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Hi, I’m Natan.

● COO, Muck Rack & Shorty 
Awards 

● PRSA Tri-State Immediate 
Past Chair

● Executive Editor of Found 
Remote (and watcher of every 
TV show)



Forward-thinking brands and agencies trust 
Muck Rack as an essential component of their 

communications strategy.



AGENDA
1. Muck Rack research: what do journalists want? 

2. What is newsjacking and why does it work?
3. 4 ways to capitalize on real-time journalist insights to succeed at 

major events

4. Wrapping up: Things to keep in mind
5. Q&A
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1 Understanding what journalists want
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“Don’t count the 
people that you 
reach,
reach the 
people who 
count.”
—David Ogilvy

Which social media network is most valuable to 
you as a journalist?
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Do you like when PR pros follow you on 
social media? 
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#journorequest
#PRSAICON @twatan



#PRSAICON @twatan













info.muckrack.com/journalistsurvey





2 What is newsjacking and why does it 
work? 



Newsjacking 101
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Oreo at the Superbowl
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3
4 ways to capitalize on real-time 
journalist insights to succeed at major 
events



1. Set Up Alerts to Discover Newsjacking Opportunities 
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1. Set Up Alerts to Discover Newsjacking Opportunities 

ALERTS
ARE  TOO  SLOW
FOR  NEWSJACKING

CAUTION
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2. Find and research relevant journalists
Marty 
McFly
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WhoSharedMyLink.com

2. Find and research relevant journalists
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3. Send personalized tips and pitches
Why do you immediately reject otherwise relevant 
pitches?Lack of personalization is the 

#1 reason why journalists 
reject otherwise relevant 
pitches.
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3. Send personalized tips and pitches
On what channel do you most prefer to be pitched?
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4. Measure Success

Was there an increase in share of 
voice relative to competitors for the 
same event? 

What new journalist  (and 
influencer) relationships did 
this newsjacking campaign 
create? 
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4 Wrapping up: Things to keep in mind



THINGS TO KEEP IN MIND
● Set Up Alerts for your brand and clients to 

Discover Newsjacking Opportunities 
(using something faster than Google 
Alerts)

● Use whosharedmylink.com to see what 
journalists have shared a given link on 
social

● Take time to do the research necessary to 
send thoughtful, creative and personalized 
pitches
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MUCKRACK.COM

Thank you.

instagram.com/twatan |  linkedin.com/in/natanedelsburg |  twitter: @twatan

Want to try out Muck Rack? 
Email me! natan@muckrack.com


