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As a leading global provider of temperature 
monitoring solutions, American Thermal 
Instruments (ATI - a division of CAVU Brands) 
supports clients with precision, industry 
knowledge, and an unparalleled enthusiasm 
for innovation.  And so, when Dayton, Ohio’s 
Tempagenix, LLC went searching for just 
the right partner to help bring a new and 
improved medical thermometer to market, 
they naturally turned to ATI.

A WINDOW OF OPPORTUNITY
Body temperature thermometers have come a long  
way since early 16th century water thermoscopes  
with alcohol and later mercury-filled devices giving  
way to digital units. Still, traditional medical  
thermometers aren’t always practical for all  
applications. For infants, toddlers, the elderly, and  
other special needs cases such devices often present 
physical challenges.  Additionally, the thermometers 
were generally inconvenient, fragile, expensive, slow, 

inaccurate and, in the case of digital thermometers,  
had a limited battery life. Today liquid crystal  
technology is eliminating many of these drawbacks. 

Tempagenix set out to take advantage of an emerging 
market by providing an affordable liquid crystal medical 
thermometer. Liquid crystal thermometers are shown 
to be more safe than mercury-in-glass thermometers, 
more accurate than digital brands, more convenient and 
physically advantageous to many users. 

Fortunately, they didn’t have to look far to find the  
perfect partner. Because of their reputation as a  
leading temperature technology authority, experience 
with liquid crystal-based products, and manufacturing 
capabilities, ATI was the natural choice.  

Tempagenix co-founders, April Pollock and Shelly Heller 
saw the partnership as a match made in retail heaven.  
“We were extremely fortunate to have a company like 
ATI in our back yard,” explained Pollock. “They provided 
the technical expertise and manufacturing resources to 
help make our vision a reality.” 

Read More >>
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AGILE PRODUCT DEVELOPMENT
Product development would be key in determining 
the ultimate success of the project. It was crucial 
that the new device meet rigid FDA and medical 
industry standards while maintaining an attractive 
retail price point.  

ATI scrutinized all phases of product development 
to ensure quality and control costs. Material 
choices were evaluated and adapted while processes 
were modified to streamline production. Similarly, 
ATI’s automated and scalable manufacturing and 
distribution processes allowed Tempagenix to 
remain responsive to growing demand and tight 
delivery schedules. With the help of ATI, a new class 
2 medical device, Temp-N-Toss™, was designed, 
validated, manufactured, tested and approved.  

SALES AT A FEVER PITCH
Disposable and eco-friendly, Temp-N-Toss 
attaches to the patient’s forehead displaying an 
accurate body temperature within fifteen seconds. 
With assistance from ATI, all additional product 
targets were reached including: 

 • Easy-to-read: Displays 94F – 104F temperature 
  range, accurate to within 1 degree Celsius

 • Continuous monitoring: Medical-grade adhesive  
  allows for monitoring for up to 48 hours

 • Non-invasive: Ideal for children, babies 
  and adults

 • Travel-friendly: Easily fits in diaper bags,  
  purses, first aid & emergency preparedness kits  
  and luggage

As a practical alternative to traditional medical 
thermometers, Temp-N-Toss is quickly becoming 
a viable option for households and healthcare 

operations alike. The product is currently on the 
shelves of approximately 1,700 Target stores, and 
available through on-line retail outlets 
Walmart.com and Amazon. With growing demand 
and widening distribution, weekly sales of 2,400 
units is forecasted.

Supported by ATI, Tempagenix is poised to take 
business to the next level. And, according to Heller, 
it could not be a better partnership. “ATI is a dream 
to work with,” she explained. “We’ve done business 
with a number of manufacturers along the way and 
ATI is easily one of the most professional and 
accommodating organizations to work with. 
They listen to ideas, are responsive and bend over 
backwards to meet our changing requirements. 
Simply put, we couldn’t be happier.”  


