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Tools to Attract Visitors

Blogging

Easily create remarkable content that
will help your business get found.

Social Inbox

Publish and see Social Analytics across
Facebook, LinkedIn, Twitter and other
networks.

& More...

SEO

Improve your search rankings and
get found by quality leads.



Keywords SEEE.

Discover which keywords will bring the best organic traffic to your site and analyze
your paid search campaigns.

528 * Track which keywords
drive the best visitors &
leads

Actions ¥ \ All Keywords - & From all campaigns

* View difficulty, current
rank and search volume

Ranking Opportunities ‘

Conversion Opportunities * Get recommendations for

Long Tail Opportunities 519 low-hanging fruit and

Competitors long-tail keywords

« Compare your rankings to
competitors
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Blogging
Create long-lasting marketing assets by publishing blog articles optimized to get
found and generate leads.

M% Contert

*  Create content to
develop your thought
leadership and get
found online

> View detailed SEO
recommendations for
improving your content
as you type

* Automatically publish to
your social media
accounts

* Automatically
optimized for mobile
devices with responsive
design




Page Performance

View recommendations in key SEO areas for optimizing your pages and generating
quality inbound links.

Meta Description

« Crawl your pages for SEO
on-the-spot

* See detailed SEO reports for
each of your pages

* Receive specific
recommendations for
improving your pages

* View metrics on page views,
ranked keywords, inbound
links, clicks, and social media

v Page Title

v Calls-to-Act

v H1 Tags | | + CTia/) r/.’) 0‘/ ’n 1 4 7
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Prospects

Identify which companies are visiting your site, what they're viewing and how

frequently even before they fill out a form.
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Discover which pages
people are viewing before
they convert on your forms

Drill-down into specific
content, people and
timeline reports

Receive daily visit reports to
share with your team

Create filters to see only
certain companies



Social Media Publishing “

Publish and track messages across multiple platforms and accounts with suggested
times for increasing reach.

HubSp:t * Publish across
multiple accounts and
social media sites

» Bulk upload social
messages in advance

» Schedule multiple
posts at a time

* See suggested times
for increasing
engagement

* Shorten and track
links automatically

— * View click and
Flokert McKay Nice post rorm @RGisca: Consider These Factons When Buying Mansfachsing 8 Data engagement data for
.' QWA a1 4
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Social Media Monitoring

Monitor the social activity of your leads and customers.

HubSp:t

Social Media

@
R

@
¢ A

Customer

Color-coded tweets

highlight the strangers,
leads, and customers in
your social media feed.

Create monitoring
streams of targeted
contacts, such as a
sales reps list of leads
or leads who are
unresponsive over
email

View your history of
interactions

Get more information
about who the person
is before responding



Website Management (CMS)

Take control of your website and personalize content to your leads with HubSpot's
integrated website management solution. Easily create sites that look great on any
device.

Welcome, John!

We Balleve Pure & Doth an and scencs 10 good
design. That's why we meticuiously measure the
Impact of our work 10 g've you a design that delvent
roal value. When you hire Creativ, you Ot desion f
8 rooted in e business goals of your company

A

Better Headline Headline Here

* Spin up pages without IT or developers

- Easy-to-use WYSIWYG editor

* Personalize entire blocks of content based on who is viewing your site
» Automatically optimized for all mobile devices with responsive design




Tools to Convert Leads

Calls-to-Action

Build beautiful buttons and
callouts to convert traffic to
leads in a snap

Landing Pages

Create more pages that
improve conversion rates
and generate leads.

Forms

Ask the right questions at
the right time to optimize
lead conversions.

& More...

Lead Management

Segment leads based on their
activity across your site and
other channels.



Calls-to-Action

Build professional CTAs in minutes to convert your visitors into leads, complete with A/
B testing and personalized Smart CTAs.

173

* A/B test CTAs and track
results

* Display Smart CTAs based on
contact properties

* Analyze clicks and conversions

on CTAs for increased 9,725
conversion opportunities

‘anation 2



Calls-to-Action

Build professional CTAs in minutes to convert your visitors into leads, complete with A/
B testing and personalized Smart CTAs.

* Build CTAs inside of
HubSpot without a
designer, or upload your
own custom images

Click Here to Download  Attach CTAs to Campaigns
| to see how they affect
" high-level campaign
goals.

1 » Display CTAs inside of any
HubSpot Blog, Landing
Page, Site Page, Email, or
attach to your existing
website.




Landing Pages “

Capture inbound leads through your website with landing pages that are easy to
customize, A/B test, personalize, and track.

$E0 Optimization

Vext Blog Pait

 Build optimized landing pages in minutes without a developer
* Choose from multiple, already-optimized templates, hire a HubSpot certified designer,

or have HubSpot match the look and feel of your existing site.
* Integrate with your CTAs, Contacts, Smart Content, and Social Media accounts easily



Landing Pages (Analytics) “

Landing Pages

A HovComtuts et bt R e m L B SMTESE_ S S * A/B test your Landing Pages
and track the results

 View detailed conversion and
source analytics for your
Landing Pages

* See which channels bring your
Landing Pages the most views,
leads, and customers

* See which pieces of content
bring in the most viewers, new
contacts and customers.




Forms “

Collect valuable information on your leads for segmentation, personalization, and
follow up by your sales team. Increase conversions with Smart Fields and Progressive
Profiling.

HubS@t o« Build optimized forms with
custom fields for collecting
data on your leads

* Hide fields if data has been
captured previously

» Use drag-and-drop
progressive profiling for
increased conversions

* Set new lead notifications
and sync data with your CRM

* Embed forms on any page




Tools to Close Customers

© 6 ©o

Email Marketing Automation Analytics
Personalize your emails Use marketing automation to See which traffic sources
with any field from your trigger timed follow up emails to are generating the most

marketing database. your contacts. leads, plus other insights.

& More...

Salesforce Sync

Use Salesforce data to
segment contacts,
personalize email, and
more.



Contacts Database

Manage all of your contacts and leads in one, centralized database complete with
robust profiles containing CRM data, website, email, and social media history and more.

3 Years Ago

4 Days Ago

Marketing Qualified Lead

* View a detailed

timeline of every

interaction a lead
has had with your
brand

Sync this data with
your existing CRM

Use this data to
segment,
personalize your
marketing, and
create lead scoring



List Management and Segmentatio

Target your leads by segmenting based on information they've given you and how
they've engaged with you for truly personalized marketing.

Segment your leads based on a contact's demographic information from forms or
behavioral data from all of your marketing channels.

Segment on social
behaviors, site analytics, | EC—G—G————
and more > & Smart Bat - ackd contach

Static list - add contacts man
Score leads off of the
same criteria

Include contacts who meet all of these requirements:

|™ Contact Property v Noustry is any of

Create static and
dynamic Smart Lists

S none of

(smply has this property)

Choose which leads get
synced to Salesforce

Also, include contacts who meet all of these requirements: (simply does not have this pr

) Form Submission v Contact has filed out any form

On any date

is Page Vew




Smart Content “

Change the content of your website to reflect the needs and interests of your leads,
personalizing the message you send to help guide your leads down the funnel.

* Adapt content to lifecycle stages
or any characteristic in the
contact database

= Use personalization across email,
webpages, and landing pages.

* Easily edit Smart Content in a
WYSIWYG editor — ho coding or
embedding required,

CXPEAT WEDINAR STRICS

Getting Things Done® -
The Natural Planning Model

HubSpot Customer, Intuit




Email “

Send personalized, beautiful emails that your prospects will look forward to receiving
and measure which messages are most effective.

/

Contont

Main Contenmt

Meossage Subject

Main Emall Body

Hey John, look what w

ot v
woue massa. Click here %0 learm more

massa. Click here to e

A/B test elements to optimize open and click-through rates
Personalize your message, sender, and subject lines
Preview in other email client inboxes

Choose from a variety of pre-tested, mobile optimized templates



Email Analytics

See how many new leads and customers your emails generated, along with high-level
open and click through rates.

* Get deliver, open, click and churn data for every email you send. Slice and dice the data for the
best view.

* See a detailed graph of

overall performance and
& Al campaigns . click-popularity in your
emails.

* Compare individual
NPS 2012 May Test 4 o email performance
- - against each other

Simple followup for Bigcommerce Webinar

NPS 2012 November Send Test 3

-~

Basic Training Program Grade 7_16_2013

-




Email Analytics

See how many new leads and customers your emails generated, along with high-level
open and click through rates.

Mﬁb‘ Contacts ‘-)

* Find out who engaged with
your email, and save lists for

further nurturing. 9,249 8.354 8,176 2 509

@ Download BIGlytics Big Data eBook 7

* See analytics for individual
link clicks within an email.



Email A/B Testing “

Test variations of your emails to make data-driven decisions about the content you
send to your database.

*  Test any element of your
emails, including both content

and design.

*  Choose which metric decides HubSpit Contort 0
the winner of your A/B test -

¢ HubSpot automatically sends : ) BIGLYTICS

the winner to the rest of your
list.




Lead Nurturing

Trigger email messages and activities within your contact records, CRM or other 3

party software to automate your marketing strategies.

ClO Charlie - Leads Workflow

* Trigger emails, change any
contact property, and
segment your database all
through automation

* Move leads easily in and out
of campaigns as they
achieve certain goals or take
certain actions

* View detailed engagement
data for each step of your
campaign



Marketing Automation

Trigger email messages and activities within your contact records, CRM or other 3
party software to personalize and automate your marketing strategies.

* Base your
automation
campaigns on goals,
such as becoming an
opportunity or
customer

* Move leads easily in
and out of
campaigns as they
achieve the goals
you've set.

> View detailed
engagement data for
each Workflow step




Sources

Analyze which of your marketing activities are driving the highest ROl in terms of visits,
leads, and customers.

 Track how your
marketing is
performing in terms of
visitors, leads &
customers

* Measure the ROl of
your marketing
campaigns

* Drill into detailed
reports on your
performance

* Compare the
effectiveness of your
marketing channels




Conversion Assists

Understand which content on your site is most effective for helping visitors become
leads and customers.

v & Viewed By Cont 1] This month to date v 2 VIe\X/ WhICh pages are
influential in driving
conversions

Website Pages

HubSpot Landing Pages / {
N re with a Fr T , * Filter to see your website
pages, blog posts or
landing pages

* Learn what content
nurtures your prospects
through the sales funnel
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Event Analytics

Track visitor activity on specific events on your site with detailed reports on visitor
history and progression.

* Create custom events to
R R B E R LRt B R ) ST B B B O M R e track activities on and off
your site

* Integrate with your 3
party sites like Twitter and
ZenDesk

* View Lifecycle reports to
see first touch, last touch
and assists reports for your
events
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Competitors

Compare how your marketing performance stacks up to your competitors' on key
metrics over time.

Marketing Grade

Track and compare your progress against your competitors

View detailed Marketing Grader reports to measure your marketing
Track your progress over time across key metrics

Drill-down into what's causing fluctuations in marketing performance



Contacts Reporting

Create customized reports on your contacts database on your entire funnel. Slice and
dice your segments to gain key insights on your contacts database.

Blog Leads - Month to Date

* Create custom reports on
any list to report on your
contacts database

IIII HIII Illll llIII * Measure the results of

your marketing by
different segments

* Slice and dice your data
to uncover the key
information you need to
improve your marketing




Companies Reporting

Create reports that show the activities of the companies in your database. Discover
how much revenue is generated through different channels and segments of your

marketing.
HubSpit Reports 0

* Report on the number of
companies generated
from your marketing

* View the revenue
generated from your
marketing efforts

* Make smarter
investments based on
where your revenue is
coming from

CTiap r/.’) 0‘/’/, ™
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Campaigns
View every asset in your inbound marketing campaign in one screen and report on it's
progress across every channel.

+ Set high-level visit, contact and customer
goals for your campaign

*  Group all of the campaign assets you
create in HubSpot into one central
location

* Understanding of how each component
of a marketing campaign affects your
top-level goals

+ Better inform your future marketing
campaigns with historical at-a-glance
data
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Salesforce Integration

Improve your marketing with data from Salesforce. Put valuable lead intelligence from
HubSpot in the hands of your sales team.

Fully Bi-Directional Sync
HubSpot effortlessly syncs the
right leads and contacts in both
directions, so that the data you
need is always right where you
need it.

Better Personalize Your Marketing
Leverage any of your Salesforce
data to segment, personalize and
hone your messaging.

Lead Intelligence for Sales

Help your sales team close more
business by giving them easy
access to valuable lead
intelligence data generated by
HubSpot.

Blazing Fast Syncing of Leads
Get the right leads into the hands of your sales team more quickly with Thho K3 A
HubSpot. Lllnitt-”o. om.



