TRENDSOURCE WANTS TO HELP YOU UNDERSTAND YOUR CUSTOMERS, SO WE DECIDED TO FIND OUT HOW

BRAND LOYALTY IS EXPRESSED BY DIFFERENT GENERATIONS. WE EXAMINED THE WHO, WHAT, WHERE,
AND WHY OF BRAND LOYALTY.
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What's important to you?
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friendliness of staff

flexible return policy
knowledge/helpfulness of staff

avallability of staff

| just like this company!

METHODOLOGY

TRENDSOURCE GONDUGTED THIS RESEARCH BY ELECTRONICALLY SURVEYING NORTH AMERICAN RESPONDENTS BETWEEN
SEPTEMBER 14TH AND OCTOBER 4TH, 2015. THE RESULTS REPRESENT 4,019 ONLINE RESPONDENTS WHO OPTED IN TO
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