
alsowith a set of personaland social skills which makesthem active citizensand agentsof change,in
additionto globallycapableprofessionals

It standsout for its ability to innovate and for its differentiated academicmodel which is founded on the
principlesof quality, internationalisationand the proximity to businessandthe labour market IPAMbrings
to its studentsa multicultural careerorientedlearningexperience

Besides]PAMis locatedin Oporto one of the most beautiful and cosmopolitancitiesin Europe ,where the
studentswill take the chanceto enjoya veryenrichingexperience

Theinterested students can study at IPAMfor a small period through an exchangeprogrammeor enrol
directly on anundergraduateor graduatedegree
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PORTUGAL

A countrywhere you feel at home.

When we think about Portugal, we think about:
Rich history
Beauty
Culture

Friendly population!!!

Amazing weather
Low living costs

From North to South you will find special places where you will feel at home.

Our Official language is Portuguese, but we are quite open to speak other languages, and
communication is not going to be an isstmspitality and tolerance is part of our DNA. We ar

good people indeed!

We are located in Western Europe and borders Spain.
We have safe and fast connections to other European cities that are only a few hours away
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WHY TO LIVE IN OPORTO?

A A cosmopolitan cityull of havens, full of history,
full of culture!

Europe's greatestvheather

Amazing light and special blue sky.

One of the cheapest cities to live in Europe.

Amazingood, amazingwine.

Full of bars and nightlife.

A river that feels like the sea.

A city with fabulous views.

The houses have more colours than a box of Legos.
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One of the safest cities of Europe
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UNDERGRADUATE ACADEMIC OFFER

MARKET]I NG All Coursegaughtin English

FallSemester

SpringSemester
(February- Jung

(September January

1st Semester 2nd Semester

GlobalEconomics
Marketing Principals

Cross Culturdbtudies

InterpersonnalSkills
Research methods

| 60 hours | 6 ECTS
| 60 hours | 6 ECTS
| 60 hours | 6 ECTS
| 30 hours | 3 ECTS
| 30 hours | 3 ECTS

Marketing Strategy
Consumer Behavior

Managing Global Teams

Business Development for Alternative Futures

Marketing Research

| 60 hours | 6 ECTS
| 60 hours | 6 ECTS
| 30 hours | 3 ECTS
| 30 hours | 3 ECTS
| 60 hours | 6 ECTS

Statistics | 60 hours | 6 ECTS Data Analysis | 60 hours | 6 ECTS
4th Semester

Digital BusinesStrategy

Distibutionand Retail

Price and Cost Management

New Marketing and Communication Tool

Services Management

3rd Semester

Financial Management
Customer Management
Trendspotting and Future Thinking | 60 hours | 6 ECTS
Product Management | 60 hours | 6 ECTS
Integrated Marketing Communication | 60 hours | 6 ECTS

| 60 hours | 6 ECTS
| 60 hours | 6 ECTS

| 60 hours | 6 ECTS
| 60 hours | 6 ECTS
| 60 hours | 6 ECTS
| 60 hours | 6 ECTS
| 60 hours | 6 ECTS

Attention!

A Thestudentcanchooseanycoursesup to a totalof 30 ECTS.

A Choosing courses in the same semester ensures that the student does not have overlapping hours
A Eachcoursehas10 placesfor Erasmus students

A Schedules are only available during Welcome Week.
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UNDERGRADUATE ACADEMIC OFFER

GESTAO DE MARKETING|

All Coursegaughtin Portuguese

Semestre 1

(Setembro- Janeiro)

1° Semestre

Fundamentos de Marketing
Investigagdo e Métodos de Pesquisa
Cultura e Ideologia de Mercado

3° Semestre
Gestédo de Comunicacao
Gestdo de Produto

5° Semestre

Dindmica e Animacao de Grupos
Gestéo dos Canais de Distribuicéo
Gestéo de Vendas

Plano de Marketing

| 60 horas | 6 ECTS
| 60 horas | 6 ECTS
| 45 horas | 6 ECTS

| 45 horas | 6 ECTS
| 60 horas | 6 ECTS

| 45 horas | 6 ECTS
| 60 horas | 6 ECTS
| 60 horas | 6 ECTS
| 45 horas | 6 ECTS

2° Semestre
Marketing

Semestre 2
(Fevereiro- Junho)

Comportamento do Consumidor

4° Semestre

Comportamento Organizacional

Publicidade
Gestdo de Precos

Laboratorio de Marketing e ConsurBd

6° Semestre

Comportamento de compra e Venda

Sistemas de Informacgé&o

| 60 horas | 6 ECTS
| 45 horas | 6 ECTS

| 45 horas | 6 ECTS
| 60 horas | 6 ECTS
| 60 horas | 6 ECTS
| 45 horas | 6 ECTS

| 45 horas | 5 ECTS
| 60 horas | 5 ECTS

*Depende do projeto. A ser confirmada no inicio do semestre.

Atencéao!

O estudantgpodeescolher disciplinas de diferenteemestres até um total de 30 ECTS:
A Semestre 1 (de setembro a janeiro) : 1° Semestre, 3° semestre ou 52 semestre:
A Semestre2: (de fevereiro a junho: 2° semestre , 4° semestre ou 6° semestre;
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GRADUATE ACADEMIC OFFER

MARKET]I NG All Coursegaughtin English

FallSemester SpringSemester
(SeptemberJanuary (February- Jung

1stSemester 2nd Semester

Global Marketing Strategy | 60 hours | 6 ECTS Marketing Future Cast | 60 hours | 6 ECTS
Future Consumption Society | 60 hours | 6 ECTS Digital MarketingStrategy | 60 hours | 6 ECTS
Marketing Research Methods | 60 hours | 6 ECTS MarketingMetricsand Analytics | 60 hours | 6 ECTS
Talent and Change Management | 60 hours | 6 ECTS Global Marketing Simulator | 60 hours | 6 ECTS
Disruptive Business Models | 60 hours| 6 ECTS Global BusinesBlan | 60 hours| 6 ECTS

Attention!
A The master courses can only be attended by master students
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MOBILITY APPLICATION

International students.

1STSEMESTER OR AUTUMN SEMESTER
Non-European Students: ¥9Vay

European Students: 3May

2nd SEMESTER OR SPRING SEMESTER
Non-European Students: ¥50ctober
European Students: 3%0ctober
REQUIRED DOCUMENTS TO SUBMIT

Personal photo (JPG Format)

2 Academic Transcript (PDF Format) FO R AN
A
A

Learning Agreement

1D or Passport Copy OPPORTUNITY.

Health Insurance Proof

LINK TO ONLINE APPLICATION

To be sent when the student is nominated. C R E n T E I T




USEFUL INFORMATION

HOUSING
University Accommodation Portal:
https://accommodation.ipam.pt/

Other options:
wUniplaces
wWESN Porto
wRoof Residence
winLife

INSURANCE
Incoming students must have Health insurance and Perso
Accident Insurance

VISA

NonEuropean students
must have student visa.



https://accommodation.ipam.pt/
https://www.uniplaces.com/university/porto/ipam-porto
http://www.esnporto.org/?q=housing
https://roofresidence.pt/pt/
https://inlifeportugal.com/

INTERNATIONAL STUDENTS SUPPORT

WelcomeWeek

Theinternational office of IPAMorganizeswice a year a WelcomeWeekfor incomingstudents,normally one week before
the beginningof the semester We stronglyrecommendall incomingstudentsto attend it, sinceit will offer the opportunity
to:
A Get to know the other incoming studentand the locals through fun team building & other activities (dinners, guided
tours, parties)
Get supportin housing, transports, bank account, visas, and otbeeial and cultural supports.
Explore Oportowith our local students and dive into student life.
Tobuild your own schedulevith a personal support given by a team of students supervised by the International Office
(Buddy program).
Deal with all de mobility documents, social and personal issgescerning the mobility period with the intensive
support of the international office.
tfSFaS R2y Qi F2NBSG (2 oOoNRy3Y

A ID Card/ Passport

A Learning Agreement

A European health card / International health insurance copy

o I Do D

International CultureFair

Once a semester is organized a day especially dedicated to the incoming students. On this day all students are innged to
a little of their culture to our campuses.

Getpreparedfor this! Bringwith you everythingyou think you canuseto presentyour Country ingredientsfor typicaldishes,
typicalcostumesmusic,symbols flagsetc.




CONTACT US

www.ipam.pt

+351 229 398 088

@ Internationalofficeporto@ipam.pt

internationaloffice ipam

INTERNATIONAL OFFICE COORDINAftQienaland International Relation€oordinato)
Liliana Rosalino

INTERNATIONAL OFFICE COORDINAdrRonal OfficeCoordinato)
Mafalda Homem de Melo




