
Inbound Marketing

Inbound marketing is an innovative methodology that delivers valuable information to 

a prospect during all stages of the buying cycle. Creating a customer journey starts with 

a series of strategic content, delivered via multiple channels. From there, the individual 

actions taken by each consumer help determine the quality/type of lead, thus triggering 

another step in the buyer’s journey.

Why advertisers spent 3.3B on Marketing Automation Software in 2017

• 70% of companies lack a consistent or integrated content strategy

• Increase your existing customer conversion rate 5-25x

• 80% of people appreciate learning about a company through custom content

• Spending for marketing automation is expected to reach 25B by 2020

• �70% of internet users want to learn about products through content vs. 
traditional advertising

• �75% of people who find helpful information in local search results are more 
likely to visit physical stores

• Blog
• Keywords
• Social Media

• Forms
• Call-to-Actions
• Landing Pages

• Email
• Signals
• Work flows

• Events
• Social Inbox
• Smart Content
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Marketing Automation Software
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For more information on inbound marketing and how it can help your company, 

reach out to your local BigPxl Representative or visit www.BigPxl.com

• Inbound marketing methodology

• Content analysis and content mapping

• Conversion path optimization

• Blogging, SEO and keyword strategy

• Email marketing strategy

Inbound Marketing provides a holistic experience for anyone who interacts 
with your business, no matter where they are in their buying journey.

• Buyer persona development

• Work flows, lead nurturing & lead segmentation

• Social media and monitoring

• Sales and marketing alignment

• Reporting, analytics, and measurement

Responsible for 
90% of clicks
on the web

Lower avg cost 
to acquire a new 

customer

Generates 
momentum, 

making future 
efforts easier

Powered by 
creativity, talent, 

& effort

Inbound 
Marketing

Earning attention organically, 
without interrupting 

anyone’s path

Responsible for
<10% of clicks 

on the web

Costs remain 
generally static 

with scale

Higher avg cost 
to acquire a 

new customer

Powered by 
budget & 
repetition

Interruption
Marketing

Interrupting someone’s 
flow of activity in order 

to get attention

SEO & PPC

Opt-In Email Lists

Press & Public Relations

Authoring Books/Print Media

Content Creation & Marketing

Organic App Store Visibility

Thought Leadership

Community Building

Influencer Outreach 

Public Speaking

Word of Mouth & Viral Marketing

Supporting/Sponsoring Events

Earned Social Media

Video Content 

Blogging

Search Spam

Paid/Rented Email Lists

TV, Radio, & Print Ads

Billboards & Outdoor Advertising

Throwaway Press Releases

Pop-Ups & Pop-Unders

Contextual Ads

Outbound Sales Calls

Interstitial Pages

Trade Show Booths

Most Social Media Advertising

Forum, Content & UGC Spam

Banner & Display Ad

Paid App Reviews

Video Ads

BigPxl’s Inbound Role
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