TFSA CASE STUDY: PAYVISION
With its head office in Amsterdam, Payvision had become one of the fastestgrowing global acquiring networks in the payments industry. By the time the
company expanded into Canada, it was delivering its payment solutions in more
than 40 countries from offices in the U.S., Europe, Asia and Australasia.

Specializing in global card processing for the ecommerce market,
Payvision offers a secure international payment-processing platform
to acquiring banks, payment service providers, independent sales
organizations and their merchants. After more than a decade in
operation, the company provided its customers with continuous
support and services in more than 150 transaction currencies.
By 2013, Payvision was processing more than 100
million transactions a year. Its network of global
acquiring banks connected over 300 business
partners with more than 5,000 web merchants
worldwide. Now it was time to enter Canada.
“Canada’s one of the top-tier countries in the
world when it comes to online purchasing,” says
Ish Nabhan, Payvision’s vice president of sales
for Canada. “Roughly 14 million consumers
generated $22 billion last year in B-to-C
ecommerce transactions.”
This makes the Canadian market attractive to
ecommerce merchants, although it presents some
unique legal, tax and cross-border challenges to
merchants selling into Canada.
Nabhan says Payvision considered several locations
for its Canadian office before selecting Toronto.
“Toronto’s the heart of the financial technology and
financial services industry in Canada. Since we’re
both a financial and a tech company, Toronto gave
us the best of both worlds.”

Most of Payvision’s current and potential partners
are located in Toronto as well, and the city’s location
enables clients and personnel to travel between
Payvision’s Canadian and U.S. offices in New York
in about an hour and a half.
As soon as Payvision settled on Toronto for its
Canadian office, the company began working closely
with the Toronto Financial Services Alliance (TFSA)
and its partners to find a suitable office location
and personnel. “The TFSA was there with the right
kind of resources,” Nabhan says. “They talked with
us on our time and our terms. They understood our
business, what we wanted to do and what we wanted to
accomplish. That made the TFSA an invaluable source
of information for us.”
Not only does Toronto give Payvision immediate
access to Canada’s financial and technological
heartland, it also provides the company with a wealth
of potential employee expertise. “We’ve got three
phenomenal universities located within the Greater
Toronto Area – York University, the University of
Toronto and Ryerson University – and they all have
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“The TFSA was there with the right kind of resources,” Nabhan says.
“They talked with us on our time and our terms. They understood our
business, what we wanted to do and what we wanted to accomplish.
That made the TFSA an invaluable source of information for us.”

fantastic business programs and intern positions.
So when it comes to finding skilled people, we’ll be fine.”
For Nabhan, Toronto has become more than a
location for his company. “It’s also a fantastic place
to live. You can be from any part of the world, come
to Toronto and automatically feel as if you fit in.”
With a population representing more than 100 of
the world’s ethnic and linguistic cultures, Toronto
makes an ideal market for Payvision, Nabhan says.
“We’re trying to connect cultures around the world
through ecommerce,” he says. “Being able to connect
people from around the world and have them identify
Canada and Toronto with some of these great products
and services that we have is a pretty cool thing.”
To contribute to the growth and global expansion of
our businesses and industry, Payvision is constantly
investing in market research and sharing knowledge,
thus educating the ecommerce market in a variety of

For more information on the TFSA and Toronto’s financial
services sector, please visit tfsa.ca or call 416-933-6780.

disciplines and industries. For a better understanding
of profitable cross-border ecommerce, feel free to
browse through Payvision’s White Paper Library or
check the Country Infographics where you can find
a dedicated analysis of the Canadian market.
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