
46% of respondents from LaunchPad’s  
The Changing Face of In-House Recruitment 
research thought they provided a very good 
candidate experience. 

“ Technology shrinks time and cost to hire without 
compromising on candidate engagement. Automating 
steps in the process reduces bottlenecks where manual 
intervention was required, allowing you to progress 
candidates through to offer stage as quickly as possible.”

   NAM NGUYEN, CUSTOMER SUCCESS DIRECTOR, LAUNCHPAD

CANDIDATES DISAGREE

WHAT’S TURNING CANDIDATES OFF?

THE FUTURE IS MOBILE

HOW TECH CAN HELP

WHY IS THIS A CONCERN FOR IN-HOUSE RECRUITERS?

Why you need to use  
ADVANCED AUTOMATION FOR AN 
EXCEPTIONAL CANDIDATE EXPERIENCE.

Download our e-book on advanced automation to find out why it’s 
so key to an exceptional candidate experience, making your process, 
quicker, slicker and more engaging for candidates. 
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78% of job seekers report never having been asked for feedback  
on their candidate experience.1

80-90% of candidates say a positive or negative experience can 
change their minds about a role or company.6

60% of job seekers have quit an application process due to  
its length or complexity.7 

80% of job seekers say they wouldn’t re-apply to a company  
that didn’t notify them of their application status.1

65% of job seekers say they never or rarely receive notice of 
whether their application has been successful or not.1 

60% have had a poor recruitment experience.2

72% then shared this online.3

46%

Organisations that 
invest in strong 
candidate experience 
improve quality of  
hire by 70%.4

45% of job seekers 
say they use their 
mobile device 
specifically to 
search for jobs at 
least once a day.8

Companies are 
overpaying by 10% 
if they don’t have 
a strong employer 
brand, or candidate 
experience.5 

And 92% of job 
seekers are of 
the opinion their 
mobile device is 
a critical tool for 
job searching.9 
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Now more than ever, it’s important that your recruitment technology is mobile friendly. 
Candidates are like consumers and want instantaneous access even when they’re on the bus!
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