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Content management platform

Social publishing tools

Marketing analytics/measurement tools

Lead nuturing and scoring tools

Mobile campaign management

Social listening tools

Marketing automation platform

Internet of Things (IoT)

Artificial intelligence (AI)

Currently use Plan to use

Marketers who use or plan to use the following martech tools*
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SMS

WEBSITE BANNER

FACEBOOK

SITE NOTIFICATION

MOBILE PUSHEMAIL

WEB PUSH

Here, Sam is getting a consistent message across all these preferred channels 

CHALLENGES FINANCIAL MARKETERS MUST OVERCOME TO
BOOST DIGITAL CUSTOMER ENGAGEMENT

www.lemnisk.co

According to Forrester, 
“Customer Experience is 
how customers perceive 
their interaction with your 
company.”

As per the State of Marketing 
report from Salesforce,
“67% of marketing leaders say 
creating a connected 
customer journey across all 
touch points and channels is 
critical to the success of their 
overall marketing strategy.” 

The Financial 
Services 
industry has 
seen a spate of 
emerging 
martech and 
adtech tools in 
recent times. 

Sam is a prospective customer 
who is looking to buy a car 
insurance policy.

Upon visiting some insurance 
plans on the company’s website, 
he considers getting a quote by 
filling up a form which asked his 
name, date of birth, and age.

Sam gets a quote of Rs. 15,000 p.a. 
However, he doesn’t buy the plan 
and drops off the site.

The insurance provider is aware 
of Sam’s activity on its website. 
The next time Sam visits their 
website, he is shown a 
personalized message.

Hey Sam, 
Renewal Offer! Get a flat 20% off. 
Complete your Car Insurance 
policy purchase for a premium 
amount of just Rs. 12,000.

This personalized experience resonates 
well with him and he decides to complete 
the purchase with the insurance provider.

Global consultancy firm, 
Synechron, recently came 
up with a new report that 
provides a snapshot view 
of the state of digital 
transformation across the 
Financial Services industry
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Financial Services 
companies need to 
ensure that their 
marketing campaigns 
do not compromise 
with customer data 
and are compliant 
with data privacy and 
security standards 
set by the industry. 

A digital tool such as a CDP could be 
used to analyse customer channel 
behaviour and then by coupling an 
AI to a CDP, the marketer could 
orchestrate the right message on 
the right channels and at the right 
time at scale

This is a crucial marketing aspect for 
marketers. Instead of over-marketing 
their product and services on all 
channels, they need to analyse a 
customer’s channel response and 
then send targeted messages only to 
those preferred channels.

CUSTOMER
DATA

D
AY

 1

D
AY

 2
D

AY
 3

D
AY

 4

Customer Data Platform

Predictive

Segmentation

Multi-channel
Data

Mobile data Web Analytics Transaction Data

Customer data resides in data silos
This makes it difficult for getting a complete picture of the 

customer which includes both transactional as well as 
behavioral data. 

The platform that helps 
marketers leverage data 
from different sources 
and unify them in one 
place is Customer Data 
Platform.

SAM PETER

Car Insurance Term Insurance

15 min ago 7 days ago

Product

Active channels

Last logged in Last logged in

Active channels

Product

Internal Data

3rd Party Data

Customer Data Platform

CRM
Order

Fulfillment
Customer

Engagement

Demographic Psychographic Market Data

Banner 
Personalization 

Onsite
Notification

Notification
Center

Programmatic
Ads

Facebook Trigger API Data API

Browser Push
Notification

Email SMS ChatbotATM Call Center

App Push
Notification

AI-driven
Orchestration

User level
Personalization

Real-Time
Segmentation

Lemnisk’s CDP*

Lemnisk Offerings

© www.lemnisk.comarketing@lemnisk.co @LemniskCo


