TaxCaddy: Best Practices for
Maximizing Client Adoption
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role, Kristen works to promote SurePrep
solutions across a range of outlets to increase
brand awareness, educate clients and prospects,
and maintain visibility in the tax and accounting
space.

She has over 20 years of experience utilizing
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Tal Bjoraker is the Lead UX/UI Designer

at SurePrep. Tal joined the SurePrep team

in 2018 and leads the design efforts on multiple
projects from the initial phase through
completion of the designs. This includes
conducting user research and testing,
developing wireframes and user flows, and
collaborating with other designers and
developers to create intuitive, user-friendly
software.

Tal is a graduate of Cal State University,
Fullerton and has four years of experience in
User Experience and User Interface related
fields.



Agenda

e TaxCaddy: In a category all its own

* Encouraging taxpayers to embrace TaxCaddy

e Developing a marketing plan

 TaxCaddy marketing resources

e Custom firm branding: Demo & best practices

« Examples of clients’ social media & other marketing efforts
 Client support experience (taxpayer perspective)



TaxCaddy: In a Category All Its Own

TaxCaddy is NOT a portal, electronic organizer,
or document management system.

 So what IS TaxCaddy?

e TaxCaddy is a Smart Taxpayer Collaboration Platform
designed to streamline the gathering and delivery of tax
documents, e-signatures, tax returns and even invoices.

« Smart Links can even automatically retrieve source
documents the day they’re issued from 300+ financial
Institutions.



Encouraging Clients to Embrace TaxCaddy

e You're already aware of the benefits of TaxCaddy and are using
It to streamline the gathering and delivery of 1040 source
documents

 Your goal: to increase client adoption and improve the 1040 tax
return preparation process for your tax team and your clients



Encouraging Clients to Embrace TaxCaddy

* Your clients look to you as a trusted advisor to help them
navigate the complex and ever changing world of taxes.

« Offering a convenient mobile solution reinforces that status, and
thousands of satisfied taxpayers agree.

* Here are some guotes* from happy users of TaxCaddy to give
you an idea of the experience your clients can expect.

*Authenticated by TechValidate, an independent third-party survey provider



Encouraging Clients to Embrace TaxCaddy



Encouraging Clients to Embrace TaxCaddy



Developing a Marketing Plan
e Step One: Decide which clients to invite
e Step Two: Launch an awareness campaign

e Step Three: Send Invitations



Developing a Marketing Plan — Step One

* Most firms take one of two approaches when deciding who to
Invite:
1. Try to predict participation based on a variety of factors including
demographics

* The adoption rate for this subset of clients can be relatively high, however, can
preclude firms from getting the highest participation among their overall client
base

2. Invite all clients

» Achieve around 40-50% adoption in year one, with additional clients joining in
subsequent tax seasons



Developing a Marketing Plan — Step One

* Most firms take one of two approaches when deciding who to
Invite:
« SurePrep recommends inviting all clients
 Many firms assume older clients may be less interested in technology
offerings
 In our experience, all clients increasingly want mobile options and to

minimize the inconveniences inherent in providing source documents
the old-fashioned way

» Offline accounts allow you to maintain the same process and platform,
even for clients who choose not to use TaxCaddy



Developing a Marketing Plan — Step Two

e Launch an awareness campaign

* L etters/emails (1-3) should be sent to clients prior to the
official TaxCaddy invitation
e Social media posts to increase exposure and create buzz

 Include: Taxpayer Testimonials, TaxCaddy feature videos, and
TaxCaddy.com



Developing a Marketing
Plan — Step Three

e Invite clients to use TaxCaddy!

e The invitation that’s sent via TaxCaddy:

» |s TaxCaddy branded, but populated with your firm
name and the names of individual taxpayers

* Reiterates the benefits to the client
« Offers a link to signup

 Includes links to both the App Store for iIOS users and
Google Play for Android users




TaxCaddy Marketing Resources

 Printable brochures e Soclal media messages
(TaxCaddy & Co-Branded) . gmaijl & letter templates

* Videos « Style guide

* Taxpayer reviews « Taxpayer overview

* TaxCaddy.com « Custom branding in the

e Logos app



What is Custom Firm Branding?

e Custom Firm Branding is a brand
new feature from TaxCaddy that
will allow Firms to plug their own
unique color scheme into the
TaxCaddy interface on both the

web and mobile platforms.



Why Did TaxCaddy Create This Feature?

 Enhance the user experience of both
the firm and taxpayers

o User will see the connected firm’s
logo and color scheme throughout
the application

A more tailored and personal
experience



How Do You Use It?

Admin user logs in to TaxCaddy.
Navigate to “Firm Details.”

Upload your Firm’s logo. Make sure to have
a high quality version; PNG is

recommended.

Set both web and mobile colors by entering

hex codes into the different custom fields.

Consult preview to make sure everything

looks correct.

Save changes.



How To Set Up Your Colors

« Reference your Firm’s brand

book/guidelines.

» Make sure to have the exact

6 digit hex codes.

* Follow the Instructions

underneath each field.



Best Practices

« Readability: Make sure that the colors chosen have the correct contrast and that

everything is still legible.

e Consistency: Custom colors should be consistent with the firm brand and corporate

website.

* Preview: Refer to the preview while setting the colors. This will help ensure that there are

no conflicting colors or readability issues.

« Set Up: Have the right person set up your firm’s custom colors. This person needs to

understand the brand, preferably a designer or someone from the marketing team.



Incorrect Implementation

Example of Bad Color Set Up

 [tis important to refer to the preview. Bad

color decisions can have a negative effect
on both TaxCaddy and your firm via online
reviews, app store reviews, and company
image.

Make sure all text has contrast and is easy
to read. You will want to use your firm’s
lighter color as the primary, darker color as
the secondary, and a darker color for body
text.

There is also a detailed help article in the
TaxCaddy section of the SurePrep Help
Center.



Custom Firm Branding

 Release dates
 Web: November 2019
 Mobile: December 2019



Examples of Marketing



Examples of Marketing



Examples of Marketing



Examples of Marketing



Examples of Marketing

www.BKD.com/TaxCaddy



http://www.bkd.com/TaxCaddy

Client Support

 We have a dedicated taxpayer
support group in our Irvine, CA

office to support your clients

« Coming soon: chat support!



Q&A

Contact Info

Kristen Coleman
Kristen.Coleman@SurePrep.com

Tal Bjoraker

Tal.Bjoraker@SurePrep.com

www.sureprep.com | www.taxcaddy.com
800-805-8582
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