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What if we gave 
fundraising a whole 
new outfit?
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tuna
+ billboard

fundraising
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Raise $13,500 in 
two weeks.
(The amount to have 
the billboard up for 4 
weeks outside 
Chicken of the Sea’s 
headquarters).

Attract both 
existing and 
new donors.

(The linchpin - pray 
the billboard 
company let’s us put 
this billboard up).

our goals
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build and try it out

clone of original site: billboard.shareprogress.org
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Time it took to reach 
our $13,500 goal

2 days

#NPCampaigns



Raise an additional 
$6,000 to get two 
smaller billboards put 
up nearby

new goal



Time it took to 
reach our new 
stretch goal

5 days
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Raised $20,705 (153% 
more than original 
$13,500 goal)

Shared over 1,771 
times, helping us reach 
1,254 donors in total

Average gift was 
$16.33, which is 
more than 3 squares 

40% of donors 
were first-time 
donors





You never know for 
certain whether new 
ideas will work, but if 
you try, it can pay off big
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Small, Medium, Big, 
Ridiculous , or Simple Ideas.

All ideas are welcome and can help you get 
a little closer to reaching your goal.
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Two questions:

Is it engaging?
Is it clear?
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Want to talk through ideas 
or come up with some cool 

creative ones?

cindy@shareprogress.org
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Shameless Plugs:

#NPLab

Subscribe to the EveryAction Top 5
https://blog.everyaction.com/

The Best Nonprofit Digital Campaigns
https://act.everyaction.com/best-nonprofit-digital-campaigns

5Top



Questions?

#NPLab


