. Predict. Automate.

Al platform for cross-
channel optimization
of supply and
demand




It's time to harness the
potential of Big Data for
your business

Without an intelligent use of data, retailers are flying blind. While forward-thinking
companies are experiencing exponential growth fueled by data, most traditional
traders still manage their operational business via manual processes and outdated
tools. When making decisions, they often rely on experience, Excel and intuition.

To remain competitive, it is essential that retailers follow a data-driven approach
that enables speed, efficiency and precision.

Our mission is to provide retailers with access to as much data as possible and the
tools they need to act in a customer-centric manner across channels.
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Join the leading Al
platform for retail
automation

We enable retailers and brands to optimize their prices and
inventories across all channels and automate the underlying

processes.

Using artificial intelligence, the aifora platform forecasts
consumer demand per article, location and channel in order
to make optimal merchandising decisions. This results in

significantly higher efficiency and profitability.

Our Saas solutions are quick and easy to integrate,
individually configurable and deliver a positive ROl within a

very short time.
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Achieve better results
through collaborative
learning

Every retailer collects data. But not every
retailer has enough data to glean
meaningful insights from it, or enough
know-how to turn data into actions on

their own.

Through our platform, retailers can choose
to securely and anonymously share their
data with one another —in full compliance
with all laws and regulations. Our machine
learning algorithms turn this connected
data into actionable insights, enabling
retailers of all sizes to data-drive their

business.

We call this collaborative learning - the
transformation of shared data into

intelligent actions.




The aifora platform automates merchandising decisions
based on Al and shared data
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based on shared data

STRATEGY
Working capital AUTOMATED
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Lifecyle pricing

T

Per article /
option / SKU

Per channel

Per location

BUSINESS RULES

Min/max price adjustment
Min/max order quantity
Packaging units

Exception thresholds

In real-time




INTELLIGENT PRICE AUTOMATION

Initial Dynamic Promotion Markdown
Pricing Pricing Planning Optimization
Determination of Realtime reaction to Intelligent creation and Calculation of optimal
optimal price for current market planning of sales markdown level at the
market launch conditions promotions right time

Demand
Forecast

Allocation Replenishment Transfers

Initial supply of new Continuous supply of Automatic
and seasonal articles articles ensuring re-balancing of stock
optimal stock levels for all locations

INTELLIGENT STOCK AUTOMATION
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