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Glacier has the dynamic ability to place your institutions
messages directly into high traffic areas in high schools
across North America. We do this by using our massive high e \‘-I ], ] [,_,'.]'_-.;\ o I*'-'[HHIIJII?"‘;
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school advertising service will let you reach the high school ST

student demographic in a way you never thought possible.
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OUR GUAL 15 TO
PROMOTE EDUCATIONAL
MESSAGES OF OVER
o0+ POST-SECONDARY
INSTITUTIONS BY THE
YEAR 2021




[T°5 A SIMPLE CONCEPT. ..

WE WANT TO MAKE YOUR BRAND
A PART OF TREIR DAILY LIVES.




WE THINK OUR
ADS SPEAK FOR
THEMSELVES.




TESTIMONIALS

650+

Partner
Schools

650,000+
Students
Impacted

“Over 51% of high school students recalled seeing
our high school wall mural advertisements that
Glacier did for us. This is the highest viewing
percentage across all media outlets for us
including digital and traditional media. We were
blown away from the effectiveness.”

-Media Director

“This was the first year we used Glacier in our
school and we had 50+ students take the IVC
matriculation test this year as opposed to 7 the
year before. They work!”

-Lynn Gregory - Head Guidance Counsellor
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EDUCATIONAL MARKETING POWERROUSE

THAT EXISTS TO PROVIDE POSITIVE
MESSAGING TO HIGH SCHOOL

CONNECT. STUDENTS TO HELP THEM MAKE
info@weareglacier.org | 403-818-6670 THE BEST LIFE DECISIONS POSSIBLE.




