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What is a PR Opportunity?

A PR opportunity is a bit of coverage in a print or online publication, which promotes a place, product,
or person in a positive way. It can be in the form of a full review, an interview, a little mention, or
even just a name credit.

As a PR, it’s your job to filter through dozens of magazines and analyse hundreds of pages to pick out
the right PR opportunity for your clients. Sorting through multiple outlets is a repetitive and time-
consuming task, but when done correctly, it can reap rewards for your client or brand.

So how do you efficiently filter through the various magazine sections to find the right PR opportunity
for your clients or brand?

Check List

How to approach your search & what you should consider:

Y An advertorial feature will have the words ‘advertising’ or ‘in
paid partnership’ within it. These are clear signs of an advertorial
opportunity, where a company has paid the outlet to be featured.

Y A PR opportunity is designed to capture the audience’s attention
through editorial storytelling; a good balance of compelling text and
enticing images. At the bottom of the feature, you’ll find contact
details for those keen to learn more about what they’ve just read.

Y A good PR opportunity should be viewed by all (readers and clients)
as a positive piece of writing that will encourage people to think
and speak positively about the product, brand or service being
promoted. This, in turn, generates further coverage as word gets out.

Y PRis not only about sending press releases about anything new, it’s about
creating and crafting opportunities that are interesting and newsworthy.
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Learn the ropes

The lifestyle PR audience has just become easier to understand.

We've created 5 ‘luxe categories’ Ultra Luxe, Accessible luxe, Affordable Luxe, Everyday Luxe and
Broad Luxe, these new categories represent an infinite number of brands, writers and editors,
across multiple sectors, helping to ensure your next pitch is both accurate and relevant.

Ultra Luxe — Perfect if you represent the likes of Chanel, Gucci, Tom Ford, Krystal, Versace,
Bentley and Porsche.

Accessible Luxe — Ideal for brands such as Krug, Sandro, Maje, Karen Millen, J Brand, Anya
Hindmarch, Apple, Audi and VW.

Affordable Luxe — Feature brands like Jigsaw, Me & Em, Superga, Fortnum & Mason, Moet
et Chandon, Jo Malone and Barbour, amongst others.

Everyday Luxe — Everyday brands that we all consume such as the likes of Pret A Manger,
Costa, Waitrose, John Lewis, Top Shop, Zara and Mango.

Broad Luxe — Best suited to all the remaining goods brands such as Tesco, Sainsbury’s,
Morrisons, Coca-Cola, Esso, Heineken, New Look, Primark, and so on.

So, whether you’re working with budget brands, aspirational brands or something in between,
we have the right ‘Luxe’ category for you.
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Sector Snapshot

This is a small example of the 200 leading titles we researched, to bring
you over 2000 targeted lifestyle PR opportunities.

For a complete list of titles, head over to roxhillmedia.com

Beauty & Grooming
% Professional Beauty
New Beauty
Glamour

Marie Claire

* Ot % %

Elle

Home Interest

% House & Garden
Homes & Gardens
Living ETC

Elle Deco

L D D

Good Housekeeping

Celebrity & Entertainment
% Hello!

OK!

TV Times

Woman’s Own

* o % %

Heat
Lifestyle
* Grazia

ES Magazine

*

% Stylist
* Stella
*

YOU magazine

Fashion & Style

* Vogue

Harpers Bazaar
Sunday Times Style
PORTER

* % % ¢

Elle

Shopping

% Stylist

ES Magazine
Sunday Times Style

Times Luxx

b D S S

Ultra Travel

Food & Drink

*

X* Ot % %

Olive

Delicious

Observer Food Monthly
Foodism

BBC Good Food

Travel

*

L D D

Conde Nast Traveller

Sunday Times Travel Magazine
Escapism

Family Traveller

Food & Travel

Health, Diet & Fitness
% Health & Fitness
Men’s Health
Natural Health

Top Sante

* O % ¢

Women'’s Health

Property

% Town and Country
Country and Townhouse
Country Life

Harper’s Bazaar

* o % %

Tatler
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Beauty &
Grooming

Luxe Category: Affordable Luxe % % %
Outlet: ES Magazine

This is a round-up feature, complied by Rose Beer (acting beauty editor of ES magazine),
featuring make up products that tie in with the season it was published. Image led, with
bold colours, this opportunity would be perfect for any beauty PR wanting to showcase
a new product.

Frequency: Weekly
Print circulation: 563,000

Deadline day: Tuesday

Key Beauty Contacts:

- Rose Beer, Acting Beauty Director
- Anna Van Praagh, Deputy Editor

- Laura Weir, Editor

- Mandi Lennard, Contributing Editor
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Celebrity &
Entertainment

Luxe Category: Ultra Luxe % % % % %
Outlet: LUXX (The Times)

Thisis a high-profile interview slot within Times Luxx, a quarterly supplement
that accompanies The Times. Times Luxx is a glossy, ultra-luxe publication
that is aimed at the most affluent readers, ensuring that they stay well
informed about everything in the luxury market. Everything within Times
Luxx has an aspirational focus and the interview slots are always compelling
and informative.

Frequency: Quarterly

Key Celebrity & Entertainment Contacts:
- Lisa Grainger, Travel Editor

- Kate Reardon, Editor-in-Chief
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Fashion & Style

Luxe Category: Ultra Luxe % % % % %
Outlet: PORTER Magazine

Since its launch in June 2000, NET-A-PORTER has established itself as the world’s
premier luxury fashion destination. This piece features Aurora James’ top tips
for fashion at work. A feature such as this isn’t necessarily image-led, but should
still be approached with high-quality, tasteful visuals. If your client is a high-end
brand whose target audience is looking for indulgent fashion pieces, then PORTER
Magazine would be perfect to showcase their product.

Print Circulation: 152,000
Frequency: Monthly
Colour Page Rate: £38,000
Mono Page Rate: £38,000

Key Fashion Contacts:

- Hannah Cole, Digital Style Editor

- Morgan Pilcher, Senior Fashion Editor
- Sofia Catania, Associate Fashion Editor

- Gillian Brett, Associate Fashion Features Editor
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Food & Drink

Luxe Category: Accessible Luxe % % % %
Outlet: CityAM The Magazine

This piece is a restaurant round-up of the best places to eat in and around the
City of London; a feature complied by Steve Dinneen. City A.M The Magazine is a
quality, bi-monthly lifestyle bible for the clued-up City worker. Business Lunch is
a regular feature where you can get the lowdown on the best places to take your
clients. If you’re a PR for a London restaurant that is easily accessible from the
City, then get in touch with City A.M for potential review.

Print Circulation: 105,681

Frequency: Bi-Monthly

Key Food & Drink Contacts:

- Steve Dinneen, Lifestyle Editor
- Melissa York, Deputy Editor

- Jane West, Head of Lifestyle
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Health, Diet
& Fitness

Luxe Category: Affordable Luxe % % %
Outlet: COSMOPOLITAN (UK)

This fitness feature focuses on a new workout regime from Miami, from personal trainer Jacqueline
Kasens. With imagery and illustrations provided by third parties, this fitness feature reflects
Cosmopolitan’s unique selling point (inspire women to be the best they can be) by encouraging
an active lifestyle. If you are a PR with affordable health and fitness products and services, this is
the perfect type of feature for you.

Print Circulation: 302,514
Frequency: Monthly

Online Unique Users: 11,500,000
Colour Page Rate: £16,940

Mono Page Rate: £13,031

Key Health, Diet & Fitness Contacts:
- Olivia Blair, Features Writer

- Laura Silverman, Features Writer

10
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Home Interest

Luxe Category: Accessible Luxe % % % %
Outlet: Livingetc

This piece is an interiors feature focusing on contemporary bathroom décor trends,
featuring luxury bathroom suites and accessories. Livingetc is a luxury publication aimed
at affluent urban readers, therefore the interiors featured will reflect this. Products for
this round up feature were collated by the editorial team, with photography provided by
a number of architectural firms. If you are a PR with a luxury, contemporary, minimalist
home design or interiors product, a feature such as this would be a great fit.

Print Circulation: 69,020
Frequency: Monthly

Colour Page Rate: £7,700
Mono Page Rate: £2,340

Key Home Interest Contacts:
- Jo Leevers, Interiors Writer & Editor
- Mary Weaver, Houses Editor

- Neil McLennan, Executive Editor for the Homes Group

I
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Lifestyle

Luxe Category: Accessible Luxe % % % %
Outlet: CityAM The Magazine

For clients with good Lifestyle hooks, opportunities such as this one, by Melissa
York, could be a great fit. Although it’s an image-led feature, it has a healthy balance
between copy and beautiful visuals. If you’ve got a good story about your clients and
how their brand, products or ethos fit into the latest Lifestyle trends, this could be a
great style of opportunity for you to pitch.

Print Circulation: 105,681

Frequency: Bi-Monthly

Key Lifestyle Contacts:

- Melissa York, Deputy Editor

- Steve Dinneen, Lifestyle Editor

- Laura lvill, Lifestyle & Luxury Writer
- Jane West, Head of Lifestyle

12
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Shopping

Luxe Category: Everyday Luxe % %

Outlet: Woman’s Own

This is a shopping feature highlighting a selection of home, fashion and beauty products
consumers can buy for under £15. This round-up features the best, pitched and collated
by Senior Fashion & Beauty Writer Jess Beech. If you are a PR with everyday affordable
fashion and beauty products or an exclusive deal for Woman’s Own audience, then this
type of feature is perfect for you.

Print Circulation: 129,047
Frequency: Weekly
Colour Page Rate: £23,650
Mono Page Rate: £16,600

Key Shopping Contacts:

- Kristina Beanland, Senior Features Writer
- Kira Agass, Features Editor

- Cher Heasmer, Features Editor

- Lianne La Borde, Features Editor

13
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Travel

Luxe Category: Ultra Luxe % % % % %

Outlet: Town and Country

This piece is a destination feature focusing on where to go for honeymoons, a round-
up feature of the best, pitched and collated by Travel Director Lucy Halfhead. Town and
Country is an Ultra Luxury publication, therefore the destinations and hotels within this
feature will reflect this. Great images are essential for such an image-led feature. If you
are a PR with suitable locations, in beautiful destinations around the world, then they are
perfect for a piece like this.

Print Circulation: 60,000
Frequency: Quarterly

Colour Page Rate: £6,709
Mono Page Rate: £6,709

Key Travel Contacts:
- Lucy Halfhead, Travel Director
- Teresa Fitzherbert, Features Co-ordinator

- Lydia Slater, Deputy Editor

14
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Property

Luxe Category: Broad Luxe %
Outlet: The Daily Telegraph

Cherry Maslen, a senior freelance property journalist, has written this piece for The Daily Telegraph.
This is a property and owner interview piece that focuses on design following renovations. Again, this
is an image-led lifestyle piece. The Daily Telegraph property section covers a multitude of trends, so if
you’re a PR with a new and interesting property-related story, get in touch with Cherry!

Print Circulation: 359,110
Frequency: Daily

Colour Page Rate: £59,000
Mono Page Rate: £46,000

Key Property Contacts:

- Cherry Maslen, Freelance Journalist
- Jane Slade, Contributor

- Emily Brooks, Freelance Journalist

- Graham Norwood, Freelance Property Journalist

15
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Are you missing out on key PR opportunities?

If you are trying to engage with key lifestyle journalists,
editors or influencers, Roxhill’s new PR opportunities tool is
the easiest way for you to find your next PR opportunity.

Our intuitive search filters, in-depth journalist analysis and
insight into past features give you everything you need to
quickly find the right PR opportunities, target the relevant

journalist and reach your PR goals.

If you want your stories to really stand out from the crowd
and catch the attention of the right journalists, at the right

time, then sign up for a free trial today.

“How we managed without Roxhill, | do not know. It’s an
incredible boon to our speed of output and in helping us
find the right journalist, even in the most niche of areas.”

Heather McMaster, Infinite Global

Learn more about PR Opportunities >>

Are you ready to discover your next PR
Opportunity?

Contact Us

We're here to help.
020 3981 0010 (UK)
917 768 3766 (US)

marketing@roxhillmedia.com

&

Start a Free Trial

Quickly see how Roxhill works for you. Sign
up for a free trial today for instant access to
over 1400 lifestyle PR opportunities.

www.roxhillmedia.com/freetrial

&

Get a Quote

It probably costs less than you think.
Whether you’re a business, charity or
freelancer - we have the right package for
you.
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