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This is a sample report, some details have been 
intentionally obscured. Please contact us to find out 
about subscription options.

Reach Meter focuses on children’s use of technology and 
devices.

Providing a detailed understanding of their online behaviour by 
day and time, Reach Meter looks at which platforms are successful 
in engaging kids. 

Reach Meter Q2 is based on the results of surveying 5,000 
children between April 1st and June 30th 2018.

The kids’ ecosystem continues to grow, becoming more complex 
and increasingly fragmented. 

As a result of this, children have the ability to access almost 
limitless content on their desired interests, meaning that their 
own individual microsystems are becoming more concentrated on 
their favourite things, which ultimately means they are becoming 
disconnected from the wider ecosystem. 

Our new data also shows almost half of teenagers know someone 
who has been bullied online, prompting the question: are children 
equipped with the knowledge to stay safe online?

INTRODUCTION
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Children becoming more concious of their digital wellbeing.

The digital movement is beginning to shift towards more 
controlled and considered use of technology.

The number of teenage boys who spend over 2 hours per 
weekday has jumped by 42% over the last 12 months. 

As reported in the Q4 2017 Kids Insights reports, tech giants 
Apple and Google (who produce the operating systems for the 
vast majority of smartphones) have faced claims their products 
are designed to hold users' attention for as long as possible, in 
turn creating addictive products for children. 

However, over the last quarter, both Apple and Google have 
released features designed to nudge users to spend less time on 
their products. Parents can now view activity reports for children’s 
device usage and easily limit certain uses and apps. 

With Apple and Google making it simple for parents to be 
in control – children's overuse of technology could begin to 
diminish. 

YouTube have also recently introduced a similar feature, called 
‘take a break’. Following that, the average time spent on YouTube 
has dipped slightly, although the number of users is stable – 
suggesting the same amount of people are using it for a shorter 
amount of time. 

KEY FINDINGS
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KEY FINDINGS
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KEY FINDINGS
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DEVICES
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COMMENT
“Tech giants Apple 
and Google, who 

resepectively produce 
the iOS and Android 
operating systems 
for the majority of 
smartphones, have 
faced claims that 
they’re creating 

addictive products 
for children.

However as both 
brands build more 

functionality into their 
product to enable 
parents to easily 

manage device use, 
it will be interesting 

to see how this 
affects behaviour 

and consumption.”

- Jonathan Watson, 
Product Manager

Mobile Phone Ownership

Of those who 
own a mobile, 

50% say their phone 

is made by Apple.

Apple and Google release 
new parental controls.

The number of teenage boys who 
spend over 2 hours per weekday 
on their mobile has gone up from 
21% to 30% over the last 12 months.  
Teenage girls, who are much heavier 
users, remain stable at around 50%. 

Apple and Google have released 
features in the last few weeks designed 
to encourage users to spend less time 
on their products. Parents can now view 
activity reports for children’s device usage 
and easily limit certain uses and apps. 

The average (median) age a 
child in the UK gets a mobile 
phone is now 10 years old. 

The top uses for mobile phones 
amongst under-13s include; chatting, 
watching clips and gaming. 

Teenage iPhone owners are just over 10% 
more likely than Samsung owners to use 
their device for chatting and social media. 

Ownership amongst 4 to 6-year-olds has 
remained at 13% over the last 12 months. 
However, those age 4 to 6 with access 
(i.e. allowed on someone else’s phone in 
the house) has fallen from 45% to 39%.

MOBILE PHONES

https://portal.kidsinsights.co.uk/reach-meter/devices/
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TABLETS

https://portal.kidsinsights.co.uk/reach-meter/devices/
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CONSOLES

https://portal.kidsinsights.co.uk/reach-meter/devices/
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VOICE ACTIVATION 

https://portal.kidsinsights.co.uk/reach-meter/devices-usage/
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TV & VOD
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CONTEXT
It was recently 
reported in the 

Guardian that the BBC, 
Channel 4 and ITV 

have held discussions 
about working 

together to create 
a combined rival 

streaming platform.

US platforms striding ahead.

The number of Netflix users under the 
age of 13 has risen every quarter over 
the last 12 months, increasing by 15% 
across the year. The number of Netflix 
users who watch the platform multiple 
times per day has also increased by 18%.

Netflix and YouTube lead the way as 
destinations for children to catch their 
favourite shows, but YouTube is the 
destination of choice for new content.

BBC iPlayer, the platform most 
likely to be allowed by parents, has 
reduced slightly across the year, but 
is still ahead of Amazon Prime. 

However, Amazon Prime, which is now 
reportedly the fastest growing video 
platform in the UK, sees 44% of their u13 
users watching at least daily, compared 
to 37% of young iPlayer users. 

With this continued surge of new content 
and platforms coming from Silicon Valley 
(Netflix is producing or procuring 700 
new or exclusive shows, and Apple has 
made its first move into original content 
for kids), can UK broadcasters keep up?

VOD PLATFORMS  4 - 12s

Top VOD Platforms (4 -12-year-olds)

https://portal.kidsinsights.co.uk/reach-meter/tv-vod/
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VOD PLATFORMS 13-18s

https://portal.kidsinsights.co.uk/reach-meter/tv-vod/
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MEDIA CONSUMPTION (TV)

https://portal.kidsinsights.co.uk/reach-meter/tv-vod/
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SOCIAL MEDIA
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COMMENT
“Snapchat’s popular 
augmented reality 

‘Lenses’ feature 
opens opportunities 

for brands to 
communicate with 
under-18s through 
a medium that is 

far more interactive 
and playful than a 
TV commercial.”

- Jonathan Watson, 
Product Manager  

Marketing on Snapchat; 
untapped potential?

The number of teenagers on Facebook 
has fallen by 10% over the last 12 months. 

Snapchat has faced a difficult few 
months following a redesign and 
lower than expected user growth. 

According to the Social Media 
Examiner, just 8% of marketers are 
using Snapchat - compared to 94% 
using Facebook and 50% on YouTube. 

Just over one third of under-10s do not 
visit any of the listed website or networks. 

Roblox is most popular with boys 
aged 7 to 9, but also scores highly 
with girls up the age of 12. 

The majority of Roblox’s in-game 
content is created by young players 
themselves, some of whom are making 
a living from the game. Roblox has 
recently started licensed clothing and 
toys – could TV or film be next?

SOCIAL MEDIA PLATFORMS

https://portal.kidsinsights.co.uk/reach-meter/social-2/
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SOCIAL MEDIA PLATFORMS

https://portal.kidsinsights.co.uk/reach-meter/social-2/
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SOCIAL MEDIA USAGE

https://portal.kidsinsights.co.uk/reach-meter/social-2/
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CHATTING
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CHAT PLATFORMS USED

https://portal.kidsinsights.co.uk/reach-meter/social-2/
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CHATTING APP USAGE 

https://portal.kidsinsights.co.uk/reach-meter/social-2/
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ONLINE SAFETY
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CYBER BULLYING
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ABOUT KIDS INSIGHTS



Reach Meter Q2 - Page 27Sample report © 2018 Kids Insights

KIDS INSIGHTS: COMPANY INFORMATION

The Company

The Insights People, 73-75 Lever Street, Manchester M1 1FL

T: +44 (0) 330 159 6631

E: hello@theinsightspeople.com

W: www.kidsinsights.co.uk

Kids Insights is a trading name of APEX PROJECT 1 Limited, registered in 
England, company registration number 11135525. 

Product Description

Kids Insights make every effort to ensure that the content of reports 
and other products are described as accurately as possible on the Kids 
Insights websites and other marketing material, but we accept no liability 
for claims arising as a result of any inaccuracy. 

Purchasing Products

Products can be ordered:

By email – to order hello@theinsightspeople.com 

By telephone – call +44 (0) 330 159 6631

Cheque or BACS transfer – by requesting an invoice (30 day term) by 
email or telephone.

About Kids Insights

Kids Insights is the leading tech company which specialises in research 
and insights on kids and their ecosystems. Surveying 400 kids, tweens 
and teens every single week, our real-time portal is continually updating 
to enable our clients to see the latest trends before their competitors. 
Our insight-led reports are produced by some of the top kids researchers 
in the UK, and have seen us shortlisted for a number of start-up and 
innovation awards. 

Kids Insights On-Track Reports

Every quarter we survey 5,000 kids, tweens and teens, and companies 
who subscribe to the Kids Insights On-Track receive:

24/7 Access to our “Real-Time” portal enabling clients to interrogate 
current and historical data 

Four Quarterly insight led reports (Reach Meter, Leisure Measure, Screen 
Scape & Future Forecast) 

A monthly email updating you with the latest trends from our monthly 
data (c1,666 records). 

Bespoke Projects

Our team of talented and dedicated researchers ensure that your 
research requirements and objectives are achieved. 

mailto:hello%40theinsightspeople.com?subject=
http://www.kidsinsights.co.uk
mailto:hello@theinsightspeople.com
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KIDS INSIGHTS: TERMS & CONDITIONS

Kids Insights a trading name of APEX PROJECT 1 Ltd.

Apex Project 1 Ltd make every effort to ensure that the content of the 
reports and other products are described as accurately as possible on 
all communications including the Kids Insights (www.kidsinsights.co.uk) 
website, but we accept no liability for claims arising as a result of any 
inaccuracy. 

Apex Project 1 Ltd retains full copyright and publishing rights of any 
products purchased. You may include material from the product in 
published work provided this is clearly attributed to Kids Insights and the 
product itself. 

Apex Project 1 Ltd take all reasonable steps to maintain confidentiality 
of, and restrict access to, any personal information submitted by you 
through the use of the Kids Insights website. However, data transmission 
over the internet cannot be guaranteed as totally secure, and as such any 
information which you submit to Kids Insights is submitted at your own 
risk. Any information submitted by you will not be disclosed to anyone 
outside Apex Project 1 Ltd unless required by law.

Individual User License

Products on the Kids Insights website are purchased for individual 
company use, and as such we expect users to treat the electronic copy of 
the product in a comparable way to their treatment of a hardcopy of the 
product, i.e. not to be shared with other parties.

You may: – Save a copy of the product to the hard disk of your individual 
company computer – Make one print out of the complete product for 
departmental use only – Print out a reasonable number of pages for 
departmental use only.

The user can Include information from the product in presentations and 
internal documents, or reproduce reasonable extracts from the product, 
provided these are fully attributed to Kids Insights and the product itself 
– i.e. “www.kidsinsights.co.uk - Name of Report & Date” 

You must not: Publish, Sell or derive direct Commercial Benefit from 
the product, or any parts thereof, on your company intranet, website 
or any other electronic publishing medium – Send the product, or any 
parts thereof, in any form to someone who is not in your immediate 
department – Store the product on the hard disk of any computer that 
can be accessed by anyone not in your immediate department – Print 
out or photocopy more than one complete copy of the product 

If you wish to use the report in a wider context (e.g. saving a copy to 
your company intranet, publishing extracts on a website, or including 
extracts within a published report) please contact Apex Project 1 Ltd 
to purchase a Company Wide License. Additional licenses can also be 
purchased. 

http://www.kidsinsights.co.uk
http://www.kidsinsights.co.uk



