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Digital Media Glossary 
Arm yourself with terms to help your digital notice satisfy due process. 

 
Rule 23 and digital notice: Rule 23 amendments recognize greater flexibility in providing notice through electronic 
means, putting this form of notice on the same footing as U.S. Mail. The amendments go into effect December 1, 2018.  
 
Programmatic media buying: An online media-buying approach that is automated via computer software, targeting 
audiences using algorithms.  
 
Impressions: When an advertisement or any form of digital media renders on a user’s screen.  
 
Cookies: Small files of letters and numbers that are placed on your computer by websites. They contain information that 
is transferred to your hard drive, and when used correctly help improve the personal web-browsing experience. 
 
Ad fraud: Also referred to as invalid traffic, ad fraud occurs when there is a fraudulent representation of human online 
advertising impressions, clicks, conversions, or other data events.  
 
Click fraud: A type ad fraud, click fraud is the practice of repeatedly clicking on an advertisement hosted on a website 
with the intention of generating revenue for the host site or draining revenue from the advertiser.  
 
Impression fraud: The practice of delivering and counting ads as successfully served, without any chance to be seen by 
humans.  
 
Brand safety: An approach to digital media buying that ensures advertisements don’t appear on offensive, toxic, 
or fraudulent environments.   
 
Bots: Bots imitate human interaction but provide illegitimate view and interactions with digital advertising, skewing 
analytics and providing a false sense that your notice is reaching a high number of people for less money. Bots are also 
used to transmit malware, spam, or to launch cyber-attacks. 
 
Reach: The percentage of the population exposed to an ad. Reach is calculated by using complex software that accounts 
for audience duplication across multiple media channels.  
 
Negative reach: The increased risk to brands for appearing in places that are counter to the brand’s purpose, damaging 
brand equity.  
 
Average frequency: A mathematical calculation that represents the measure of the average number of times a consumer 
within a defined target has the opportunity to see an ad.  
 
Frequency cap: A limit on the number of times one person sees your advertisement.  
 
White-listing: A custom list of websites that have been vetted for quality and audience delivery. 
 
Black-listing: A custom list of websites where ad inventory is not to be served. 
 
7-touch rule: A best practice based on research that states a person needs to hear or see a message at least seven times 
before they will act. Media touches across multiple channels –print, digital, social, website, phone, mail, press release – 
helps avoid wasting time and resources 


