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Br
a
n
d
S
t
y
le
 
G
u
i
de
Communicating
 
visually
 
the
 
LegalShield
 way
.
) (
©
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L
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 (
W
e
 
a
r
e
LegalS
hie
ld!
Everyone
 
tha
t
 
w
ork
s
 
a
t
 
or
 
with
 
LegalShield
 
pla
ys
 
a
 
vital
 
role
in
 r
epresenting 
our
 
company
 
to
 
associa
tes,
 
members,
 
pr
o
vider
 
law
 
firms,
 
employees
 
and
 
the
 
w
orld
 
ar
ound
 
us.
 
T
his
 
guide
 
is
 
for
 
anyone
 
who
 
communicates
 
on
 
behalf
 
o
f
 
LegalShield
 
in
 
prin
t
 
or
 
digital
 
form.
T
he
 
way
 
we 
communica
te
 
r
eflects
 
wha
t
 
we
 
v
alue.
We
 
ar
e
 
con
fident,
 
sincer
e
 
and
 
friendly
.
 
We
 
belie
v
e
 
in
 
impr
oving
 
and
 
empowering
 
the
 
liv
es
 
of
 
e
very
one.
 
T
ha
t’
s
 
huge!
Le
t
 
your
 
energy
 
and
 
passion
 
for 
our
 
products
 
and
 
services
 flo
w
 in
to
 
your
 
communications
 
using
 
a
 
modern,
 
conversa
tional
 tone.
By
 
follo
wing
 
these
 
guidelines,
 
you
 
ar
e
 
joining
 
with
 
LegalShield
 
to
 
pr
ovide
 
clear
,
 
consisten
t
 
communication
 
and
 
con
tribute
 
to
the
 
ov
erall
 
strength
 
o
f
 
our
 
br
and.
WE
 
ARE
 
LE
G
ALSHIELD
,
 
AND
 
THE
 
BES
T
 
IS
 
YET
 
TO
 
COME!
)

 (
Our
 
Look
Our
 
visual
 
brand
 
is
 
composed
 
o
f
 
f
our
 
distinct
 
elemen
ts:
) (
the
 
Logos
) (
the
 
Color
 
P
alette
) (
Sour
ce
 
Serif
 
Pr
o
Rubik
) (
the
 
Fonts
) (
the
 
Background
 
Patterns
) (
When
 
used
 
consisten
tly
,
 
these
 
f
our
 
elements
 
combine
 
to
 
give
 
a
clean,
 
confiden
t,
 
clear
 
feel
 
to
 
all
 
o
f
 
our
 
communica
tions.
) (
3
)

 (
4
) (
The
 
Log
os
Our
 
new
 
logos
 
f
ocus
 
on
 
the
 
new
 
shield
 
icon
,
 
conv
e
ying
 
the
protection
 
and
 
defense
 
w
e
 
offer
 
our
 
members.
)

 (
THE
 
L
OGOS
) (
The
 
preferred
 
use
 
of
 
each
 
logo
 
is
 
the
 
two-color
 
version
:
 
ligh
t
 
and
 
dark
 
purple
 
for
 
LegalShield
 
and
 
LegalShield
 
Business
 
Solutions,
 
ligh
t 
and
 
dark
 
blue
 
for
 
IDShield.
 
T
hese
 
versions
 
w
ork
 
best
 
on
 
a
 
white
 
or
 
ligh
t 
background.
) (
If
 
the
 
two-color
 
version
 
canno
t
 
be
 
used,
 
use
 
the
 
solid
 
1-color
 
version
 
in
 
either
 
purple
 
(
LS
 
and
 
LSBS
),
 
blue
 (
IDS
) 
or
 
black.
) (
If
 
the
 
logo
 
is
 
intended
 
to
 
go
 
o
v
er
 
a
 
dark
 
backgr
ound,
 
use
 
the
 
solid
 
1-color
 
white
 
v
ersion.
) (
T
he
 
minimum
 
size
 
o
f
 
the
 
LegalShield
 
logo
 
or
 
the
 
LegalShield
 
Business
 
Solutions
 
logo
 
is
 
1.5"
 
wide.
 
T
he
 
minimum
 
size
 
o
f
 
the
 
IDShield
 
logo
 
is
 
1.25"
 
wide.
) (
1.5"
) (
1.25"
) (
1.5"
) (
5
)

 (
THE
 
L
OGOS
) (
The
 
lock-up
 
version
 
o
f
 
the
 
LegalShield
 
and
 
IDShield
 
logos
 
can
 
be
 
used
 
when
 
both
 
products
 
ar
e
 
f
ea
tur
ed
 
together
 
in
 
the
 
same
 
communica
tion.
) (
T
he
 
shield
 
icons
 
with
 
the
 
letters
 
may
 
be
 
used
 
alone
 
only
 
as
 
a
 
secondary
 
iden
tifier.
 
T
he
 
full
 
logo
 
must
 
alwa
ys
 
be
 
used
 
as
 
our
 
primary
 
br
and
 
identifi
-
 
er
 
in
 
any
 
communica
tion.
) (
6
)

 (
7
) (
The
 
Co
lor
 
P
alette
Our
 
new
 
color
 
palettes
 
ar
e
 
dominated
 
by
 
two
 
strong,
 
calm,
 
cool
 
colors:
purple
 
for
 
LegalShield
 
and
 
blue
 
for
 
IDShield.
 
T
hese
 
colors
 
project
 
stability
 
and
 
a
 
confidence
 
in
 
who
 
w
e
 
are
 
and
 
wha
t
 
w
e
 
do
.
 
T
he
 
secondary
 
colors
 
in
 
bo
th
 
palettes
 
are
 
active
 
and
 
w
arm:
 
red
 
and
 
y
ello
w
.
 
T
hese
 
colors
 
conv
e
y
the
 
power
 
and
 
energy
 
w
e
 
put
 
into
 
all
 
w
e
 
do
 
to
 
pr
o
tect
 
our
 
associates
 
and
 
members.
)

 (
LegalShield
 
&
 
LegalShield
 Business
 
Solutions 
COLOR PALETTE
) (
Primary
 
Colors
) (
Secondary
 
Colors
) (
8
) (
DARK
 
GRA
Y
Hex:
 
#363636
R:
 
54
 
G:
 
54
 
B:
 
54
C:
 
69
 
M:
 
63
 
Y
:
 
62
 
K:
 
56
Pantone:
 
Cool
 
Gray
 
11
 
C
) (
MID
 
GRAY
He
x:
 
#D7D7D7
R:
 
215
 
G:
 
215
 
B:
 
215
C:
 
96
 
M:
 
99
 
Y
:
 
0
 
K:
 
45
Pan
tone:
 
Cool
 
Gra
y
 
5
 
C
) (
GRA
Y
Hex:
 
#E8E8E8
R:
 
232
 
G:
 
232
 
B:
 
232
C:
 
8
 
M:
 
5
 
Y
:
 
6
 
K:
 
0
Pan
tone:
 
Cool
 
Gra
y
 
3
 
C
) (
LIGHT
 
GRAY
Hex:
 
#F5F5F5
R:
 
245
 
G:
 
245
 
B:
 
245
C:
 
3
 
M:
 
2
 
Y
:
 
2
 
K:
 
0
Pantone:
 
Cool
 
Gray
 
1
 
C
) (
RED
Hex:
 
#FF3900
R:
 
255
 
G:
 
57
 
B:
 
0
C:
 
0
 
M:
 
91
 
Y
:
 
100
 
K:
 
0
Pan
tone:
 
Bright
 
Red
 
C
) (
DARK
 
RED
Hex:
 
#CC2E00
R:
 
204
 
G:
 
46
 
B:
 
0
C:
 
14
 
M:
 
95
 
Y
:
 
100
 
K:
 
5
Pan
tone:
 
180
 
C
) (
YELL
OW
Hex:
 
#FFA54D
R:
 
255
 
G:
 
165
 
B:
 
77
C:
 
0
 
M:
 
42
 
Y
:
 
78
 
K:
 
0
Pan
tone:
 
14
9
 
C
) (
DARK
 
YELL
OW
Hex:
 
#CC8433
R:
 
204
 
G:
 
132
 
B:
 
5
1
C:
 
18
 
M:
 
53
 
Y
:
 
96
 
K:
 
2
Pan
tone:
 
7571
 
C
) (
LEG
ALSHIELD
 
PURPLE
Hex:
 
#70468C
R:
 
122
 
G:
 
70 
 
B:
 
140
C:
 
67
 
M:
 
85
 
Y
:
 
12
 
K:
 
1
Pan
tone:
 
7
6
77
 
C
) (
LEG
ALSHIELD
 
DARK
 
PURPLE
Hex:
 
#472D59
R:
 
71
 
G:
 
45
 
B:
 
89
C:
 
80
 
M:
 
90
 
Y
:
 
36
 
K:
 
29
Pan
tone:
 
669
 
C
)

 (
IDShield
 
COLOR
 
PALETTE
) (
Primary
 
Colors
) (
Secondary
 
Colors
) (
9
) (
DARK
 
GRA
Y
Hex:
 
#363636
R:
 
54
 
G:
 
54
 
B:
 
54
C:
 
69
 
M:
 
63
 
Y
:
 
62
 
K:
 
56
Pantone:
 
Cool
 
Gray
 
11
 
C
) (
MID
 
GRAY
He
x:
 
#D7D7D7
R:
 
215
 
G:
 
215
 
B:
 
215
C:
 
96
 
M:
 
99
 
Y
:
 
0
 
K:
 
45
Pan
tone:
 
Cool
 
Gra
y
 
5
 
C
) (
GRA
Y
Hex:
 
#E8E8E8
R:
 
232
 
G:
 
232
 
B:
 
232
C:
 
8
 
M:
 
5
 
Y
:
 
6
 
K:
 
0
Pan
tone:
 
Cool
 
Gra
y
 
3
 
C
) (
LIGHT
 
GRAY
Hex:
 
#F5F5F5
R:
 
245
 
G:
 
245
 
B:
 
245
C:
 
3
 
M:
 
2
 
Y
:
 
2
 
K:
 
0
Pantone:
 
Cool
 
Gray
 
1
 
C
) (
RED
Hex:
 
#FF3900
R:
 
255
 
G:
 
57
 
B:
 
0
C:
 
0
 
M:
 
91
 
Y
:
 
100
 
K:
 
0
Pan
tone:
 
Bright
 
Red
 
C
) (
DARK
 
RED
Hex:
 
#CC2E00
R:
 
204
 
G:
 
46
 
B:
 
0
C:
 
14
 
M:
 
95
 
Y
:
 
100
 
K:
 
5
Pan
tone:
 
180
 
C
) (
YELL
OW
Hex:
 
#FFA54D
R:
 
255
 
G:
 
165
 
B:
 
77
C:
 
0
 
M:
 
42
 
Y
:
 
78
 
K:
 
0
Pan
tone:
 
14
9
 
C
) (
DARK
 
YELL
OW
Hex:
 
#CC8433
R:
 
204
 
G:
 
132
 
B:
 
5
1
C:
 
18
 
M:
 
53
 
Y
:
 
96
 
K:
 
2
Pan
tone:
 
7571
 
C
) (
IDSHIELD
 
BL
UE
Hex:
 
#3075B6
R:
 
47
 
G:
 
117 
 
B:
 
182
C:
 
82
 
M:
 
50
 
Y
:
 
3
 
K:
 
0
Pan
tone:
 
660
 
C
) (
IDSHIELD
 
DARK
 
BL
UE
Hex:
 
#264C92
R:
 
38
 
G:
 
75
 
B:
 
145
C:
 
96
 
M:
 
81
 
Y
:
 
11
 
K:
 
2
Pan
tone:
 
7
686
 
C
)

 (
10
) (
W
h
y
 
Pur
p
le?
“Purple
 
communicates
 
in
 
a
 
positive
 
w
a
y
.
 
It
 
is
 
said
 
to
 
hav
e
 
the
 
pow
er
 
to
 
uplift,
 
calm
 
nerves,
 
and
 
encourage
 
creativity
,
 
making
 
it
 
an
 
all-inclusive
 
color
.
 
All
 
ages,
 
genders
 
&
 
cultur
es
 
can
 
relate
 
to
 
purple.
 
F
or
 
us,
 
w
e
 
wan
t
 
to
 
OPEN
 
PEOPLE’S
 
MINDS
 
to
 
a
 
new
 
appr
oach
 
to
 
legal
 
services.
 
Mo
tivate,
 
inspire,
 
and
 
build
 
trust.
 
We
 
must
 
pr
ess
 
SELF-
W
ORTH
 
and
 
VALUE
 
OF
 
THIS
 
SERVICE
.
 
Finally
,
 
purple
 
is
 
a
 
s
ymbol
 
o
f
 
bra
v
ery
.
 
Therefore,
 
THE
 
SHIELD
 
IS
 
CRITICAL—
 
WE
 
BR
A
VE
L
Y
 
PR
O
T
E
CT
 
AND
 
EMP
O
WER
.
"
—Je
ff
 
Bell,
 
CEO
)

 (
11
) (
The
 
F
onts
Our
 
new
 
f
onts
 
are
 
Source
 
Serif
 
Pr
o
 
(paired
 
with
 
H
euristica
 
Italic
)
 
and
 
Rubik
.
 
T
hese
 
accessible,
 
easy-
to-read
 
f
onts
 
support
 
the
 
clarity
 
and
 
transparency
 
we
 
giv
e
 
to
 
all
 
o
f
 
our
 
communica
tions
) (
Copies
 
o
f
 
our
 
fonts
 
and
 
their
 
licenses
 
hav
e
 
been
 
provided
 
with
this
 
guide.
 
The
y
 
are
 
also
 
a
v
ailable
 
f
or
 
fr
ee
 
download:
) (
h
ttps:
/
/f
o
n
ts
.
google
.
com
/
specimen
/
Sou
r
ce+Serif+P
r
o
h
ttps:
/
/f
o
n
ts
.
google
.
com
/
specimen/Rubik
 
h
ttps:
/
/
ww
w
.
f
o
n
tsquir
r
el
.
com
/f
o
n
ts/heuristica
)

 (
TYPOGRAPHY
) (
Serif
 
(
use
 
for
 
headlines
 
and
 
paragraph
 
headers
)
) (
H
euristica,
 
I
talic
ABCDEFGHIJKLMNOPQRSTUVWX
YZ
abcdefghijklmnopqrstuvwx
yz
 
1234567890!@#$%^&*()_
) (
Source
 
Serif
 
P
ro,
 
Regul
ar
A
B
CD
EF
G
HIJKLMN
O
PQRSTUVWXYZ
abcdefghijklmnopqrstu
vwxyz
 
1234567890!@#$%^&*()_
) (
Heuristica,
 
Bold
 
Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwx
yz
 
1234567890!@#$%^&*()_
) (
Sour
ce
 
Serif
 
Pr
o,
 
Semibold
ABCDEF
GHIJKL
MNOPQRSTU
VWXYZ
ab
cdefghijklmnop
qr
stu
vwxyz
 
1234567890!@#$%^&*()_
) (
Source
 
Serif
 
Pr
o,
 
Bold
A
BC
D
E
F
G
HIJK
L
M
N
O
P
Q
R
S
T
UVWXYZ
abcdefghijklmnop
qr
stuvwxyz
 
1234567890!@#$%^&*()_
) (
The
 
Sour
ce
 
S
erif
 
Pr
o
 
font
 
family
 
does
 
not
 
come
 
with
 
an
 
italic
 
v
ersion.
H
euristica
 I
talic 
and
 
Bold
 
I
talic have
 
been
 
provided
 
for
 
use
 
when
 
italics
 
are 
needed,
 
and
 
complements
 Sour
ce
 S
erif
 
Pr
o 
nicely.
) (
Each
 
font
 
specified
 
has
 
been
 
r
eleased
 
with
 
an
 
open
 
font
 
license
 
and
 
may
 
be
 
freely
 
distibuted
 
and
installed.
 
T
e
xt 
files
 
with
 
licensing
 
info
 
are
 
included
 
with
 
the
 
font
 
files.
) (
12
)

 (
TYPOGRAPHY
) (
Sans
 
Serif
 
(
us
 
f
or
 
subheads
 
and
 
body
 
cop
y
)
) (
Rubik,
 
Ligh
t
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
f
ghijklmnopqrstuvwxyz
 
123456
7890!@#$%^&*()_
) (
Rubik,
 
Medium
 
Italic
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
fghijklmnopqrstuvwxyz
 
1234567890!@#$%^&*()_
) (
Rubik,
 
Ligh
t
 
Italic
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
fghijklmnopqrstuvwxyz
 
123456
7890!@#$%^&*()_
) (
Rubik,
 
Bold
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
fghijklmnopqrstuvwxy
z
 
1234567890!@#$%^&*()_
) (
Rubik,
 
Regular
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
f
ghijklmnopqrstuvwxyz
 
1234567890!@#$%^&*()_
) (
Rubik,
 
Bold
 
Italic
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcdefghijklmnopqrstuvwxyz
 
1234567890!@#$%^&*()_
) (
Rubik,
 
Regular
 
Italic
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
fghijklmnopqrstuvwxyz
 
1234567890!@#$%^&*()_
) (
Rubik,
 
Black
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
fghijklmnopqrstuvwxy
z
 
123456
7890!@#$%^&*()_
) (
Rubik,
 
Medium
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcde
fghijklmnopqrstuvwxyz
 
1234567890!@#$%^&*()_
) (
Rubik,
 
Black
 
Italic
ABCDEFGHIJKLMNOPQRS
TUVWXYZ
abcdefghijklmnopqrstuvwxyz
 
123456
7890!@#$%^&*()_
) (
Exception:
 
if
 
your
 
project
 
r
equir
es
 
you
 
to
 
use
 
fonts
 
available
 
only
 
on
 
the
 
end
 
user’s
 
computer
 
(for
 
example,
 
a
 
P
o
werP
oint
 
presentation)
 
use
 
the
 
Arial
font
 
family
 
instead
 
of
 
the
 
fonts
 
listed
 
abo
v
e.
 
This
 
will
 
ensure
 
that
 
the
 
project
 
displays
 
as
 
expected.
) (
13
)

 (
14
) (
The
Background
 
Pat
terns
T
his
 
op
tional
 
se
t
 
o
f
 
back
ground
 
pa
tterns
 
can
 
be
 
used
 
to
give
 
a
 
sense
 
o
f
 
energy
 
and
 
activity
 
to
 
your
 
messages
 
and
 
will
 
crea
te
 
a
 
unified
 
feel
 
with
 
our
 
websites
 
and
 
other
 
brand
 
experiences.
)

 (
THE
 
BACK
GROUND
 
PATTERNS
) (
1
) (
2
) (
3
) (
4
) (
5
) (
15
)

 (
DOs
 
&
 
DON
’
T
s
) (
DO
) (
Do
 
use
 
the
 
two-color
 
or
 
solid
 
color
 
logos
 
on
 
a
 
white
 
or
 
ligh
t
-colored
 
background, 
or
 
ov
er
 
one
 o
f
 
the 
approved
 background
 
pa
tterns.
) (
Do
 
use
 
white,
 
the
 
light
-mid
 
gr
a
ys
 
fr
om
 
the
 
color
 
palette,
 
or
 
an
 
appro
v
ed
 
pa
ttern
 
as
 
a
 
back
ground
 
in
 
y
our
 
la
y
out.
) (
Do
 
place
 
the
 
logo
 
a
t
 
the
 
top-le
ft,
 
top
 
cen
ter
 
or
 
bottom-righ
t
 
o
f
 
your
 
la
y
out.
) (
Do
 
use
 the
 
white
 
logo
 
if
 
the
 
logo
 
needs
 to
 
appear
 
ov
er
 
a
 
dark
 
color
 
or
 
re
versed
 
out
 
o
f
 
a
 
dark
 
pho
to
) (
Do
 
lea
v
e
 
a
t
 
least
 
.25"
 
o
f
 
space
 
ar
ound
 the
 
logo
) (
Do 
use
 
a
 
1-color
 
version 
o
f
 
the
 
logo
 
(blue,
 
purple
 or
 
black)
 
if
 
your
 
project
 
only
 
le
ts
 
you
 
use
 
a
 
single
 
color
 
(b/
w
 
printing,
 
single-color
 
t
-shirts,
 
etc.)
) (
.25"
) (
.25"
) (
.25"
) (
Do
 
lea
v
e
 
a
t
 
least
 
a 
.25"
 
white
 
border
 
ar
ound
 
your
 
la
yout
 
if
 
it
 
is
 
in
tended
 
to
 
be
 
printed
 
on
 
an
 
inkjet
 
or
 
laser
 
printer
.
) (
.25"
) (
A
t-a-Gl
ance
Founded
 
in
 
1972
Provider 
la
wyers
’
 
av
er
age
 
tenur
e:
 
20
 years
1.5
 
million
 
families
 
enr
olled
 
in
 
our
 
legal
 
plans
More
 
than
 
1
 
million
 
identity
 
theft
 
members
 
with
 
nearly
 
10,
000
 
identities
 
r
estored
Opera
ting
 
in
 
49
 
U
.S.
 
states
 
and
 
four
 
Canadian
 
pr
ovinces
Mor
e
 
than
 
2
 
million
 
member
 
calls
 
answ
ered
 
last
 
y
ear
Since
 
2003, 
we
’
ve 
held an
 exclusive
 partnership
 
with
 
Kr
oll,
 
the
 w
orld’
s 
leading
 company
 
in
 
ID
 T
heft 
consulting
) (
and
 
r
estora
tion.
) (
B
usinesses
 
Count
On 
LegalShield
 
&
 
IDShield
More
 
than
 
34
,
000
 
companies,
 
lar
ge
 
and
 
small,
 
provide
 
v
oluntary
 
benefits
 
to
 
their 
employees
 
with
 
LegalShield
 
and
 
IDShield
Simplified
 
implementa
tion;
 
no
 
claim
 
forms
 
to
 
file
Easy
 
maintenance 
pr
ocedures
 for
 
administr
ators
Ov
er
 4
7,
000
 
Small
 
Business
 
members
 
use
 
the
 L
egal
 
Plan
Three
 
levels
 
of
 
legal
 
protection
 
for
 
diff
erent
 siz
es 
o
f
 
small
 
businesses
) (
Definitively
 
Different
Proprietary
 
Nationwide
 
Network
 
of
 
Provider
 
Law
 
Firms
Y
our
 
on-call
 
law
 
firm
 
is
 
part
 
o
f
 
the
) (
U
nique
 Service
Our
 
members
 
only
 
hav
e
 
to
 
mak
e
 
one
 
call
 
to
 
be
 
connected
 
with
 
a
 lawyer, 
ensuring
 
the
y
) (
LegalShield
 
ne
twork
 
o
f
 
carefully
 
selected,       
 
know
 
e
x
actly
 
who
 
to
 
call
 
when
 
a
 
legal
) (
top-quality
 
law
 
firms.
 
Each
 
law
 
firm
 
is
 
licensed
 
in
 
your
 
state
 
or
 
province
 
and
 
dedicated
 
to
 
LegalShield 
members.
Superior
 
Service
) (
need
 
arises.
) (
Comprehensive
  
Restoration
With
 
a
 
Pow
er
 
o
f
 
A
ttorne
y
,
 
Kroll
 
will
 
do
 
e
verything
 
necessary
 
to
 r
estor
e
 
your
) (
Our
 Provider 
Law
 
Firms 
are
 paid in
 
advance
       
 
iden
tity
 un
til
 all 
r
esolvable
 
issues 
have
 been
 
on
 
a
 
per
 
capita basis,
 
ensuring
 
they
 
are
             
 
addressed.
mo
tiv
a
ted 
to
 f
ocus 
on
 
pr
oviding
 good
) (
Monitoring
 
what
 
Matters
W
e
 monitor
 
your
 
iden
tity fr
om
 
every
 angle,
) (
service
 
to
 
y
ou, 
not
 
on
 
billing
 
y
ou.
) (
Quality    
 
Assurance
no
t
 
just 
your
 Social
 
Security 
number
,
 
cr
edit
 
Our
 
proprietary
 
system
 
provides daily
,
              
 
cards 
and
 
bank
 
accoun
ts.
r
eal-
time,
 online
 
monitoring 
of 
our 
Provider
) (
Law
 
Firms,
 
which
 
enables
 
continuous
 
impro
v
ement
 
o
f
 
quality
 
service.
) (
Service
 
Guarantee
IDShield
 backs
 up 
it’
s
 
promise
 
tha
t
 it
 
will do
 
‘wha
te
v
er 
it
 
takes for
 
as long
 
as it
 
takes
’
 
with
) (
LegalShield
  
 
+  
 
IDShield
a
 
$5
 
million
 
service
 
guarantee.
Providing
 
a
 
comprehensiv
e 
solution
 
when
 
ID
 
the
ft
 
issues
 
turn
 
into
 
legal
 
issues.
) (
MEMBER
PERKS
Your
 
LegalShield
 
membership
 
is
 
simply
 
amazing.
 
And,
 
in
 
addition
 
to
 
the
 
privileges
 
tha
t
 
are
 
 
alr
eady y
ours,
 
w
e
 
hav
e
 
added
 
these
 
MEMBER
PERKS
 
with
 
hundreds
 
of
 
merchants
 
and
 
thousands
 
 
of
 
discoun
ts.
 
Members
 
can
 
access
 savings a
t
 both na
tional
 
and
 
local
 
companies
 
on
 
e
veryday
 
purchases
 
such
 
as
 
tickets,
 
electr
onics,
 
appar
el,
 
tr
av
el
 
and
 
mor
e.
 
Members
 
ha
v
e
 
the
 
opportunity
 
to
 sa
v
e,
 
on
 av
erage,
 
o
v
er $2,000
 
per
 
y
ear.
 
MEMBER
PERKS
 
can
 
sa
v
e
 
y
ou
 
enough
 
to
 
pa
y
 
f
or
 
y
our
 
membership
 
f
or
 
y
ears
 
to
 
come!
) (
Appar
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Automotive
 
 
Beauty
 
& 
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Book
s,
 
movies
 
&
 
music
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Electronics
Finance
) (
Flowers
 & gifts
 
Food
Health
 
&
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Home & 
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Home
 
services
Insurance
 
&
 
pr
o
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services
Jew
elry 
&
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a
tches
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Office
 
&
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Pe
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R
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moving
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Sports
 
&
 
outdoors
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ets
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T
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The
 
Facts
) (
Identity
 
theft 
was
 
among
 
the
 
top
 
consumer
 
complain
ts
 
filed
 
with
 
the
 
F
ederal
 
Trade
 
Commission
 
for
 
16
 
consecutiv
e
 
y
ears.
—www
.
consumer
.ft
c.gov
More
 
than
 
13
 
million,
 
or
 
nearly
 
60%, 
of
 
all
 
small
 
businesses 
have
 
experienced
 
significan
t 
legal
 
events 
in the past 
two y
ears.
—Decision
 
Analyst
 Study: 
The
 Legal 
Needs
of Small
 
Business
57
 
million
 
full-time
 
working
 
Americans
 experienced
 
a
t
 
least
 
one
 
significan
t 
legal
 even
t 
in
 
the
 
past
 
12
 months.
—The
 Legal 
Needs
 
of
 
American Families Study
)

 (
DOs
 
&
 
DON’T
s
) (
DON’T
) (
Don't
 change
 
the
 
color
 
o
f
 
the
 
logos.
) (
X
) (
X
) (
BU
 
SI
 
NES
 
S
 
SOL
 
UTIONS
 
) (
Don'
t
 
r
emov
e
 
any
 
portion
 
o
f
 
the
 
logos.
) (
X
) (
X
) (
Don'
t
 
squeez
e
 
or
 
stre
tch
 
the
 
logos.
) (
X
) (
X
) (
Don'
t
 change
 
the
 
siz
e
 
or
 
position
 
o
f
 individual
 
logo
 
elements.
) (
Don'
t
 
place
 
the
 
logos
 
on
 
top
 
o
f
 
busy
 
ar
eas
 
in
 
photos
 
or
 
con
ten
t.
) (
X
) (
Don'
t
 use
 the
 
shield
 
icon
 
as
 
a
 
decora
tive
 
elemen
t.
) (
Don't
 
use 
the
 
shield
 
icon to
 
hold
 
o
ther
 
text
 
or 
images.
) (
X
) (
Click 
Here
) (
X
) (
X
) (
17
) (
L
or
em
 
ipsum
 
dolor
 
sit
 
ame
t,
 
cons
 
ecte
tuer
 
elit,
 
sed
 
diam
 
nonumm
y
 
nibh
 
euismod
 
tinci
 
laor
eet
 
dolor
e
 
magna
 
aliquam
 
er
at
 
v
olutpat.
 
ad
 
minim
 
v
eniam,
 
quis
 
nostrud
 
e
xerci
 
ta
tion
 
suscipit
 
lobortis
 
nisl
 
ut
 
aliquip
 
e
x
 
ea
 
commo
L
or
em
 
ipsum
 
dolor
 
sit
 
ame
t,
 
consecte
tuer
 
a
 
sed
 
diam
 
nonumm
y
 
nibh
 
euismod
 
tincidun
t
 
dolor
e
 
magna
 
aliquam
 
er
at
 
v
olutpat.
 
Ut
 
wisi
) (
iusto
 
odio
 
dignissim
 
qui
 
blandit
 
pr
aesent
 
lu
 
delenit
 
augue
 
duis
 
dolor
e
 
te
 
f
eugait
 
nulla
 
fa
)

 (
EXAMPLES
) (
V
i
s
ion
2
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) (
B
usinesses 
Count
On
 
LegalShield
 
&
 
IDShield
More
 
than
 
34
,
000
 
companies,
 
lar
ge
 
and
 
small,
 
pro
vide
 
v
olun
tary
 
bene
fits
 
to
 
their
 
employees 
with
 
LegalShield
 and
 
IDShield
Simplified
 implementation;
 no claim
 
forms
 
to
 
file
Easy
 
main
tenance
 
pr
ocedures
 
for
) (
Definitively
 
Different
P
r
oprietary
 
Nationwide
 
N
et
wor
k
 
of
 
P
r
ovider
 
Law
 
Firms
Y
our
 
on-call
 
law
 
firm
 
is
 
part
 
o
f
 
the
 
LegalShield
 
network
 
of
 
carefully
 
selected,
 
top-quality
 
law
 
firms.
 
Each
 
law
 
firm
 
is
 
licensed
 
in
 
your
 
state
 
or
 
province
 
and
 
dedicated
 
to
 
LegalShield
 
members.
) (
Unique
 
Service
Our
 
members
 
only
 
hav
e
 
to
 
make
 
one
 
call
 
to
 
be
 
connected
 
with
 
a
 
lawyer,
 
ensuring
 
the
y
 
know
 
e
x
actly
 
who
 
to
 
call
 
when
 
a
 
legal
need
 
arises.
) (
Comprehensive
 
Restoration
With
 
a
 
Pow
er
 
o
f
 
Attorney
,
 
Kroll
 
will
 
do
) (
OUR
 
PURPOSE
) (
Our
 
Provider
 
Law
 
Firms 
ar
e 
paid
 
in
 advance
 
on
 
a
 
per
 
capita
 
basis,
 
ensuring
 
they
 ar
e
) (
iden
tity
 
un
til
 
all
 
r
esolvable
 
issues
 have 
been
 
addressed.
) (
Ov
er
 
4
7
,
000 
Small
 
Business
 
members
 
use
 
the
 
L
egal
 
Plan
) (
service
 
to
 
y
ou,
 
no
t
 
on
 
billing
 
y
ou.
Quality
 
Assurance
Our
 
pr
oprie
tary
 
system provides
 
daily,
r
eal-
time,
 
online
 
monitoring
 
o
f
 
our
 
Provider
 
Law
 
Firms,
 
which
 
enables
 
continuous
 
impro
vement
 
o
f
 
quality
 
service.
) (
We
 
PROTECT
 
&
 
EMPO
WER
 
PE
OPLE
.
) (
diff
erent
 
siz
es
 
of
 small
 
businesses
) (
W
e
 
monitor
 
your
 
iden
tity
 
fr
om
 
every
 
angle,
 
no
t 
just
 
your
 
Social
 
Security
 
number
,
 cr
edit
 
cards
 
and
 
bank
 
accounts.
Service
 
Guarantee
IDShield
 
backs
 
up
 
it’
s
 
promise
 
tha
t
 
it
 
will
 
do
 
‘whatever
 it 
takes
 
for
 as
 
long
 
as
 
it
 
takes
’
 with
 
a
 
$5
 
million
 
service
 
guar
an
tee.
) (
LegalShield
 
+
 
IDShield
Providing
 
a
 
comprehensive
 
solution
 
when
 
ID
 
theft
 
issues
 
turn
 
into
 
legal
 
issues.
) (
MEMBER
PERKS
) (
OUR
 
VISION
) (
alr
eady
 
yours,
 
we
 
have
 
added
 
these
 
MEMBER
PERKS
 
with
 
hundreds
 
of
 
merchants
 
and
 
thousands
 
of
 
discoun
ts.
 
Members
 
can
 
access
 
savings
 
at
 
both
 
national
 
and
 
local
 
companies
 
on
 
everyday
 
purchases
 
such
 
as
 
ticke
ts, 
electronics,
 
appar
el,
 
tr
av
el 
and
 
mor
e.
 
Members
 
have
 
the
 
opportunity
 
to
 
sav
e,
 
on
 
aver
age,
 
o
ver
 
$2,
000
 
per
 
year
.
 
MEMBER
PERKS
 
can
 
save
 
y
ou
 
enough
 
to
 
pay
 
f
or
 
y
our
 
membership
 
f
or
 
years
 
to
 
come!
) (
T
o
 
pro
vide
 
equal
 
access
 
to
 
the
) (
LIBERTY,
 
EQUALITY,
 
OPPORTUNITY
 
&
 
JUSTICE
 
that
every
 
North
 
American
 
deserves
 
and
 
expects.
) (
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t
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T
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&
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Tr
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) (
OUR
 
MISSION
) (
T
o
 
help
 
people
 
impr
o
ve
 their
 lives
 
by
) (
TEACHING
 
LIFE
-
TRANSFORMING
 
SKILLS
) (
AND
 
T
O
) (
DELIVER
 
EX
CEPTIONAL
 
PRODUCTS
 
&
 
SERVICES
) (
that
 
promo
te
 
peace
 
o
f
 
mind
 
and
 
conﬁdence
) (
in
 
a
 
w
orld
 
that
 
is
 
oftentimes
 
uncaring
 
and
 
selﬁsh.
) (
OUR
 
VALUES
W
e 
believe 
in
 
THE
 
GOOD
 
IN
 
ALL
 
PE
OPLE
.
We 
DO
 
THE
 
RIGHT
 
THING
 
when
 
no
 
one
 
is
 
looking.
 
We
 
GIVE
 
CLARITY
 
TO
 
EVERY
ONE’
S
 PURPOSE
to
 
do
 
the
 
things
 
the
y
 
lo
v
e
 
to
 
do
 
and
 
not
 
what
 
the
y
 
hav
e
 
to
 
do.
) (
We
 
EMPO
WER
 
PE
OPLE’
S
 
PASSIONS.
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was
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the
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complaints
 
filed
 
with
 
the
 
Feder
al
 
Tr
ade 
Commission
 
for
 
16
 
consecutiv
e 
y
ears.
—www
.
consumer
.ft
c.gov
60%,
 
of
 
all
 
small
 
businesses
 
hav
e
 
e
xperienced
 
significan
t
 
legal
 
e
vents 
in
 
the
 
past
 
two
 
y
ears.
—Decision Analyst
 
Study:
 
The
 
Legal
 
Needs
of
 
Small
 
Business
57
 
million
 
full-
time
 
working
 
Americans
 
e
xperienced
 
a
t 
least
 
one
 
significan
t
 
legal
 
e
ven
t
 
in
 
the
 
past
 
12
 
months.
—The 
Legal
 
Needs
 
of 
 
American
 
Families
 
Study
) (
A
t
-a-Glance
Founded
 
in
 
1972
Provider
 
la
wyers
’
 
av
er
age
 
tenur
e: 
20
 
years
1.5
 
million
 
families
 
enrolled
 
in
 
our
 
legal
 
plans
More 
than
 
1
 
million
 
identity
 
theft
 
members
 
with
 
nearly
 
10
,
000
 
identities
 
r
estored
Oper
ating 
in
 49 U
.S.
 states 
and
 
four
 
Canadian
 provinces
Mor
e
 
than
 
2
 
million
 
member
 
calls
 
answ
er
ed
 
last
 
y
ear
Since
 
2003,
 
w
e
’
v
e
 
held
 
an
 
e
xclusiv
e
 
partnership
 
with
 
Kroll,
 
the
 
w
orld’
s
 
leading
 
company
 
in
 
ID
 
T
heft
 
consulting
 
and
 
r
estora
tion.
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