
Sprk’d Content Marketing | @GetSprkd | #GetSprkd

GET FOUND. BUILD TRUST. SPARK SALES.  

PINTEREST MARKETING GUIDE



Sprk’d Content Marketing | @GetSprkd | #GetSprkd

CONTENTS

Pinterest, Social Network on the Rise ……… Slide 3 

Pinterest User Statistics ……………………………… Slide 4

Pinterest User Mindset ………………………………… Slide 5

Getting Started on Pinterest ……………………… Slide 6

The Science of the Perfect Pin …………………… Slide 8

All About Images …………………………………………… Slide 9

Building a Following ……………………………………… Slide 10

Hot Topics ………………………………………………………… Slide 11

Analyzing Your Efforts …………………………………… Slide 12



Sprk’d Content Marketing | @GetSprkd | #GetSprkd

Pinterest, Social Network on the Rise
Pinterest is no slouch in the world of Social Networks, it consistently ranks in the top 5 of Experian 
Hitwise’s ranking of top ten social networks based on total traffic. The site is visited daily by more than 8 
million visitors who can’t stop pinning images about food, DIY projects, home decor, fashion, and more. 

Do you have a Twitter and Facebook marketing strategy? Could you be reaching more people on 
Pinterest?

▪ Facebook remains far and away the most popular social network. But Pinterest took the largest leap in 
2013.

▪ More than one-fifth of U.S. adults use Pinterest—a greater number than Twitter or Instagram. 

http://www.experian.com/marketing-services/online-trends-social-media.html
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Pinterest User Statistics
Here are some other interesting stats about Pinterest, including the 
oft-cited gender split:

▪ 42% of U.S. women use Pinterest, up from 25% previously. (Pew)

▪ 13% of U.S. men use Pinterest, up from 5% previously. (Pew)

▪ 85 % of Pinterest’s user base is female. (eMarketer)

▪ Customers spend more money when they convert from a Pinterest 
referral than any other social referral. Average order value for a 
Pinterest conversion is $80.54. Facebook comes 2nd at  $71.26. 
(Monetate)

▪ Approximately 70% of brand engagement on Pinterest is generated 
by users, not the brands themselves. (Digitas and Curalate)

▪ Over 80% of pins are re-pins, which speaks to the viral nature of 
Pinterest. (RJMetrics)

▪ Users spend an average of 14.2 minutes on Pinterest per visit. 
(Mashable)

▪ Average User spends 98 minutes on Pinterest per month. (RISMedia)

http://www.pewinternet.org/2015/01/09/social-media-update-2014/
http://www.pewinternet.org/2015/01/09/social-media-update-2014/
http://www.emarketer.com/Article.aspx?R=1010878
http://pages.monetate.com/eq/?utm_source=M-PR-EQ-Q113
http://searchenginewatch.com/article/2265862/Pinterest-Fail-70-of-Brand-Engagement-is-Generated-by-Users-Study
http://blog.rjmetrics.com/2012/02/15/pinterest-data-analysis-an-inside-look/
http://mashable.com/2012/04/29/pinterest-interest/
http://rismedia.com/2013-05-23/pinterest-should-it-be-a-part-of-your-marketing-plan/
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Pinterest User Mindset

People start by looking and browsing, they find 
some inspiration, they narrow down their choices, 
they decide.

These modes mirror the buyer journey.

This shows a great opportunity for businesses and 
brands to engage with customers at each step of 
the buying process. Your pins are likely to be seen 
by those just getting introduced to what you offer 
and those about to pull the trigger.
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Getting Started on Pinterest
1. Start with an eye-catching profile 

▪ Create a business account and verify your website. This lets 
Pinners know that it’s the real you, and it’ll also give you access 
to Pinterest analytics. 

▪ Pick a profile image that will help people recognize you (logos 
work great). Profile images look their best at 160 x 165 pixels. 
You should also write a profile description to introduce your 
brand and what inspires you. 

2. Create and organize boards 

▪ Create a range of boards that showcase your brand’s personality 
and taste, and make sure each board has enough Pins to make it 
feel substantial.

▪ Give your boards clear names so people can tell what’s on them, 
but don’t be afraid to get creative–just keep it to 20 characters 
or less so it doesn’t get cut off. 

▪ For each board, choose a compelling cover Pin that quickly gives 
people a sense for what’s on that board

▪ Try putting your most relevant boards at the top. For example, 
these might be seasonal boards or boards with the most re-pins. 
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Getting Started on Pinterest cont.

3. Pin like a Pro

▪ Pin at least once a day so your followers get fresh content 
in their home feeds.

▪ Don’t just Pin your own stuff. You can tell a richer story by 
adding Pins from others. 

▪ Make sure your Pins link back to somewhere helpful, so 
that Pinners can have a better experience and so that you 
can get more referral traffic to the right places.

▪ Thoughtful descriptions will make your Pins more inspiring 
and searchable. With the right keywords people will find 
your images more quickly and you’ll have more chances to 
be noticed, ensuring more traffic to your website.

4. Engage with other Pinners

▪ A great way to get people to re-pin your stuff is to be an 
active Pinner yourself. Follow other people’s boards and 
re-pin, like and comment on Pins that inspire and relate to 
your business.

▪ Create group boards and invite people who love your 
brand to contribute.
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The Science of the Perfect Pin
Curalate, a startup that helps companies post better images to 
Pinterest and Instagram, examined over 500,000 images on 
Pinterest, looking at 30 different visual characteristics like textures, 
colors, and subject matter.

Here are their five best practices, based on the images that get the 
most pins and re-pins.

▪ Use multiple, dominant colors. Images with multiple, dominant 
colors receive more than 3 times the re-pins per image than 
those with a single dominant color.

▪ Avoid human faces. Among images shared by brands, those 
without human faces are re-pinned 23 percent more often.

▪ Go with a spare background. Images made up of less than 30 
percent background are re-pinned the most. Re-pins drop off by 
4 times for images composed of 40 percent or more background.

▪ Choose red, orange, and brown instead of blue. These three 
colors outperform blue nearly 2:1 in re-pins.

▪ Maintain moderate light and color. Very light and very dark 
images are not re-pinned as often. The same is true for 
saturation. Images that are 50 percent saturated have four times 
more re-pins than images that are 100 percent saturated and 10 
times more re-pins than images that are totally desaturated.

This picture, attached 
to Paula Deen's recipe 
for cucumber, tomato, 
and onion salad, 
embodies the 
characteristics of the 
ideal popular Pinterest 
image. 

It has been re-pinned 
307,000 times.

Photo: PaulaDeen.com

http://www.pauladeen.com/recipes/recipe_view/aunt_peggys_cucumber_tomato_and_onion_salad/
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All About Images
Hubspot’s Dan Zarella analysis of more than 11,000 pinned 
images led to some interesting observations. One of those 
observations was the effect of image height on re-pins. 
Zarella’s takeaway:

Taller images are more re-pinnable.

Copyblogger has some excellent advice on how to optimize 
your Pinterest traffic for conversions. Their tips come from 
experience and experimentation. As they noticed an uptick in 
Pinterest traffic, they began trying out new methods to better 
optimize these visits. Here are a few of their tactics:

▪ Infographics and smaller images command more click-
throughs because they’re unreadable from the Pinterest site.

▪ Infographic headlines are key to getting people to click 
through.

▪ Compelling subjects covered with too-small-for-Pinterest 
font choices are ideal.

▪ You can control how traffic responds by making a specific 
call to action on your pin’s landing page.

Image Best Practices

• Use high-quality images. Make sure they’re well-

composed and in focus. 

• Go for taller Pins. Vertically-oriented Pins look better on 

mobile screens. 

• Pins with multiple images can work well for Pinners 

looking for how-tos, but keep it to 4 images or fewer so 

it doesn’t look too crowded. 

• Minimize the amount of text on an image. Make sure it’s 

easy to read on mobile screens. 

http://www.copyblogger.com/pinterest-analytics/
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Building a Following
A study from the University of Minnesota gathered more than 3 
million pins and collected data on more than 45,000 users took 
into consideration 38 different factors that may attract an 
audience on Pinterest.

The three most important factors in getting more followers:

▪ The number of users you follow

▪ The number of pins you have

▪ The number of boards you have

After these three profile features, the next three most important 
factors were the categories in which you create pins. The top 
three categories were:

▪ DIY and crafts

▪ Hair and beauty

▪ Design

Key Takeaway

The research team summed up the findings with this:

“To attract lots of followers, you should: follow lots of other 
pinners, create lots of boards and pin a lot, post on popular 
topics, and don’t concentrate on too few topics.”

Of note in the chart above is that diversity of pins (marked by the 
blue bar in the chart) is nearly as important as pinning to the top 
categories. This would imply that a well-rounded set of pins could 
be just as valuable as seeking out the most popular categories.
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Hot Topics
Researchers have determined which categories are most popular on Pinterest overall and how it varies by gender. Interestingly, one 
major difference in gender was the breadth of category usage by men and women. Women focus on fewer categories; their top five 
account for over 56 percent of all their activity. Men spread out their pins; their top five categories account for just under 40 percent.

Food and drink was the number one overall category and the top category for both men and women.

Brands can learn from the 
popularity of certain 
categories here, both in 
terms of overall popularity 
and in popularity by gender.

For instance, the top 
categories for men are not 
the stereotypical sports, 
technology, and cars but 
rather photography, art, 
design, and home decor. If 
you have a male-oriented 
product in one of these 
spaces, you may take a 
longer look at investing in 
Pinterest marketing.
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Analyzing Your Efforts
Pinterest Analytics

The updated Pinterest Analytics tool gives you the 
data you need to see the bigger picture and determine 
where to spend your time and effort to maximize your 
presence on Pinterest.

Your Pinterest Analytics dashboard shows an overview 
of the three main categories: 

▪ Your Pinterest Profile

▪ Your Audience

▪ Activity From (Your Website) 

You can click on each category to see additional 
details and have a better idea of how your Pinterest 
efforts are paying off.

The bottom of the page features your five Top Pin 
Impressions from the past 30 days. At a glance you 
can see how many re-pins, clicks and likes these pins 
have and whether they are Rich pins or Promoted pins.
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Analyzing Your Efforts cont.

Features

▪ Growth Tracking of fans, followers, boards, likes and pins—View graph 
reports based on default or custom date ranges. Track the volume of pins 
from your website.

▪ Audience Engagement Details—Find trending pins, your top re-pinners, most 
influential followers and a table of the people who share content the most.

▪ Content Optimization—View details for each piece of content to help you 
decide how to optimize (e.g., view the time and day of the week when most 
pins occur).

▪ ROI Measurement—Through integration with Google Analytics, view the 
website traffic and revenue that’s generated from Pinterest and view the 
individuals who drove that traffic.

▪ Competitor Benchmarking—Benchmark your analytics against your 
competitors.

▪ Collaboration—Share your account with multiple team members.

▪ Enterprise Features—At the enterprise level, you can create custom reports, 
set up keyword monitoring and run influencer campaigns to identify, vet and 
recruit key influencers. 

Tailwind Analytics
Although Pinterest analytics have improved, for more detailed 
analysis Tailwind offers additional metrics.

https://www.tailwindapp.com/
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Hello from Sprk’d!
Our mission is to help small businesses get 
found, build trust, and spark sales with great 
digital content. 

Schedule Your FREE Assessment with a  
Sprk’d Inbound Marketing Specialist: 
https://sprkd.youcanbook.me/ 

https://sprkd.youcanbook.me/
https://sprkd.youcanbook.me/
https://sprkd.youcanbook.me/
https://sprkd.youcanbook.me/
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