
Roughnecks Micro Influencer Case Study 



Goals & Strategy 

Goal: 
In order to attract more University students to their lacrosse games, the Calgary Roughnecks partnered with Glacier 
to bring 150 students to their St. Patrick’s day extravaganza game & party on March 17th.   
 
Strategy: 
We recruited 11 Influencers from various Universities in Calgary. Each of them designed 3 engaging posts for social 
media and were incentivized to bring at least 15 friends to the game. 
 
Strategic Tools Used:  
Social Media Posts, Authentic Influencers, Special Promos, Incentivized Packages + More 
 



The Power Of Influencers 

Client Goal : Bring at least 150 students to the game using the 
strength of our Influencers network. 
 
Our Achievement : We brought 507 University Students to the 
St. Patrick’s Roughnecks game. 
 

338% MORE than our goal 



ROI 

Attendance Stats 
Recruiting Goals 150 

Total Recruits  507 

% More Than Goal 338 % 

# of Influencers used 11 

Average recruits per influencer 46 



ROI 

Reach: Total number of followers of each Influencer (Instagram) 
Engagement: Number of likes, comments & video views across all posts 

Engagement Stats 
Total Reach 44,798 

Total Engagement 26,652 

Cost Per Engagment (CPE) $0.22 

CPE Industry Standards $0.35 



Examples - Influencer Posts 

Makenna Lutz 
Mount Royal University 
2,208 Instagram Followers 
 
Total Impressions: 3,389 
(Likes, Comments, Video Views) 



Examples - Influencer Posts 

Logan Spruyt 
University of Calgary 
1,125 Instagram Followers 
 
Total Impressions: 2,376 
(Likes, Comments, Video Views) 

 



Potential High Schools 

Location  # of Potential Schools 

San Antonio 16 

El Paso 15 

Speaking with our Partner Relations team we have 31 high schools in your requested areas to 
choose from. Upon proposal selection you may then request the specific high schools to be 
advertised in.  


