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LinkedIn is the biggest social media 
platform for professionals with over 
500 million members, all using it to 
network, apply for jobs, search for 
industry news and shout about their 
achievements. 

It also has a really powerful advertising 
platform built into it, which businesses 
can use to position adverts and content 
in front of their target audiences. There 
are a variety of different advert types 
you can create on LinkedIn based on 
what your goals are, but for the purpose 
of this cheat sheet, we are going to look 
at one of the most basic advert types -  
sponsored content. 

What is sponsored content? 

You may be familiar with sponsored content 

if you have boosted posts on platforms like 

Facebook or Instagram before. Essentially, 

sponsored content is a way for you to increase 

the reach of your company page posts and 

articles, and position your content in front of  

an audience that you build. 

What’s the benefit of this? Well, it means that 

if you have a great piece of content you want 

people to see, you want to send people to your 

website or you want to generate leads, you can 

do this using sponsored content. You could either 

use a post you have previously posted out on 

your company page or a brand new post you have 

yet to publish. 

You pay money to show your content to your 

audience and drive valuable actions. 

Step by step guide 

One thing to bear in mind before 
starting is that LinkedIn doesn’t have an 
express advert creator like Facebook, 
so the process of getting adverts live 
on LinkedIn can take a little longer 
and may seem a little more complex. 
However, it’s a very user friendly 
platform and you should find it easy  
to navigate. 

Step 1 - (If you have a LinkedIn profile and a 

company page, go to step 2). First of all, you will 

need a personal LinkedIn profile to set up adverts 

on the platform so if you haven’t created one, 

head over to LinkedIn.com and get one set up. 

Once you have a profile set up you then need 

to make sure you have a company page set up 

for your business. The company page is the hub 

of your business activity on LinkedIn and it will 

be directly connected to your advert account. If 

you haven’t set up a company page, you can do 

that by clicking the work icon in the nav bar and 

scrolling down to the bottom of the menu and 

clicking ‘Create a company page +’.

Step 2 - Let’s just take a step back for a 

second… Why are you creating a sponsored post? 

It’s a question which a lot of businesses don’t 

fully answer or address before they jump into 

advertising.
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Step 3 - Now you have the basics sorted, the 

next step is to create a new advert account for 

your company. Your advert account will be where 

you run all of your advertising efforts from. 

You can create a new advert account by logging 

in to your profile and selecting advertise from the 

nav bar on the far right. 

You will then be taken to the ‘Advertise on 

LinkedIn’ page. On this page simply click the blue 

‘Create ad’ button and you will be taken to the 

LinkedIn Campaign Manager.

There are 3 tabs you will immediately see: 

Accounts, Campaigns & Ads. More on these later. 

Click the blue ‘Create account’ button on the top 

left, give your account a name (probably your 

business name), select the currency as GBP and 

associate your company page with the account. 

You can either search for your company or enter 

the company url. Then click save.

Step 4 - Now you will be taken into your new 

advert account and you should see 3 tabs: 

Campaign groups, Campaigns & Ads. 

Campaign groups - This is an overarching  group 

of campaigns that are around a similar objective 

or goal.

Campaigns - This section is where all of your 

actual advert campaigns will be stored. 

Ads - These are all of your advert creatives (the 

visual look of your adverts). 

There will be a default campaign group already 

created for you so simply click into this and you 

will be taken to the ‘Campaigns section’. 

Step 5 - Let’s create our campaign! 

Click the blue ‘Create campaign’ button in the 

left hand corner or alternatively the white ‘Create 

campaign’ button on the top right.

You will be asked to select an ad product - in this 

case select ‘sponsored content’ from the list. You 

can select the ‘learn more’ drop down link which 

will provide a little info on each ad type. 

Set a name for your campaign - this should be 

something that you and your colleagues can easily 

recognise.

Click ‘next’ and you will be promoted to set a goal 

for the campaign. There are 3 main types of goal 

for sponsored content ads. 

 - Send people to your website 

 - Collect leads using LinkedIn Lead Gen Forms 

 - Get video views 

It’s completely up to you which goal you want to 

pick. For the purpose of this cheat sheet, we are 

going to pick the most frequently used type of 

goal: ‘Send people to your website’.

On the ‘Send people to your website’ goal, you 

will also see a checkbox, ‘Increase followers for 

my Company Page by adding a Follow button’. This 

will add an additional button on your ads, which 

will allow someone to follow your company page. 

Finally, click ‘next’ and pick the ad format you want 

to run with:

 -  Article, image or link -  promote relevant 

content to your target audience

 -  Carousel - tell a story through a series  

of images 



www.accordmortgages.com

BOOSTING CONTENT
ON LINKEDIN

 -  Video - create a video ad to engage your 

target audience

A standard sponsored content ad uses the article, 

image or link option, so for the purposes of the 

cheat sheet we are going to go with that option. 

When you are ready, click ‘next’.

Step 6 - Now you will be presented with a  

list of your most recent company posts (unless 

you have set up a new company page and not 

posted yet). 

If you know which post you want to sponsor then 

all you have to do is select the checkbox next to 

it and click the blue ‘Sponsor selected content’ 

button. Then click ‘next’ (head to step 7 if you are 

doing this).

However, if you want to create a new sponsored 

post from scratch, you can do that by clicking the 

‘Create Sponsored Content’ button. 

You will then be prompted to create your post 

which consists of 150 characters, an image and 

a link. Create your post and make sure it looks 

optimised and links correctly to your website.

Once you are happy, select the new post and 

click the blue ‘Sponsor selected content’ button 

and click ‘next’. 

It’s important to remember that any new posts 

you create in the advert platform won’t be 

published on your company page.

Step 7 - Now it’s time to build your audience. 

LinkedIn advert targeting is very job specific so 

it’s great for targeting people in certain roles or 

seniority, but you can also target people who 

work for certain companies or industries so you 

can really narrow it down.

It’s completely up to you the type of audience 

you want to target as a business; you can use our 

persona template (located in the Growth Library) 

to build out your audience first. 

You must include a location to target. LinkedIn 

at the moment only allows you to target certain 

cities and towns in the UK so bear that in mind. 

Once you have selected a location(s), set your 

targeting criteria from the 16 options. The more 

you select, the bigger your audience will be. You 

can see your potential reach begin to increase on 

the right hand side. 

There are two checkboxes at the bottom:

 -  Enable the LinkedIn Audience Network - this 

will show your sponsored post on other 

websites that are connected to the LinkedIn 

Audience network. 

 -  Enable audience expansion - this will show 

your post to similar audiences that you  

have built.

Both options will increase your overall  

reach but be warned that you have no control 

over which websites your post features on or  

the targeting. 

After you are happy with the audience size,  

click ‘next’.
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Step 8 - The last step is setting a budget. 

First of all, set the campaign goal which will 

either be:

 -  Website visits 

 -  Awareness

 -  Website conversions 

The way your post will be optimised by LinkedIn 

will change dependent on which one you select. 

Awareness will show your ad to as many people 

as possible, while website visits and conversions 

will try and show the ad to people who are  

more likely to click your post or engage with  

your posts. 

Next, set your daily budget. The minimum budget 

you can set is £8 a day so be warned that you 

won’t be able to run a campaign on anything 

below that. 

Now select your bid type from the two options. 

Automated bid is probably the best option if you 

are new to advertising, however, if you are more 

comfortable setting your own bid then you can 

set that for your campaign. LinkedIn will suggest 

a recommended bid amount based on what other 

advertisers are bidding.

You can set a start and end date for your 

sponsored post campaign and you can even 

schedule a start date too.

There are a couple of advanced options like 

setting a total budget for the campaign and 

changing how ads are rotated. Feel free to use 

these options if they are applicable to you. 

Step 9 - We are at the finish line now! 

When you are completely happy with your 

campaign, you can click ‘Launch campaign’. 

If you haven’t set your billing up yet, LinkedIn will 

take you to a billing screen where it will prompt 

you to enter your payment details. 

Once you have launched your campaign, you can 

monitor the results from the campaign manager 

screen for your account. 

Congratulations, you have launched your first 

LinkedIn campaign!
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