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YOUR FIRST ONLINE IMPRESSION

Building an effective website for a high tech business requires
bringing together many moving parts and highlighting the quality of
your products. Much like building a house, a digital redesign requires
experts in a number of fields to come together to produce a website
that strategically meets your business goals and needs.

If you’re considering a website redesign for your business, you’ll find
this in-depth guide informative about the best practices and tactics
interactive agencies, like Boston Digital, use to develop award-
winning, revenue-generating websites.

We’ll cover the five key components that bring a website to life:
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Strategy

Before you can begin to design or develop your website, you must
start with the strategy. A well-crafted digital strategy involves
framing the problem and identifying the high-level approach you’ll
take to solving it. While every organization’s starting point may
differ, the approach is always the same.
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EVERY SUCCESSFUL PROJECT BEGINS WITH THOUGHTFUL RESEARCH

You wouldn’t begin to sketch the blueprints of your house without knowing
how many bedrooms, bathrooms, and closets you’ll need, would you? You’d
need to know who will live in the house. What needs do the residents have
to get the most out of their home? For instance, are ramps required for
someone with a wheelchair?

Likewise, thoughtful research is the foundation of a user-centric website
design and an essential part of creating a design that supports your site’s
users. This research is about digging in and discovering what’s important to
your business and to your users.

A well-crafted, digital strategy
Involves framing the problem and
identifying the high-level approach
yvou'll take to solving it.”
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THE DISCOVERY PROCESS

A good discovery is about examining your business, your audiences, who your ideal user is. From here, you will use these goals as tangible

your competitors, your search engine optimization opportunity, and measurements of success or key performance indicators (KPIs). The KPIs you
more. During this stage, you’ll want to conduct interviews with the develop will help dictate the entire scope of the site and ensure you stick

key stakeholders in your business. The input you gather will shine a with your strategy.

light on their unique perspectives and challenges.

Questions to ask during persona development:
Stakeholders also include the customers and potential customers 1. How old are their audiences?
visiting your site. The expectations these users have of your site, 2 What are their professional backgrounds?
along with the goals they hope to achieve by visiting it, are the 3. What reason(s) do they have for visiting your site?
building blocks of your site’s structure and design. 4 What devices do they use to access the site (e.g., mobile, desktop,
tablet, etc.)?

PERSONAS

To perfect the discovery stage, you need to develop personas that
help define each target audience sector and his/her specific goals,
needs, and tasks. To develop personas, you should compile a mix of
personal, professional, and technical questions to better understand
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User Experience

Once an architect identifies the needs and requirements of the
house’s residents, she can begin conceptualizing how the house
will conform to their desires. The same holds true for the user
experience (UX) process of a website.

At its basic, user experience centers on meeting the exact needs
of your targeted users and creating a memorable and pleasing
interactive experience. To do this, you must convert your strategic
goals into executable, meaningful tactics and interactions that will
create an enjoyable digital experience and give people what they
want from your website.

CONTENT

It all begins with content—understanding who needs it, where they
look for it, and how they think about it. Organizing your content
(the words, paragraphs, headlines, and labels) is the job of an
Information Architect and is a vital step in moving the process from
theory to practice. To succeed, the UX team needs to articulate your
design decisions in the form of taxonomy and deliver a sitemap that
is a high-level vision of the site organization.

THE ULTIMATE GUIDE FOR BEST PRACTICES IN HIGH-TECH WEB DESIGN

Camp Corral Home
About Get Involved The Camp Experience
Why Camping? Donate Activities
Success Stories Volunteer Opportunities (register) FAQ
Media Kit Events Videos

Become a Camp Corral Camp
GC Founding Sponsor
Leadership

Contact

Camps

Camp xyz

Register

When creating your sitemap you should consider:
1. Labels — Will the user understand the navigation labels and

how should the labels be positioned?

2. Information Hierarchy — Is your content of primary,

secondary, or tertiary importance?

3. Use cases — Who is using the site and how will they

perform a specific task?
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N USER EXPERIENCE

THE WIREFRAME

I OGO Shop | NYC | Blog = News

Qur Causes QOur Work How You Can Help Donate

Once the taxonomy, labels, hierarchy, and use cases are understood,
the UX team will put these ingredients into wireframes—commonly
referred to as “your website blueprint.” Wireframes represent the
website strategy without visual distraction.

Dona{*é,-Toda._y_.__ Save a Life. .

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aengan guismod bibendum laoreet. F’_[_u'ufrgi%vida,

Wireframes can take many forms including:

® Paper: hand-drawn wireframes

® Low Fidelity: digital or hand-drawn wireframes, which consist of
lines on a plain background and some labels

® High Fidelity: wireframes that begin to convey what your QOur Mission
website will look like by using logos, color schemes, and other -
Rescuing Victims of Cruelty Finding Homes for Animals Fighting for Stronger Laws
basic graphics
. . . The Latest
® Clickable Prototypes: semi-functional webpage layouts that Connact With Us
. . . L / More Than 130 Dogs P More Than 130 Dogs B More Than 130 Dogs o ° °
offer a high-level preview of the actual site by giving the users /| Rescued from Alabama /:\ Rescued from Alabama /:\ Rescued from Alabama
" Puppy Mill * Puppy Mill " Puppy Mill

the ability to click around
How You Can Make a Difference

& TWEET THIS

Donate Join Team Keep up to Date:

‘ Lorem ipsum dolor sit amet,

consectetur adipiscing elit. Aenean
euismod and in bibendum lacreet

victims of cruelty.
Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet,

consectetur adipiscing elit. Aenean consectetur adipiscing elit. Aenean Sign Up
euismod and in bibendum laoreet euismod and in bibendum lacreet

victims of cruelty. victims of cruelty.

Learn More Learn More

Example of a low fidelity wireframe

@ BostonDigital
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A scan path follows gaze and pupil data and allows you to track user engagement

USABILITY TESTING
5O [a]
The testing of your wireframe is essential to the success of your site. oo Coee OuwWork  HowYou Cantilp Donmte
Once finished, a sample of users who represent the main audience
types of your business and website will view and work with your
wireframes. To validate the wireframes, the test subjects will ~ TAA e 3 n‘e
Complete taSks that your SIte IS deSIgned to squort |tamet,consectemradlpiscing.;Ii:rj.;ﬂ:éﬁ'éanE.lii_smodbibendum |actj_ftum'gfé;'{cﬂi;.ﬂf
What to look for during the testing session:
1. Did the user accomplish the task easily?
2 Did they understand the content and labels?
3. Was it easy to navigate?
. . . Q lion
4 Was content where it was expected to be or was information
hard to find? Rescuing Victimgm€ruelty Finding Homes for Animals Fighting for Stronger Laws
5. Were the calls to action in the right place?
Connect With Us
H H H m Alabama R ||: - ° o o %
The answers to these questions will help revise the prototype and | szgeM!.i, e Fescued -
uppy Mi
. . . . —
refine the system as you move forward into visual design. »
n Make a Difference 2
|_
Join Team ate: L
sit amet,
con iscing elit. Aenean
euismod and in bibendum laoreet
victims of cruelty.
Lorem ipsum dolor sit amet, Lorem ipsum dolor sit amet, E
consectetur adipiscing elit. Aenean consectetur adipiscing elit. Aenean an
euismod and in bibendum laoreet euismod and in bibendum laoreet oid
victims of cruelty. victims of cruelty. .a
Learn More Learn More E
C
O
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Design

The design phase is where you finally get to see your project come
to life. Like building a small-scale model of your house, the design
phase puts user experience concepts into tangible compositions to
which your audience can relate.

MOOD BOARDS

Much in the way that an interior designer goes about redesigning
a living room, the first step of the design stage is to create a mood
board. A mood board is a beautiful aggregate of your brand the
logos, colors, fonts, photography, and icons all in one document.

A mood board gives you the opportunity to see in advance the
visual direction of your website rather than your web vendor
revealing one large deliverable at the end of the project.

CLAVIS INSIGHT

A Global Hub of
eCommerce Intelligence

We deliver powerful analytics you can take action on
to better your online retail store sales.
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With a mood board, you can give immediate feedback on the overall
look and feel of your site before a web designer wanders down the
wrong path. Once you sign off on the mood board, the web designers
can then start on the homepage design and any other key pages.

RESPONSIVE DESIGN

Once visual comps are approved, your web designer will work with a
front-end developer to discuss responsive web design (RWD) layouts.
Responsive web design is the concept of designing and developing a
website with flexible layouts that respond (hence the name) to the de-
vice your user is using at that moment.

Your web designer will help direct how your site should lay out depend-
ing on device. The UX team will want to realign at this point to make
sure users always get the best experience regardless of the device.
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Technology

Whether your website is ten pages or ten thousand pages, selecting
the proper content management system (CMS) is a key component
to ensuring your website’s success. The CMS acts as the backbone
of your site. Using our house metaphor, the CMS is analogous to the
plumbing, electricity, air conditioner, heating,

and insulation.

For your website, a CMS will provide you simple tools such as
creating, modifying, and publishing content, but can also provide
powerful marketing/sales support including campaign development,
analytics, workflows, and CRM (customer relationship management)
Integrations.

HOW TO CHOOSE A CMS

When evaluating which CMS to choose there are many factors to
take into account, as each CMS comes with its own advantages

and drawbacks. Some excel at ease of use while others are highly
customizable. Choosing the right CMS can prevent unwanted issues
and allow your organization to focus on delivering measurable
results from your website.

THE ULTIMATE GUIDE FOR BEST PRACTICES IN HIGH-TECH WEB DESIGN

Questions to ask yourself:

Do you require advanced marketing capabilities like A/B testing,

email integration, and campaign creation?

Who will be maintaining your site and are they tech-savvy?

Do you need authorization to secure content?

How much website traffic do you expect monthly?

When you know the answers to these questions, you can better

evaluate the myriad options you have to support your needs.

[c]
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Dashboard < My WordPress Blog — WordPress

L4l> Q @ rl":‘t hflPSﬂ_exam_p__le.wnrdpress‘cum wp-admin/index.php

Matt 51

Home

A Posts

27 Media

? Links
B Pages

J  Comments

Feedbacks

/¥ Appearance

sa Users

# Tools

[§ Settings

Dashboard
Right Now
CONTENT DISCUSSION
292 Posts 1,008 Comments
2 Pages 1,008 Approved
2 Categories 0 Pending
361 Tags 0 Spam

Theme Ryu with 2 Widgets

Akismet has protected your site from 68,445 spam comments already.

There are 34 comments in your spam queue right now.

STORAGE SPACE

54,272MB Space Allowed 590.47MB (1%) Space Used

Stats

125

100

New Post L

Screen Options

QuickPress

Have you tried our new home page quick post form yet? Try it now —

% Add Media & Add Poll E3 Add Contact Form

Save Draft = Reset

What's Hot

WordPress.com News Top Blogs Top Posts  Latest
WordPress.com News

& DaddyBloggers in the Spotlight: A Father's Day Roundup

«4 Freshly Pressed: Friday Faves
[Fl New on WordPress for Android: Notifications
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INTEGRATIONS Three common hosting solutions include:

1. Cloud hosting in a shared environment

Integrating your website with third-party vendors or internal 5. Cloud hosting in a dedicated environment

systems is a step that needs to be carefully evaluated. All .
3. Your own deployment of hosting servers

integrations present different complexities, whether you’re

integrating a CRM or capturing a user’s order information. Each of the three listed above presents different challenges and
considerations that need to be taken into account. Hosting is a key

Spend time at the beginning of a project to det ine th . . . . .
P ! ginning proj © getermine the consideration that shouldn’t be taken lightly. Selecting the right host and

complexity of the integration and what steps need to be taken to o . . . . :
P Y g P maintaining the environment will guarantee that your website will remain

roperly integrate the website with the third-party API (application ) . .
property g party (@pp available for the public to view.

program interface) or internal system.

HOSTING

A good hosting plan is arguably the most important part of your
website project. After all, without hosting, your new, beautiful
website can’t be accessed by anyone.

Infrastructural needs should be taken into account from the planning
phase of your project through the launch of your website and even
after the site’s live.

& TWEET THIS
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Marketing

No one shows up to a housewarming party if they never received an
invitation. Likewise, all the UX, design, and technology in the world
won’t do any good if you can’t drive and maintain traffic to your
website. Depending on your business goals, different marketing
tactics should be considered to best complement your overall
strategy. While you can pursue a multitude of channels, we’ll get
started quickly by focusing on the search engine marketing (SEM)
duo: search engine optimization and paid search.

SEARCH ENGINE OPTIMIZATION
Despite what some may have you believe, search engine
optimization (SEO) does require investing time, money, and effort

to do right and to do well. True SEO talent requires both a scientific,
analytical mindset as well as creative, artful eye.

n THE ULTIMATE GUIDE FOR BEST PRACTICES IN HIGH-TECH WEB DESIGN

How does SEO work?

SEO begins and ends with the user. Users turn to search engines like
Google or Bing to find information that matters to them. These search
engines return results based on many factors (many of which are un-
known to all but the search engines themselves). Some factors include
relevancy of results, user-friendliness, accuracy, and of course key-
words.

To optimize your site, an SEO expert will take all these factors into
account and devise a strategy to help get your website’s content found
for the keywords that matter to your targeted audience. No tricks. No

gimmicks. Just hard work, lots of analysis, and a user-focused approach.

An SEO expert will make recommendations including:
Title tags

Hls and H2s

Content

Meta descriptions

URLs

XML sitemaps

O AN S
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MARKETING

PAID SEARCH

Paid search (commonly known as pay-per-click or PPC) is a more
aggressive approach to search engine marketing, especially
compared to SEOQO. Paid search is a form of advertising in which you
pay for ad placement on search engines.

All paid search ad platforms, such as Google’s AdWords, allow you
to buy ads based on the keywords you wish to be found for. Unlike
SEO, where the ranking of your site’s keywords occurs organically
(i.e., naturally over time), paid search gives you the chance to
immediately rank for competitive keywords at a price.

The Bidding Wars

These paid search platforms use a bidding system for ad placement.
You tell Google how much you’re willing to spend on a keyword, and
Google shows your ads to users based on the current price of that
keyword.

All parts of SEM, including SEO and paid search, are
oNngoing processes that require constant monitoring,
strategizing, and analyzing. A “set it and forget it”
mindset will result in a loss of rankings over time.
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GO gle lawn mower

Web Shopping Images Maps Videos More ~ Search tools

About 25,100,000 results (0.45 seconds)

Shop for lawn mower on Google

g

Sponsored @

Husgvarna Craftsman-14... Craftsman 16 Lawn Mower: 18-In Reel
5521P Briggs & Stratt... ReelPushLa.. Sun Joe Electr.. Lawn Mower...
$239.00 $205.99 $99.88 $136.99 $99.99

Lowe's Sears Craftsman Target Lowe's

*%kdd (11} | 9 In store HdAh (391) Ak

Sears® Lawn Mowers
WWW.Sears.com/lawn_mowers ~
Save Big on Top Brand Lawn Mowers! Shop Sears Cnline. Official Site.

Lawn Mowers at The Home Depot
www.homedepot.com/...Lawn-Mowers/N-5yc1vZcSar ~ The Home Depot ~
Buy a new lawn mower for a fresh cut yard. Choose from self propelled mowers and
walk-behind mowers, reel mowers and lawn mower parts at The Home ...

Self Propelled Lawn Mowers - Push Lawn Mowers - Riding Lawn Mowers - Toro

Lawn Mowers at Lowe's: Gas, Self-Propelled, Riding
www.lowes.com/Outdoors/Outdoor-Tools.../Lawn-Mowers/_/N...[... = Lowe's ~
Find lawn mowers at Lowes.com. Shop for a variety of guality lawn mowers including
the most popular brands, available for purchase online at Lowe's.

Gas Push Lawn Mowers - Zero-turn radius - Cordless Electric Push Lawn ... - Kobalt

Minute Man Repair

(&) 111 Massachusetts Ave
minutemanrepair.net

" Arington, MA

3.8 %k - 10 Google reviews (781) 646-6190
Lynn Lawnmower & Snowblower (B) 925 Western Ave
plus.google.com 1 Ly'm.' MA

1 Google review (781) 595-3278
Turf Equipment Co (€) 280 Blanchard Rd

¥ Belmont, MA
(617) 484-1442

www.turfequipmentplus.com
4 Google reviews - Google+ page

Sal Ferro's Lawn Mower Services Inc (B) 185 Newton St
plus.google.com ¥ Waltham, MA
3 Google reviews (781) 893-2489

(37)

KN =& 0

=Fitchburg-
-eonjﬂ nster

L/
wmugh
:rf‘.ﬁ_" % <N

Map for lawn mower

Honda Lawnmower Sale
www.maxtool.com/ ~

4.6 % ddd rating for maxtool.com
Fast Free Shipping! Includes Full
Honda Warranty Pre-Registration

Lawn Mowers at Lowe's®

www.lowes.com/Lawn-Mowers ~

4.4 Yo dededk rating for lowes.com

Shop From a Huge Selection of Lawn

Mowers Online at Lowe's® Today!

@ 1500 Broadway, Saugus, MA
(781) 417-1027

Lawn Mowers Direct®
www.mowersdirect.com/Official-Site ~
4.7 %ddeded advertiser rating

Browse Through Top Brands & Models.
Free Shipping. Tax-Free. Buy Now!

Lawn Mowers at Home Depot
www.homedepot.com/LawnMowers ~
4.3 Y dH e rating for homedepot.com
Lawn Mowers From Brands You Trust,
At Prices You Can Afford. Shop Now!
§ 75 Mystic Ave, Somerville, MA

(617) 623-0001

Husqgvarna Lawn Mowers
www.husgvarna.com/ ~

Find An Easy To Use Lawn Mower
To Get The Job Done. Shop Today!
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About Boston Digital

We are Boston Digital

We’'re a tribe of tech and marketing fanatics helping brands find their Digital Mojo. We’re driven by untapped insights, high-tech
experiences, and outcome-driven design to crush your marketing goals.

What is Digital Mojo?

Digital Mojo is that special something that sets your brand apart. It’s the lens that all experiences, content and creative are developed
through, ultimately connecting your brand to the people who need it most.

Qur Belief

Your website is indistinguishable from your brand identity. It lives at the foundation of your digital ecosystem, so it’s the center of our
attention. Digital excellence starts with a world-class website and catches fire with brilliant digital marketing.

For more information or to schedule a FREE consultation
Call (617) 241-7977 or visit bostondigital.com

SOME OF OUR HIGH TECH CLIENTS
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