5 Key Factors Impacting EMV Migration
Ingenico Group recently released the results of an exclusive
survey of 1,000+ US consumers providing insights on their use
of EMV (chip) debit and credit cards. The survey results
identified key factors that bolster and act as barriers to EMV
migration in the US. The following infographic illustrates five
key factors impacting the EMV migration in the US.
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The full report takes a deeper dive into each
of the above-mentioned factors and provides
insight into the key opportunities for the
players in the payment ecosystem.
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