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What is Giving USA?

« The longest-running annual report on U.S. charitable giving

 Estimates for:
« Sources of giving
« Amounts received by type of organization

« Published by Giving USA Foundation™
* Begun in 1956 by the American Association of Fundraising Counsel, now The Giving Institute

« Made possible by contributions from The Giving Institute member firms, foundations, and other
donors

« Researched and written by the Indiana University Lilly Family School of Philanthropy



Giving reached $427 billion amid a complex year

« 2018 follows 4 years of solid growth, including record-breaking 2017.
« Both economic conditions and the policy environment influenced giving.

* One size does not fit all—overall trends affected specific sectors and individual organizations
differently.
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Sources of giving had mixed results

In 2018, giving increased for two donor types and declined for two
donor types®

:‘% Giving by individuals o Giving by foundations
l-1.1% (nominal) @ T+7.3% (nominal)

-3.4% (inflation adjusted) +4.7% (inflation-adjusted)

2.
f Giving by bequests I I Giving by corpprations
0.0% change (nominal) T +5.4% (nominal)
t -2.3% (inflation-adjusted) +2.9% (inflation-adjusted)

*This statement reflects inflation-adjusted numbers.



Tax law may have different effects on different househol

= |ax Cuts and Jobs Act went into effect in 2018
Factors affecting giving include:

 The increase In the standard deduction
‘ Reduces incentives to give

* The increase Iin the maximum charitable deduction
(60% of adjusted gross income)

f Expanded incentives to give for high net worth individuals

« Cap on state and local tax (SALT) deductions
; Regional and local incentives depend state-by-state



Key economic factors associated with total charitable givi

hosted growth in 2018

1 Some economic indicators may have boosted growth in giving

<@
€ Disposable personal income grew 5% over 2013

€$ Gross domestic product grew 5.2% over 2018

‘ Stock market volatility may have decreased giving by individuals

S
’ll\.ﬁI S&P volatility at the end of 2018 may have influenced giving



Policy environment had complex impacts

=7 New tax law l 1

& Policy environment |

? Uncertainty surrounding policy impact |

Various sectors of the economy and of philanthropic giving will be
affected differently.



2018 contributions: $427.71 billion by source

(in billions of dollars—all figures are rounded)

18%

Foundations
$75.86 billion

9%

Bequest

\\j39.71 billion

o Corporations
68% $20.05 billion

Individuals
$292.09 billion



Changes in giving by source: 2016—2017 and 2017—2018, 2016—

2018 cumulative (in inflation-adjusted dollars, 2018 = $100)

M 2016-2017 W 2017-2018 2016-2018 cumulative*
4 9%
Total 3.1%
Individuals -3.49% 0.1%
| 979
Foundations 14.9%
[ 12.3%
Bequests 9.6%
Corporations -12%

Percentage change from previous year

*The two-year change is calculated separately and is
not the sum of the changes in the two years.



Giving by source: Percentage of the total in five-year spans, 1979-20

(in inflation-adjusted dollars, 2018=%$100)

M Individuals
Foundations

B Bequests

B Corporations

83%

—6%

I7%

5%

1979-83

80%

— 7%

7%
6%

1984-88

80%

— 7%

8%
5%

1989-93

77%

~— 9%

9%
5%

1994-98

76%

— 11%

9%
5%

1999-03

—12%

5%

i» 75% | 73% l 70%

2004-08 2009-13

—15% | —16%

9%
5%

2014-18

8%
5%




2018 contributions: $427.71 billion by type of recipient organizatio

(in billions of dollars—all figures are rounded)

$9.06

Z‘V To Individuals
()

Unallocated Givin
2% $6.53 &

Environment/Animals
3% $12.70

International Affairs
5% $22.88

Arts, Culture
& Humanities/\

$19.49

299% %"

Public-Society
Benefit
$31.21

Education
Gifts to / 14% $58.72
grantmaking
foundations*
$50.29

120/ Human Services
/0 $51.54

* Estimate developed jointly by Candid (formerly Foundation Center) and Giving USA
** Includes gifts to non-grantmaking foundations, deductions carried over, contributions
to organizations not classified in a subsector, and other unallocated



Changes in giving by type of recipient organization: 2016—2017 and

2017—2018, 2016—2018 cumulative

in inflation-adjusted dollars, 2018 = $100
e ————
W 2016-2017 W 2017-2018 2016-2018 cumulative*

0.0%

Religion -3.9%
8.6%
Education -3.7% 4.6%
4.0%
Human Services 2.7% 1.2%

Foundations 33.1%

21.0%

-2.3%

Health 33%
Public-society - 3.99
benefit

2.4%
Arts, 11.1%
culture, and
humanities 87%

7.0% 05%

International affairs

Environment/animals 8.5%
Percentage change from previous year

*The two-year change is calculated separately and is
not the sum of the changes in the two years.



Recipient organizations saw uneven results

9.6% These sectors stayed relatively  These sectors declined in 2018:*
consistent in 2018:* * Education *These
e Arts, culture & humanities * Religion statements
« Health * Public-society benefit reflect nominal
3.6% « Human services * Foundations rates.
These sectors grew -0.3% -0 -
in 2018:* -1.3% -1.5%
 |nternational affairs -3.7%
* Environment and
animals -6.9%
International Environment & Arts, culture, Health Human services  Education Religion Public-society  Foundations

Affairs animals and humanities benefit



@ International affairs

+9.6% (nominal)
+7.0% (inflation-adjusted) ***°

$30.00

5% of overall giving $20.00
$15.00
@ Environment and animals "%
+3.6% (nominal) $5-00
+ 1.2% (inflation-adjusted) so.co
30/0 Of overall glVIﬂg 1987 1992 1997 2002 2007 2012 2017

ZZZZZ currentdollars Inflation-adjusted dollars

*Values are in billions of US dollars.



After a strong 2017, some categories faltered in 2018

Two-year percent change by recipient subsector

40.0%

P
Sm

==Human services

30.0%

<
™' Education

20.0%

90!

100% —Public-society benefit

S A

o] g [+ :
oo —Foundations

2016 baseline % changein 2 year % change
2017

Sectors which saw
largest growth in
2017 also saw the
largest decline In
2018.7

Each sector had
positive two-year
growth.”

*These statements
reflect nominal rates.



Giving by type of recipient: Percentage of the total in five-year spans,

1979-2018%

adjusted for inflation, 2018 = $100: does not include “unallocated”
DU ——

Religion
Education
B Human Services
B Foundations .,
M Health — 384 —35.2 : —314
. . 437
Public-society
benefit 548 . s 517
W Arts, Culture, )
& Humanities
M International Py
Affairs N 5o ~ 139
B Environment — 13.7
& Animals
— 133
12,5
115 12.7
=~ 129 10.6
1.3 . -
104 1.1 11.6
86 5.4 8.1 8.6 12
49 85 9.6
5.7 6.2 6 9.1
80 10.1 —
6.5 ’ —75 N — 76
8.8 - 6.9
-~ 75 —7.1 B 4.9 44 46
3.3 4.0 35 5.5 53 X
_l 9 I I 1.9 I 3 2.4 2.6 27 2.9
1979-83 | 1984-88 |1989-93 |1994-98 |1999-03 (2004-08 |2009-13 12014-18

*@Giving to foundations began to be reported in 1978, and giving to environment/animals and
international affairs began to be tracked in 1987. Not all percentages are shown. Giving USA
uses the CPI to adjust for inflation.



Total giving as a percentage of Gross Domestic Product,

1978-2018 (in inflation-adjusted dollars, 2018=$100)

2.1%

21%
1.9% 2.0%  2.0%
| | I

1978 1983 1988 1993 1998 2003 2008 2013 2018




Individual giving as a percentage of disposable personal

Income, 1978-2018 (in current dollars)

./\.
2.0% 2.0% 2.1% 2.1{\\. 2.0%

0/—/\/0\/\ 1.9%
° 1.8% °

o
1.9%

1978 1983 1988 1993 1998 2003 2008 2013 2018



Corporate giving as a percentage of corporate pre-tax

profits, 1978-2018 (in current dollars)

o 1.2%
1'4;/:\”_.0\/. 1%
1.2% B
’ \_\jg% 0.9%
o
\ /\/

0.7% 0.7%

1978 1983 1988 1993 1998 2003 2008 2013 2018



The number of 5o1(c)(3) organizations, 2007—2017 | g}m e

1,286,181

1280739 1237.094
1186,915 1,184,547

1128367 1080130 1081891 1117.941

I I I I 1'052'495 I I

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

1,238,201




Fundraisers must find ways to embrace change

@ Understand new trends in giving.

P Talk to your donors about how the policy climate affects
¢ them.

/\’“ Embrace new financial tools.

@ Be responsive to the shifting landscape of philanthropy.



What did you take from these results?

Questions & Answers




Thank you for joining
Sl

Nonprofit Quarterly relies on your generous support. If you enjoyed this
webinar, please consider donating today!

https://nonprofitquarterly.networkforgood.com/

Tell us what you thought! Use our special
hashtag, #GivingUSA2019
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