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For anyone marketing anything...
its tough out there

* Leveled playing field
— Providing opportunities and pitfalls

* Digital marketing
— Big or (small data)
— Spending wisely

— Analyze how much they can afford to pay for a
lead... and a customer

* You have your audience
— Local or national
— B2B, B2C

— Any vertical or trade class
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You can find out everything about
anything in around 5 minutes

amazon Google

More than ever the decision on what
to buy, when to buy it and from who
is in the hands of the buyer
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So how do you get ahead?

There is only one way.

Brand.
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Remembered.
Differentiated.
The Way You Motivate.
Your Mark.

All of the other aspects of how you get
your brand seen is driven by the
incremental revenue you make by
having a brand in the first place.
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So, it’s not just why brands matter.

It’s that brand is the

ONLY thing that matters.
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Emotion.

Nobody remembers what
they bought.
They remember how they felt
when they bought it.

The Brand is the Embodiment of that Emotion.
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Brand Gives You:

 Peace of mind

 Time savings

* Differentiation (not in the product, but for
you)

« Safety

 Added value

 Reasons to share your good fortune

84% of people purchase a product because of a referral...

even if they didn’t directly know the person.
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Most people define brand as a
visual symbol...
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But, it’s much more.

What REALLY defines a brand?
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Features: Specific product/service attributes

— Benz suggests expensive, well-built, well-engineered,
durable vehicles

Benefits: Features = functional/emotional benefits
— Prestige, luxury, wealth, reliability, self-esteem
Values: Company values and operational principles
— Excellence, high performance, power
Culture: Cultural elements of the company and brand
— German precision, discipline, efficiency, quality
Personality: Strong brands = distinctive personality
— Luxury and efficiency, precision and prestige
User: Brands who you are

— Classified differently than, for example, the drivers of
Cadillac, Corvettes, BMW, Porsche, Maserati... their
immediate competitors... & even indirect competitors
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And what are the components
of a brand?
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 Brand Purpose:

— The why? What is the passion of what you do,
because it will show through

Starbucks is not in the business of selling coffee, but delivering
a third place between home and work - and creating the ultimate
brand experience for its customers.
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 Brand Position:
— How are you differentiated from competitors?

a &
v BEAR
NAKED

Do you have your white space

or is this something you can create?

B GRAVITAS



Three Questions of Positioning

Who is my “best”

What is the g{arget audienced?

exact categor ou cannot, an

that my brgndyis should not be all Whabt rec'élly sets
in and can | things to all people. g?gti\r/aentoé;ﬁgrt
dominate?

competition?

You have to make it real... especially in the
experience of your customers so that they

can go to market for you and tell everyone
how smart THEY are, for choosing you.
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 Brand Promise:

— The trust that is build between your brand and the
brand user that they can depend on the things that
are making them choose you in the first place.

Walmart

Save money. Live better.

Think about that word... Trust.
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 Brand Personality

— If you could describe your business as a person - what
human characteristics would you choose? Confident?

Serious? Fun? & WE ARE
FARMERS FARMERS

Bum ba- dum bum bum bum bum.

This is the way your brand behaves, speaks, and engages with the
outside world... emotionally... it’s voice
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And Back to Brand Identity

— This is what most people perceive as the
brand

« |t is made tangible with repetition, and $$

— These other aspects other than visual symbol
are more important
 That is, until the symbol itself evokes all of the above

— Do you need it? Absolutely—it is proof that
you are taking your commitment to the four
P’s seriously

* Our brains process images 60,000 times faster than
we process words

 And that only happens to a choice few: to trigger
immediate recognition and recall for your brand
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ROOFING  SIDING GUTTERS CHIMNEYS  CONTACT

Established in 2010 Serving Greater Huntington, NY

CALL FOR YOUR FREE ESTIMATE - (631) 358-5785

Residential and
g PHOTO GALLERY - RATINGS & REVIEWS We're Open. Gall Now! R rate@biz
BLUE BISON

917-525-3874 LUE BIso)

A . A i HOM
Residential and Commercial Roof Roofing Services

Roof Replacement

Replacements & Repairs Roof Leak Repair
Storm Damage
Allsland Prois a lcensed and insured roofing company on

Long Island and can help with a of your residential and:
commercial roof repair and replacements.
From shingle roof services to flat rubber roof services, we
doitall.

Roof Inspections
Roof Ventilation
skylights
shingle Roofing
Rubber Roofing
Residential & Commer:

With over 35 years experience, we can help with your next
roofing need on Long Island.

A SRR

Call AllIsland Pro Inc. today for a free roofing estimate at
(631)358-5785 or (516) 647-8288

To provide you with a positive, stress-free renovation experience
quality and your 100% satisfaction. We stand by our work and ou

notch company.

Knowledgeable Long Island office staff, work crews and craftsmen. Al Island Pro inc. guarantees our the work because we guar, -
T The Reliable Home Improvement And Construction Solution
Free In-Home 0% Financing
Consultation
Wide variety of Payment/Financing
Our certified technican will come to options. 0% financing for qualified "
your home for a Free Consultation. homeowners.We accept all major - HOME | SIDING | ROOFING | CARPENTRY ~ MASONRY  CONTACTUS ":‘

—ROOFING
IMPROVE THE VALUE AND DURABILITY OF YOUR HOME
WITH ANEW ROOF

Roof and wallflashing - lat roofs Ice protection
Cedar shakes - Rubber roofing
Dormers and additions - Roof decks

Drainage and re-pitching

‘GIVE YOUR ROOF THE CARE IT DESERVES

Ark Remodeling Consultants Inc. uses only the best quality
materials in all areas of work. For roofing, this comes in the
form of Timberline Lifetime Shingles. To ensure that your
shingles have the best combination of weight and
performance that technology can deliver, call Ark
Remodeling Consultants Inc. today at 6317520323,

LONG ISLAND'S PREMIER
ROOFING COMPANY

Liality roof that's backed by one of the best warranties in the business.

REQUEST A QUOTE ‘Cu echniques aalble i oofing Pt your trustn over 25 yearsof

Fonsultants Inc. today.

2ars of experience and contact Ark Remodeling.
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/ ABOUTA1 COMMERCIAL  RESIDENTIAL  MAINTENANCE  FINANCING  TESTIMONIALS FAQS CONTACTUS

A1 ROOFING

EXPECT THE BEST

rom The Moment We Walk In The Door

Learn More

Welcome to

A1 ROOFING OF LONG ISLAND

You'll notice something different about A1 Roofing the moment we walk in the door: our boots. You won'’t see them
because they’re covered by surgical booties. Why? Because we go to extraordinary lengths to protect your property. We
break the traditional mold (roofing and siding is typically messy in both presentation and process) to deliver a superior
level of cleanliness and professionalism driven by intense attention to detail. It’s the foundation of our family owned
business and the result is pristine quality - above...and beyond.

Schedule A Consultation >
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/ ABOUTA1 COMMERCIAL RESIDENTIAL MAINTENANCE FINANCING TESTIMONIALS FAQS CONTACTUS

A1 ROOFING

Quick ——
- QUOTES

One Day Is All It Takes To
Deliver An Accurate Estimate

Contact Us >

Welcome to

A1 ROOFING OF LONG ISLAND

You'll notice something different about A1 Roofing the moment we walk in the door: our boots. You won't see them
because they’re covered by surgical booties. Why? Because we go to extraordinary lengths to protect your property. We
break the traditional mold (roofing and siding is typically messy in both presentation and process) to deliver a superior
level of cleanliness and professionalism driven by intense attention to detail. It's the foundation of our family owned
business and the result is pristine quality - above...and beyond.

Schedule A Consultation >
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/ ABOUTA1  COMMERCIAL  RESIDENTIAL  MAINTENANCE FINANCING  TESTIMONIALS FAQS  CONTACTUS

A1 ROOFING

We Treat You Like

FAMILY

YOURSELF
HERE

The A1 Family:
Vincent, John, Dennis, Maria Malizia

Welcome to

A1 ROOFING OF LONG ISLAND

You'll notice something different about A1 Roofing the moment we walk in the door: our boots. You won'’t see them
because they’re covered by surgical booties. Why? Because we go to extraordinary lengths to protect your property. We
break the traditional mold (roofing and siding is typically messy in both presentation and process) to deliver a superior
level of cleanliness and professionalism driven by intense attention to detail. It's the foundation of our family owned
business and the result is pristine quality - above...and beyond.

Schedule A Consultation >
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A1ROOFING

ABOUTA1  COMMERCIAL  RESIDENTIAL

MAINTENANCE

(631) 928-1826 (=] info@a1roofingny.com

FINANCING  TESTIMONIALS FAQS CONTACTUS

SAME DAY QUOTE

A complete quotation with all info and processes
delivered in aday or less.

FLEXIBLE FINANCING

From credit card to check and more, pay only after
the job is complete. We're proud to offer
convenient and affordable financing.

BIRD'S EYE ESTIMATE

A comprehensive examination and super accurate
estimate with no obligation. Unlike our
competitors, our roofing systems professionals go
up on the rooffor abird’s eye view before any
commitment to the project.

GOOD NEIGHBOR PROGRAM
We hate to disrupt the normalcy of the
neighborhood without any prior notice. As part of
our Apology Tour, we politely knock on your
neighbors’ doors before they come knocking on
yours.

9
SINGLE DAY SERVICE

We finish what we started - as fast as one day.
Enjoy minimal mess, dumpsters, and noise.

TRIPLE CHECK

Our quality assurance manager has only one job -
to inspect every aspect of the installation or repair.
Our constant inspection process includes three
complete check-offs: during, post project, and one
week later. The end result is excellence to the third
degree.

Q

DOPPLER ROOF INSPECTION

With the precision of weather storm detection, we

use the latest Doppler radar to check under the

layers for potential problems. With no unnecessary

installations or repairs - we install only what you
need and nothing you don't.
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Brand value of the 25 most valuable brands in 2018 (in million U.S.
dollars)

Amazon 150 811

Apple 146 311

120911

Google

Samsung

Facebook

AT&T

Microsoft

62 826

Verizon
Walmart 61 480
ICBC 59 189

China Construction Bank 56 789

Alibaba 54 921
China Mobile 53226
Wells Fargo 44 098

Mercedes-Benz 43930

Toyota 43701
BMW 41 790
Bank of China 41 750
State Grid 40944
NTT Group 40 872
Tencent 40774

T (Deutsche Telekom in Germany) 40152

Shell 39423
Chase 38842
Huawei 38 046
0 25 000 50 000 75 000 100 000 125 000 150 000 175...
Brand value in million U.S. dollars

Source Additional Information:
Brand Finance wide; Brand Finance; 2018
© Statista 2018
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Your choice on how to spend the
remaining time...

Q&A?
Stump the marketing guy?
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