
SEO: How To Do It In 2016
The latest tips & tricks to grow your SEO presence.
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I don’t know everything!
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“Life Is What Happens While You’re 
Busy Making Other Plans”
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“SEO Is What Happens While You’re 
Busy Building Up Your Brand”
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“SEO Content”: Key Considerations

Keyword	Density

Length	Of	Copy

”Unique”	Content

Relevant  �

Engaging �



13

Exhibit A: Killer Content or “10x Content”

Relevant  �

Engaging  �

3,404 Facebook Shares =
People Find This Page

Engaging…
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What Is “10x 
Content?”

Content That’s 10 Times Better Than 
Anything Else Out There…
https://docs.google.com/document/d/1Z2CSidq-6fxOY1YJLu-MY-DdTqWKiSL4gsuSGVC42r0/edit
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“SEO Link Building”

Helpful in some situations,
But not always impactful

� Quantity  

� Quality
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Link Building In 2016: “Digital PR”

� Quantity  

� Quality

How To Do It;
Build	relationships	with	key	journalists	&	influencers

Be	in	the	right	place	at	the	right	time

To	make	life	easier,	align	your	content	marketing	

schedule	with	last	years	news	cycle.
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Back To Our Example

148 Links



20

Even getting
out and 
networking is 
SEO
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Technical SEO: Why Do It?

Low	cost

Easiest	to	implement

Easiest	To	forget
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Back To Our Example: Technical SEO Inaction

�

�
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A Simple, Missed Opportunity
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Bonus Technical Tip

Don’t Forget Your Schema Tags:
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Where SEO Is 
Now
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Consider 
where your 
audience is 
and build for 
it. 

(Hopefully this 
will have 
happened at 
the “Customer 
Journey” stage)
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Doesn’t have to be interactive, rich media content

Leverage your unique knowledge to add value.

“What If
I don’t Have
A Lot 
Of Money?”

Thought Leadership

Public Relations

Technically 
Sound Website

User Experience
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Depending on your industry and competition, “Digital PR” 

could be simply reaching out to thought leading bloggers 

within your niche

No shortcuts here – but this is often the most cost effective part 

anyway.

Don’t invest in a new website straight away – Use instapage

combined with Adwords to “test and learn” if a new layout and 

website will help your digital marketing performance overall.
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Ask: “What would Google do?”
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They’re not
just doing this
to be helpful…
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Questions.
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Thanks!


