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ANNUAL MEETING
AUGUST 2017
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Welcome from the Chairman

Simon 
Botherway
CHAIRMAN OF THE BOARD
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Order of Meeting

ÅChairmanõs Welcome and Address

ÅCEOõs Presentation

ÅShareholder Q&A

Å Formal Business and Resolutions

ÅGeneral Business

ÅProduct Demo following refreshments 
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Strategy: Innovation and Growth

ARPB = Average Revenue Per Booking
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ATMR Increasing

$15.3m at March 17

ATMR = Annualised Monthly Transaction Revenue

ATMR

$11.2m at March 16 *

*Actual FY17 Recurring Revenue was $12.9m 

vs
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Improvement in Key Measures 

Notes 1 ð5: Refer to Appendix for Definitions 

Indicator of future 

growth potential

$15.3m

Year on Year 

growth for FY17

Recurring revenue 

91% of total 

revenue

$14.3m

Core product 

revenues

$12.9m

Total income 

from all sources 

including Grants

$15.4m

Opex $5m

Capex $0.8m

41% of Revenue

$5.8m

Net FTE5

decrease in 

the period 

$17.9m

Active reduction of 

cost base, on track 

to achieve profit

$(3.3)m

37%

ATMR1

18%

ONLINE 

BOOKINGS

9%

TOTAL

REVENUE

9%

RECURRING 

USAGE2

REVENUE

7%

TOTAL REVENUE & 

OTHER

INCOME

7%

R&D

COSTS3

10%

OPERATING

COSTS4

44%

NPBT

(LOSS)

INCREASE INCREASE INCREASE INCREASE INCREASE DECREASE DECREASE IMPROVEMENT

FY17 Performance dashboard

18%
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Enhancing Operating Leverage 

10%

Increase in Revenue per FTE to $122,000 for FY17 

Decrease in Operating Costs in FY17 over prior period

21%

Arnold integration savings

Operating leverage

Growth off a contained cost base

Revenue vs Costs

Note: Income and Costs beyond FY17 are illustrative only
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Trading Outlook

ATMR$1 million
Continue to target $1m EBITDA and cash flow break even for FY18 

On track to achieve:
Å1H18 revenue to be 25-30% higher than prior year

ÅNet profit before tax and EBITDA positive on a monthly basis YTD

ÅJune 17 ATMR was $15.6m, up from $15.3M at end of March and 27% 
increase over same time prior year

ÅContent and transaction growth strong

ÅCash balances at 31 July 17 were $4.3m vs $4.5m at 31 March 17

Second half typically weaker than the first half due to slow down in 
corporate travel over holiday period Dec/Jan
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Delivering Best Practice Governance

ÅAnnual board skills and mix, independence reviews

ÅReview of policies including:

ÅSecurity Trading Policy

ÅDiversity and Inclusivity Policy

ÅCulture and Values

ÅRisk Management Policy

ÅCyber Security

ÅEnvironmental, Social , Governance (ESG) Reporting

ÅAudit tender

ÅDirector fee review
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CEO Presentation

Darrin Grafton
CHIEF EXECUTIVE OFFICER
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Strengthening the Executive Bench 

Chief Financial Officer

Susan Putt
Chief Operating Officer

Charlie Nowaczek
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10 Years of Growth

Source: GBTA (Global Business Travel Association)


