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TODAY’S SESSION

Welcome!


A copy and recording of today’s 
presentation will be made 
available after the session.
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3% of our Products (free products & services) 

3% of our Profit (cash donations) 
3% of our People (volunteer 1 day per month) 

 

Firespring 
Power of 3




How to Captivate and Engage 
Constituents with Your Website


If you’re tweeting about 

Today’s session, use #fswebinar. 


@jaywilk


•  3 Biggest Website Mistakes

•  5 Required Elements of an Engaging Website

•  Action Steps

•  Q&A




DONATE


BLOG


FACEBOOK


OPT IN


VOLUNTEER
 TWITTER


EVENT 
REGISTRATION
 LINKEDIN


Most nonprofits send visitors away to engage 
instead of keeping them on their website.


YOUR WEBSITE


Why do nonprofits struggle?




3 BIGGEST 
MISTAKES 
NONPROFITS MAKE 
WHEN DEVELOPING A WEB STRATEGY




#3 The “Do It Cheap” Mentality


3 BIGGEST MISTAKES




…sometimes referred to 
as the “Executive 
Director’s really 
smart 14-year-old 
nephew with a 
computer” 
syndrome…


…also known as the 
“we've got a 
volunteer working 
on it” syndrome…


#3 The “Do It Cheap” Mentality


3 BIGGEST MISTAKES




#2 Failing to make the site part of the 
organization’s mission or strategy


      … it takes more 
than a mission 
statement 
page hidden 
away on your 
website…


2016

MARKETING


PLAN


2016

EVENT


SCHEDULE


MISSION

STATEMENT


3 BIGGEST MISTAKES




#1 Lack of Research and Planning


3 BIGGEST MISTAKES




UNDERSTAND 
YOUR 

AUDIENCE


#1 Lack of Research and Planning


3 BIGGEST MISTAKES




THE FOUNDATION OF YOUR ONLINE PRESENCE


your


Website

The 5 elements of a powerful and engaging website. 

82% of donors visit 
a nonprofit’s website 
before giving.




5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


#1 STRUCTURE




nature.org


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




#1 STRUCTURE

#2 DESIGN


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




4c.org
 5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




groundwater.org
 5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




edsf.org
 5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




#1 STRUCTURE

#2 DESIGN

#3 CONTENT


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




5 ELEMENTS OF AN 
ENGAGING WEBSITE


CONTENT
 5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




5 ELEMENTS OF AN 
ENGAGING WEBSITE


CONTEXT


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




5 ELEMENTS OF 
AN ENGAGING 

WEBSITE

nonprofitrisk.org




childrensrights.org
 5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




CONTENT MANAGEMENT SYSTEM


1: Click “Website Content”.


2: Select the content to be updated.


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


3. Enter and save. Your site is updated.




#4 FUNCTIONALITY


#1 STRUCTURE

#2 DESIGN

#3 CONTENT


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




Volunteer
 maplevalleycc.org


Connect


Online Donations


Online Registration


Event Calendar


Programs


News Sign-up


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


Join us to Learn!


Register Now 



#4 FUNCTIONALITY


#1 STRUCTURE

#2 DESIGN

#3 CONTENT


#5 VITALITY


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




#4 FUNCTIONALITY


#1 STRUCTURE

#2 DESIGN

#3 CONTENT


#5 VITALITY


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




michaeljfox.org

5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


VITALITY 
FORMULA:





Dated Content 
on the front page


+

Never more than 

7 days apart

+


3 occurrences











ALL 5 ELEMENTS 
ARE NECESSARY 

TO BUILD 
A STRONG 

FOUNDATION

 


#1 Structure

#2 Design

#3 Content

#4 Functionality

#5 Vitality




ACTION STEPS CHECKLIST


ü   Focus on “ROI” instead of “COST”.

ü   Build a logical site STRUCTURE including 3+ navigation options.

ü   Use a clean, professional DESIGN that tells your story.

ü   Provide CONTENT for all types of end-users.

ü   Build in key FUNCTIONALITY for your constituents.

ü   Post dated content weekly for a strong VITALITY.

ü   Use a CMS (Content Management System).

ü   Have a minimum of 5 LANDING PAGES to increase conversion.

ü   Keep learning. Attend FIRESPRING webinars and 
     visit NONPROFITHUB.ORG regularly.




nonprofithub.org




Educate 
Without 

Expectation 

NEBRASKA’S FIRST 
CERTIFIED B CORPORATION


our mantra 



Educate 
With Some 

Expectation 

NEBRASKA’S FIRST 
CERTIFIED B CORPORATION


next 5 
minutes 

our mantra 



Supports your 
engagement strategy. 

Firespring solves a problem


78% of nonprofit 
websites are 
designed for less 
than $750.


 
always trying 
to “do more 
with less”


The average nonprofit 
rebuilds their website 
every 2 to 2 ½ years.




The result of
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Every website includes a

responsive mobile theme




Every website includes a

responsive mobile theme





It would cost more 
than $50,000 plus a 
full time person year 
over year to build 
and maintain all of 
this yourself.




DIY
 or

BUNDLED


PROFESSIONAL

SERVICES


$500 onboarding 
grant available for 

qualified nonprofits. 
 

Must act within 30 days of this webinar. 



firespring.org/trial


Try us on for size.



SIGN UP FOR A 
NO-OBLIGATION 

FREE TRIAL.




The Firespring webinar series. 
Education without expectation •  firespring.org/webinars


Lori Kadavy

Director, Nonprofit Education & Outreach 

lori.kadavy@firespring.org


877.447.8941 ext. 1058




Q&A


Let’s connect on LinkedIn.


@jaywilk

Lori Kadavy


Director, Nonprofit Education & Outreach 

lori.kadavy@firespring.org

877.447.8941 ext. 1058
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THANK YOU to




. . . and the survey says!?


Thank you for joining us today.




THANK YOU


Lori Kadavy

Director, Nonprofit Education & Outreach 

lori.kadavy@firespring.org

877.447.8941 ext. 1058



