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What is Lead Generation? 



Lead Generation is any form of communication that asks the 
recipient of the message to take an action.



Creative



Every business should start their marketing plan with an 

understanding of their USP – Unique Selling Proposition

The USP



What is The Advertising Objective?



Budget



Reach and Frequency



Media



Print



Radio



TV



Digital Advertising – Where Do You Start



Search



Search = Intent



Organic Search – Unpaid 

On-Site Optimization

The title tag (per page).
The meta description (per page).
Site navigation.
Internal linking.
The URL (per page).
Relevant, unique content (per 
page).
Site speed and performance.
Site security.

Content

Backlinks 



Paid Search  

Greater control

Easier to Track



Social Media



Streaming Audio



Pre-Roll



Retargeting



Attribution - Optimization



Attribution - Optimization

“Half the money I spend on advertising is wasted; the 

trouble is I don't know which half.“ - John Wanamaker



Attribution - Optimization

Optimization is the process of increasing the effectiveness of an ad. It's using 
data from past performance and future forecasting to determine how to 
implement advertising to reach predetermined goals. Optimizations can take 
place after a campaign has ended, or in-flight as a campaign unfolds. 



Attribution - Optimization



Attribution - Optimization



Attribution - Optimization



Attribution - Optimization



ANY FINAL QUESTIONS?
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Remember to Complete the Speaker Survey:

Name

Position, Company

Email

Website
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