
The Rise of 

Female 
Business 
Travelers
Get inspired to adapt to this growing 
movement & deliver an excellent 
experience.



Hello.
Put a face to our names



Collaboration Over Competition

Our Mantra.

Maddy
Compass Furnished Apartments



Buckle up, and get your pen and notepads ready

Today’s Rundown.

Getting Analytical

Rapid fire statistics, the 

world today, and it’s 

changing expectations...

What This Means to You

How do these changes affect you? 

Four guidelines to use and new 

price points...

Staying Ahead

What changes do you need to 

make? How to start the 

conversation and ask those key 

questions...

Wrap Up

Open Discussion

Q&A



40% 
of all business travelers 

are women



60%



80% 
of all travel decisions are 

made by women



85% 



$125 billion



1945-1964 1965-1980 1981-1996 1997+1928-1944

Differentiating expectations of what a travel experience should be
The World As We Know It.



Now Picture This.



What this means to you & how this 
affects your business

Growing Demand.



Duty of Care.
Making travel safe for your female travelers

● Communication to clients
● Partnering with the best
● Technology 
● Goal to empower the female traveler



Making travel safe for your female travelers.

●
●
●
●

What You Can Do



Kim Albrecht
Sap Concur - a travel & expense management company



Informative & Flexible

81% of millennials associate business travel 
with happiness and job satisfaction

Frictionless.



Immersive, Localized, Curated

Experience.

I have the WORST FOMO...and guess what, I 
travel, I’m female, and I’m a millennial. So, 
I’m constantly preaching to my own choir.”

Joanna
Compass Furnished Apartments



Keeping it all locked up

Privacy.

Once you start weaving in personalized features 
like this, the experience you’re building will be a 
complete game changer.” 

JIll
Compass Furnished Apartments



Harvard Business Review did a survey looking at the differences men and women 
make when booking travel 

Result 1: Women book flights an average of 2 days earlier than their male counterparts  

Result 2: Women are spending an average of $113 less per plane ticket

HOW ARE WOMEN SAVING MILLIONS?



Forget this.



THE RISE OF 
FEMALE ROAD 
WARRIORS



Don’t get lost in the craziness

●
●
●
●

Stay Ahead



Education = Power

Inbound Marketing.



Don’t get lost in the craziness

Stay Ahead



OTA’s & Travel Management Tools

●
●
●
●

Travel Platforms.



Bend your back and be flexible

Be Agile.

●
●
●



Questions? Comments?

Thank You!

Maddy Khentigan
@Maddypk

Jill (Latella) Lamb
@Jill_Creates


