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TrendSource wants to help you understand your customers, so we decided to find out how 
brand loyalty is expressed by different generations. We examined the who, what, where, 
and why of brand loyalty.

TrendSource conducted this research by electronically surveying north american respondents between 
September 14th and October 4th, 2015. The results represent 4,019 online respondents who opted in to 
participate voluntarily.
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