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The Authoritative Voice in the
Fast-Growing Plant-Based Movement

The word “vegetarian” doesn’t just define a diet — it’s a way of life that’s gaining mainstream
attention as more and more people are prioritizing plant-based nutrition. For over 40 years,
Vegetarian Times has been a trusted resource for people who want to live a mindful lifestyle
that includes eating ethically and sustainably sourced foods.

As home to one of the largest digital collections of vegetarian recipes and lifestyle content,

Vegetarian Times connects with over 3 million people who follow a vegetarian, semi-vegetarian,

or vegan diet, or who simply want to eat less meat and more plant-based foods for a healthier life.
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DIGITAL MARKETING OPPORTUNITIES

Highlight your product and brand in a unique and engaging way! Vegetarianlimes.com marketing
campaigns connect your brand with our active, engaged audience across our digital platforms to meet
your marketing goals. Custom programs include branded ROS banners, channel takeovers, content

sponsorships, custom content, infographics, sponsored social posts, and lead generation.

Q, Find Your Recipe
BRANDED ROS BANNERS TouR ADHERE
Run-of-site banner ads are a great way to connect with the ;ﬂ;;Bce'tq;mrwrswi;hMumdwummes

widest range of VegetarianTimes.com audience.

YOUR AD HERE

Take ONLINE Cooking
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CONTENT PLACEMENT e

These editorial placements promote advertisers’ custom
content alongside the latest and most relevant editorial
content for our audience.
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DIGITAL MARKETING OPPORTUNITIES
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[Presented by Domino]
Homemade ice cream cake will be a definite party-pleaser this weekend.

CONTENT SPONSORSHIPS

Content sponsorship is a great way to get in front of

the Vegetarianlimes.com audience. From sponsoring one of
our recipes or articles, to providing your own content

on your brand and products (a web advertorial)

we promote these programs through:

e Article Landing Page, 100% SOV Ice Cream-Strawberry Strata

Everyone loves ice cream cake, but why buy one when you can make this lavish-

e Social Posts 00 gen be e

o Newsletter Native Content Placement

© Homepage Native Content Placement

YOUR AD HERE
f "o
vegetariantimes @
peowesed by Clean Eating
= sxcees momooTs NowTo AT uet e canve Gean i [Tl a o

Ice Cream-Strawberry Strata

VEGETARIAN TIMES FIMTORS - LPATET: MY 1. 2097 - DRGHAL MAY 1, 2007
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YOUR AD HERE

I YOUR AD HERE

PROMOTIONAL GIVEAWAYS

WITH LEAD GENERATION " righ,
ENTER TO WIN

You could win the grand prize of $10,000 or one of
many instant winnings of $10 or 525 dollars!

VegetarianTimes.com will promote your

contest or sweepstakes across all its digital

platforms, which will help drive awareness | FIRST NAME | | LAST NAME ‘

Oﬂd /ead generation. | EMAIL ADDRESS | | COUNTRY

Submit

You must be at least 18 years of age to enter. By entering to win, | ogree
1o provide my emoil oddress to receive Nature’s Way product emoils and
special discounts.




DIGITAL MARKETING OPPORTUNITIES
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CUSTOM RICH MEDIA

Rich media ad contains images or video and involves some kind of STAGE 1
user interaction. They have the capability to expand, play sound, and

keep users engaged for longer periods of time.

STAGE 3
EXPANDABLE ROS BANNERS -~
HOMEPAGE TAKEOVER : —
IN-BANNER VIDEOQ — 'tf m
SIDEKIGK
FILMSTRIP

Roasted Beet Quarters with Mustardy Crumbles

Once you've made the topping for thess reasted beets, you'll want ta find other ways to
wse the simple, surprising "crumbles Be sure to roast ihe golden brets separately from

CUSTOM INFOGRAPHICS

Infographics are one of the most engaging custom con-

GMG 101

tent pieces for our audience. VegetarianTimes.com will ALWAYS BUY INFORMED
design a compelling infographic, with a theme that aligns

to your goals, that begs to be shared on social media and

can link back to your social channels or website.

GMOS — THE WHAT

MOST COMMON GMO CROPS

vegfl_a.n‘ia‘n@u-.» L'.T ﬁw

PROMOTIONS

VegetarianTimes.com can YoURADHERE

promote the infographic extensively =
GMG 101

through all VegetarianTimes.com
ALWAYS BUY INFORMED

BMOS — THE WHAT

digital platforms. GMUS - THE WHY

MOST COMMON, iM0 CROPS

YOUR AD HERE

of conventionally processed
foods include GM!

THE SAFETY QUESTION




E-NEWSLETTERS

Drive brand awareness and click-through with a sponsorship of our weekly editorial newsletter that

covers everything from trending recipes to the latest news on plant-based foods.

Vegetarfan times

1 4 2 9 0 0 o " powered by betternutrition

EMAIL LIST

267

AVERAGE OPEN RATE

Lemony Glazed Carrots

Amarmalade glaze brings out the natural sweetness of carrots
in this fat-free, vegan side dish.
Get the Recipe

Parsnip Pear Soup
Slightly sweet with a hint of spice, this velvety soup highlights the delicate flavor
of parsnips. For best results, use soft, ripe pears.
Get the Recipe

YOUR BRAND
(970x250)




DEDICATED EMAILS

Send your brand message to our list of engaged readers who have specifically selected to receive

marketing emails and special offers from our like-minded partners.

96,0 0 O+OPT-IN SUBSCRIBERS

%
17 O AVERAGE OPEN RATE

o
600 6 /O AVERAGE CTR

We: thought you would enjoy this message from a like-minded business:

PLANT-BASED - NON-GMO - GLUTEN-FREE
SOY-FREE » NOTHING ARTIFICIAL - INDEPENDENTLY TESTED

ALOHA Protein Bars
Plant-Based Superfood Snack

Convenient without convenience store quality ingredients
ALOHA Protein Bars are made with 18 grams of clean,
plant-based protein that are simply made, delicious, and nutritious

+ 18g Plant-Based Protein per Bar

+ Naturally Sweetened with
Earth-Made Ingredients Only

+ Real-Food Meal Replacement

+ No Artificial or “Matural”
Colors, or Fake Sugars

Flavors,

Get clean-tasting,
earth-made protein bars

Sent by Vegetarian Times on
our advertiser’s behalf to our

100% opt-in third-party list.

‘We thought you would enjoy this message from a like-minded organization:

EDENFOODS.COM | FREE RECIPES | SHOP OMLINE | SPEC

G@EDENEWS

Food and Fare

OCTOBER 2015

Steadily since 1923
When you think of Detro ing, pasta s ind_ but The
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1989 - Fudon Foods causead this pasta factory to becomse North America’s
firs, third party certified cepanic fod peoccusing faciliy.

1990 - Afber converting 1% of the pasta factory’s prodaction b ‘organic, it was
fondly rormmed the Fden Organic Pasta Company.

Loadii Eden Foods e o make
organically prown i ly fot people. This inthe
Iate 19605 as Ex e [
g i Tt
i 3 Abseal begas for s pasts
e grain feur that Eds

provide io them. A relationship gr d Schmidt
oodle Company of Detzoit. The was i

L i i 10 make
wihole grain el g L0y

GEO-TARGETING
AVAILABLE




AIM HEALTHY U

Active Interest Media’s newest method for helping our fans enjoy their hobbies is a diverse online education

platform that provides digital courses and downloadable content across a wide range of topics. Taught by AIM’s

subject-matter experts with video and interactive sessions, our classes make field-tested techniques available

to any reader at any time for the ultimate in actionable content and accessibility.

AIM Healthy U offers a range of sponsorable online courses from Vegetarian Times that includes

everything from vegan cooking tutorials to plant-based nutrition and lifestyle guides. Our classes are

designed to bring the authority and experience of our instructors to consumers looking for convenient,

trusted education content.

www.aimhealthyu.com

60 VEGETARIAN
BOOT CAMP

+28-DAY MEAL PLAN

Vegetarian Times 21 Day Lunch Challenge Go Vegetarian Boot Camp

+ 28-Day Meal Plan

vegetariantimes

iy berter i

vegetariantimes

iy berter i

Details A

Gentle Cleanse
with Jennifer Iserloh

vegetariantimes

iy berter i

Details A Details A

MARKETING SERVICES

CA{APULT

creative labs

Catapult Creative Labs was launched in 2015 by Active
Interest Media to facilitate dynamic conversations between
partner brands and our 30 million enthusiast followers. To
achieve your marketing goals, we'll co-curate authentic
messaging and tap AIM’s experts, research, and technology
to engage targeted customer sets. Choose from a range of
services to assemble your ideal campaign.

www.catapultcreativelabs.com

Custom Content

Video & TV Production
Lead Generation
Creative Services

Event Activation

Social Audits & Strategy
Research & Market Intel
Data & Other Services



DISPLAY AD SIZES

STANDARD AD UNITS

Unit Name Unit Size File Size
Billboard 970x 250 100KB
Super Leaderboard 970x90 60KB
Leaderboard 728x90 40KB
Half Page 300x 600 60KB
Medium Rectangle 300x250 40KB
Mobile Medium Rectangle 300x 250 20KB
Mobile Standard 320x50 20KB

EXPANDING AD UNITS

Unit Name Unit Size
Pushdown 970x90
Expanding 728 x90
Sidekick 300 x 600

*Targeting: Geo targeting by city, state or country.
Targeting by demographic interests subject to availability and offered at premium pricing.



SPECIFICATIONS

IAB Standard Advertising Units (www.lAB.net)

Medium Rectangle: 300 x 250

Leaderboard Banner: 970 x 250, 728 x 90, 320 x 50

« It is recommended that all leaderboard banners be supplied with
an accompanying medium rectangle ad (300 x 250) for use in mobile
devices. Failure to provide will result in the ad disappearing as the page is
downsized to mobile device size. Max file size 40k; JPEG (preferred), GIF or
PNG; link required

Expandable Banners

Leaderboard Banner, High Impact Rectangle, Medium Rectangle,

Wide Skyscraper:

« Expandable to a maximum of 2x the original dimensions; under 40k;
JPEG, GIF or SWF. Rich media 80k. Client must supply full creative.
Animation - unlimited; Looping - unlimited. File Format: Please submit
3rd party creative — custom HTML/Javascript snippets

- Visible close button is required on all expanded panels (SWF only)

« Audio/video - user initiated only. A visible mute button is required as
well as a play/stop/pause button (SWF only)

« Expansion on mouse over or click

« If flash-based, please embed links for SWF files and provide a fall-back
image (JPEG, GIF or PNG).

« Hot-spot subject to editorial approval

Video
Video must be hosted by client and embed code provided.
« If sidebar video, max width 300 pixels.

Home Page Takeover

Advertisement ‘takes over’ entire home page ads

« 3rd party HTML/Javascript accepted on a case-by-case basis
« Link required

Leaderboard Banner: 970 x 90, 970 x 250, 728 x 90, 320 x 50

TRACKING

All third-party creative must be modified with
our click tracking macro %%C%%?

Check with your vendor to insert.

Vegetarian Times Newsletters
Ad Slot: 970x250.

Co-branded Digital Email Blast and Newsletters

« All creative must be provided 2 weeks prior to mail date

« Assets needed: subject line; HTML file, images must be client hosted;
text only version (in .txt format); email addresses of anyone who should
receive test mailings before final approval

« Email width fixed to maximum 600 px

«“Above the fold” height is about 300-500 px. Content can be longer but
key information should be within this space.

- Text to image ratio is ideally 80:20. Don't rely on images to convey
message (HTML files that contain images only or too little text will be sent
back for revision. Text must be HTML text and not part of the image.)

- Total size for e-blast must be under 100 kb

« Included images must be JPG or GIF

« NO Flash or multimedia or other plug-ins, animated images, background
images, image maps, Javascript or Frames, HTML forms, floats or
positioning

- Avoid space images

« No replacing bullets with images or unordered lists

« CSS, even Inline CSS, is not recommended due to rendering issues

« Keep in Mind: People generally read left to right, top to bottom. The first
paragraph is the most read-focus on your primary message/call to action
and use bullets if possible. Make all non-structural template graphics
clickable. Using HTML text will ensure subscribers will be able to read
your content. All-image emails are more likely to be marked as spam than
mixed content emails.

AD SUBMISSIONS

Please email all ad submissions to

hkerrick@aimmedia.com



Contact Us:

INTEGRATED MEDIA
SALES DIRECTOR
EAST & MIDWEST

Kevin Gillespie
603.305.5106

kgillespie(@aimmedia.com

INTEGRATED MEDIA
SALES DIRECTOR
WEST
Candice Smith
603.361.5762

csmith(@aimmedia.com

GENERAL MANAGER
Rob Lutz
970.291.9029

rlutz(@aimmedia.com

SALES, EDITORIAL
& PRODUCTION
CORPORATE OFFICES
Active Interest Media
5720 Flatiron Parkway
Boulder, CO 80301

aimmedia.com
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