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REASONS WHY EDITORS REJECT CONTENT PITCHES

OF MARKETING AND PR PROFESSIONALS 
RANKED DIGITAL STORYTELLING AS THE 

MOST IMPORTANT INDUSTRY TREND  
IN THE NEXT FIVE YEARS.

OVER
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80%

OF PEOPLE GLOBALLY, TRUST THE MEDIA
Whereas trust in technical experts, CEOs, and successful entrepreneurs 

has risen since 2017 - great for businesses and brands alike.

ONLY

47%

OF EDITORS PUBLISH  
1-10 GUEST ARTICLES 

EACH WEEK

OF PEOPLE GLOBALLY, 
CONSUME NEWS WEEKLY  

OR MORE OFTEN*

OF THIS GROUP ALSO SHARE  
OR POST CONTENT SEVERAL  

TIMES A MONTH, OR MORE

OF PEOPLE GLOBALLY,  
TRUST SOCIAL MEDIA
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40%44%

OF PRS BELIEVE THE INDUSTRY WILL 
CHANGE OVER THE NEXT 5 YEARS
PR professionals believe the communications 

industry will change considerably or drastically 
over the next 5 years.
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A FIT FOR THEIR AUDIENCE

CONTENT IS  
TOO PROMOTIONAL
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