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Earth Hour is always a special time for those of us who
care about our planet and the billions of human beings
who depend on it. But this year was truly unforgettable.
In the midst of one of the worst health crises in modern
times, I was astounded to see so many dedicated
people around the world temporarily set aside their
rightful concerns about the COVID-19 scourge to speak
up for nature and our planet. With much of the world in
lockdown, millions of people from a record-breaking 190
countries and territories rose to the challenge of marking
Earth Hour in a series of joyfully inspiring online events.
And our heartfelt thanks go to the colleagues, partners
and participants whose unique contributions made this
such an outstanding success.
Humanity’s primary focus right now must be to find a
way out of this terrible pandemic with the least possible
damage to our health, our well-being and our livelihoods.
There are many challenges ahead but there are also
opportunities to shape the recovery in a way that helps
deliver a sustainable future for people and planet. As
individuals, communities and nations come together, as
they must, to see off the COVID-19 threat, this spirit of
goodwill and togetherness can also reinvigorate efforts
to tackle the interlinking crises of climate change and
nature loss, so powerfully illuminated by Earth Hour.

Marco Lambertini
Director General, WWF International

Both of these crises, like the pandemic, threaten lives
and livelihoods. And, similarly, both can only be solved
by individual commitment and global cooperation. In
the coming decade, the crises can be averted if we
work together to set nature on the path to recovery and
stabilize our climate at a safe level.
As one of the world’s largest grassroots movements for
the environment, Earth Hour has a vital role to play in
making this happen. As Earth Hour 2020 has come to an
end, we look forward to Earth Hour 2021 and supporting
the world as it comes together around an ambitious
New Deal for Nature and People, embraced by a
powerful global coalition of individuals, communities,
organizations, businesses and governments committed
to safeguarding all our futures and Earth’s amazing
diversity of life.
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EARTH HOUR 2020
IS A RECORD BREAKER
Taking place in late March amid the heartbreaking
opening stages of the COVID-19 outbreak, Earth
Hour was a moment of strength and inspiration,
reminding people to come together digitally and
look after one another and also our planet – our one
shared home. Against all odds, it was a remarkable
record-breaker – reaching 190 countries and
territories, more than ever before, as well as having
the largest ever online reach. This magnificent
success story came about thanks to the incredible
passion and commitment of people around the world,
all determined to share their concerns about the
future of our one planet.
Safety was of utmost priority with the pandemic on
the march; with lockdowns happening around the
world, events and get-togethers had to be cancelled
at short notice, so Earth Hour went completely
digital. Earth Hour teams across the continents rose
to the challenge of creating the first-ever digitalonly campaign. They developed innovative online
events and digital campaigns, such as livestreaming
concerts, creatively engaging followers on social
media platforms like TikTok, and encouraging
supporters to pledge to make their voice for nature
heard in the Voice for the Planet petition.

EARTH
HOUR
2020
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These combined efforts meant Earth Hour grabbed media
headlines around the world, generated over 4.7 billion
social media impressions globally, and led to related
hashtags trending across 37 countries on Twitter or
Google search. Such incredible results strongly amplified
Earth Hour’s vital messages – both its perennial focus
on the climate crisis and also its more recent spotlight
on nature loss and the threat it poses to our well-being,
prosperity and even survival. Step by step, Earth Hour
is helping people to understand the deep connections
between these two threats – that we can’t beat climate
change without protecting nature nor re-establish a
thriving natural world without a stable climate.
A people-led grassroots movement at its core, Earth Hour
this year exemplified the resilience and resourcefulness
of people at a time of crisis. It also brings new hope that,
together, we can change our world for the better.

RECORD

BREAKER

Despite the unprecedented circumstances, millions
responded positively, participating in online events
and switching off the lights in their homes to show
they care about the future of people and planet.
Support also poured in from renowned public figures,
environmental activists and celebrities, as well as
from well-known brands, organizations and partners.
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*Estimates using data from social media channels and other platforms such as TikTok, LinkedIn, Weibo (China) and Douyin (China)
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HISTORY OF
EARTH HOUR
2007
It all began on Saturday, 31 March
2007. The world’s first Earth Hour
in Sydney, Australia, saw more
than 2.2 million people turn off
their lights for one hour to show a
climate-sceptic government that
people were concerned about
climate change.

2009
Earth Hour broke all records for
mass participation and was on
its way to becoming the world’s
largest grassroots movement for
the environment.

2010
Earth Hour brought a petition for
climate action from one million
people to the UN’s COP15 climate
conference in Copenhagen,
Denmark, symbolizing the growing
demand by people to be heard on
environmental issues.

START

á

2014
Following a successful Earth Hour
campaign, the Galápagos Islands
– a UNESCO World Heritage site
– became the first province in
Ecuador to ban plastic bags and
other disposable packaging.

2016
WWF-Spain’s Earth Hour
campaign led to 50,000 citizens
urging the Spanish government
to phase out fossil fuels and
transition to renewables to uphold
its climate commitments under the
Paris Agreement.

2012

2018

As part of Earth Hour’s I WILL IF YOU
WILL campaign, a petition led by
WWF-Russia generated over 122,000
signatures and resulted in the
protection of Russia’s seas – the first
people-powered law to be ignited by
Earth Hour.

In French Polynesia, Earth Hour
helped inspire public pressure
that led to 5 million sq km of its
Exclusive Economic Zone in the
South Pacific being classified as
a Managed Marine Area – helping
preserve vital marine ecosystems
for present and future generations.

2013
WWF-Uganda secured 2,700
hectares of land to establish
the first-ever Earth Hour forest.
Earth Hour also helped lead to
the creation of Argentina’s largest
marine protected area, the 3.4
million hectare Banco Namuncurá
(Burdwood Bank) – tripling the area
of protected waters in the country.
Both demonstrated the power of the
people to drive tangible change.
10
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2020
Amid the COVID-19 global health
crisis, Earth Hour saw people from
a record-breaking 190 countries
and territories take part in the first
ever completely digital event from
their homes.
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EARTH HOUR 2018-2020:
A NEW EMPHASIS ON
NATURE AND CLIMATE
Since its launch in 2007, WWF’s Earth Hour has helped to inspire
conversations around the world to raise awareness of the potential threat
posed by climate change, helping to build a movement that has led to
positive action at local, regional and global levels. The ongoing catastrophic
climate crisis still hangs over us and demands our focus. However, the everdeepening crisis of nature and biodiversity loss must be put in the spotlight
too – even more so this year as we face the COVID-19 pandemic. Nature
underpins the health, well-being and prosperity of everyone on Earth, but
too many of us today do not value its economic, social and environmental
importance enough. Neither are we addressing the massive threats nature
now faces, and how every one of us must play our part in protecting our one
shared home and, in turn, protecting ourselves.
Since 2018, WWF has been building a bridge between the Earth Hour
movement’s strong roots in climate change campaigning and the need to
create a new momentum for conserving and restoring nature. It has focused
on the two sides of the ecological coin: the strong interrelationship between
climate change and nature loss – helping to raise awareness and build a
better understanding of how a thriving natural world is one of our biggest
allies against climate change.

EARTH HOUR 2020 HIGHLIGHTS REPORT

One of the key ways WWF has delivered this crucial
messaging around nature and climate has been through
an innovative creative concept, launched with Earth
Hour 2018, called #Connect2Earth. Created as an opensource campaign and designed to go beyond Earth Hour,
#Connect2Earth aims to empower people to show they
care about nature and the future of the planet, to make
positive changes in their daily lives, and to encourage world
leaders to take urgent action. Connect2earth.org houses
toolkits and information freely available for download, that
enable awareness raising about the importance of nature
to continue throughout the year. These toolkits cover key
international dates, including World Environment Day, World
Rainforest Day, World Chocolate Day, World Tourism Day
and International Day for Biodiversity.
Earth Hour 2020 continued on the trajectory set out in 2018,
encouraging everyone to speak out for nature and change
their behaviour to respect nature. But with the looming
threat of a global health crisis and many being advised to
stay at home, Earth Hour this year also emphasized the
importance, now more than ever, of coming together –
virtually – in solidarity with both people and planet in order
to safeguard our health and our future.

WWF supports the UN Convention on Biological Diversity’s target of raising
awareness about the values of biodiversity and nature so people will take
action to protect it and live more sustainably. Earth Hour has helped to
strengthen the coalition calling on world leaders to commit to setting nature
on the path to recovery in the coming decade.
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STORIES FROM
AROUND THE WORLD
Australia
WWF-Australia invited people to stay home, #switchoff
and take part online via an #EarthHourLive broadcast
hosted by award-winning journalist, TV presenter
and broadcaster extraordinaire Patrick Abboud.
#EarthHourLive 2020 featured a talented line-up of
Aussie artists, comedians and special guests including
Cody Simpson, Montaigne, Jack River, Polish Club,
Bobby Alu, Ella Haber, Dulcie, Alice Skye, Danny Clayton,
Akmal, Georgie Carroll and The Stevenson Experience.

India
Earth Hour in India went digital this year, asking
people to GIVEUP going out, and requesting
that they #StayHomeStaySafe and add their
#VoiceForThePlanet. An appealing ‘GIVEUP to Give
Back Anthem’ challenge was launched for people
to #StepUpForThePlanet, achieving over 142 million
digital impressions on TikTok and an overall total of
more than 540 million digital impressions.

© WWF-India

© WWF-Australia

China
Over 1.5 million tuned into WWF-China’s Earth Hour
livestream, which was shown across eight different
online platforms, including Weibo and Douyin. Earth
Hour also became the highest trending topic on both
those platforms. The one-month Earth Hour campaign
included a series of 10 articles encouraging people to
speak up for nature, countdown challenges and online
contests, and saw a reach of over 600 million across
social platforms, online news and pro bono ads.

Latin America
Led by WWF-LAC, 14 Latin American countries came
together for a regional #HoraDelPlanetaEnCasa
(#EarthHourAtHome), a 4-hour live online broadcast
featuring popular artists, YouTubers and celebrities as
a sign of regional and global solidarity. The digital event
was viewed by more than 100,000 people and received
support from over 50 Latin American artists, influencers
and celebrities who have more than 100 million
followers on their social media accounts.

© WWF-LAC
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STORIES FROM AROUND THE WORLD CONTINUED

South Africa

Philippines

In South Africa, an online ‘Power to the People’
campaign led by the WWF team was launched to
provide a renewed focus on clean and reliable sources
of energy. People were encouraged to add their voice
to a petition. This called on the government to shift to
renewable energy as quickly as possible – reducing
dependence on ageing coal-fired power stations
and getting the country on track to achieve the Paris
Agreement climate action targets. Supporters also
symbolically shone a light on how nature inspires their
future through posts, images and videos on WWF-South
Africa’s social channels.

WWF-Philippines launched a digital campaign for Earth
Hour 2020 called #ChangeTheEnding. The campaign
encourages Filipinos to take urgent action to help tackle
the climate crisis. #ChangeTheEnding garnered 3.7
million engagements and almost 90 million impressions
on social media. Earth Hour 2020 also received
messages of support from the Office of the President
and the Office of the Vice President of the Philippines.

© WWF-Philippines / Alo Lantin

Russia
Russia switched off over 2,000 buildings including the
iconic Kremlin and Bolshoi Theatre. The legendary
animated series Masha and the Bear partnered with
WWF-Russia to share Earth Hour-related content.
Numerous digital activities were organized including a
free online cinema on 28 March featuring movies about
nature, virtual gifts for Russian social media platform
Vkontakte users, an eco-quiz on TikTok and more.

Spain
Earth Hour in Spain saw people #QuédateEnCasa
(#StayAtHome), switch off their lights and use their
mobile phone’s torchlight to signal the message “Apaga
la luz. Todo irá bien” (“Switch off the light. Everything is
going to be alright”) in Morse code from their windows
and balconies. WWF-Spain also hosted a Facebook Live
that garnered over 20,000 views and featured messages
from celebrities, a special performance by the Spanish
band Amaral, an Earth Hour video of popular animated
character Pocoyo, and video messages from people all
over Spain.

© WWF-Spain
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STORIES FROM AROUND THE WORLD CONTINUED
Turkey
Earth Hour in Turkey was marked by the WWF team
hosting several digital events, including an open Q&A
session with a conservation team via Zoom, an Earth
Hour live concert marathon, a reading session with
writer Sinan Sülün, and an Instagram Live interview
with actor Alican Yucesoy. Over 120 celebrities and
influencers also posted messages online in support of
Earth Hour. As a result, WWF-Turkey’s overall Earth Hour
campaign achieved a total digital reach of 34 million,
including an Instagram reach of 15 million.

© WWF-Turkey

© Happy Ali / WWF-Uganda

Uganda
The Ugandan Minister of State for Environment, Hon
Beatrice Anywar Atim, activated a previously passed
ban on the importation, local manufacture, sale or use of
plastic bags in Uganda following an Earth Hour lead-up
march on 13 February against the ill-effects of plastic
pollution.

© Happy Ali / WWF-Uganda
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© WWF-New Zealand

HIGHLIGHTS
FROM OCEANIA
AND ASIA

© Earth Hour - Taiwan

© Earth Hour - Samoa

© WWF-Thailand

© Earth Hour - Maldives

© WWF-Vietnam

© WWF-Malaysia
© WWF-Korea

© WWF-Nepal

22©

WWF-Australia
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HIGHLIGHTS
FROM AFRICA
AND THE
MIDDLE EAST
© WWF-Tanzania

© WWF-DRC

© WWF-Tunisia

© WWF-Kenya

© Earth Hour - Qatar

© WWF-Kenya

© WWF-Uganda
© Earth Hour - Iraqi Kurdistan

© WWF-Turkey

© Earth Hour - Iran

© WWF-Cameroon

©
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HIGHLIGHTS
FROM EUROPE
AND THE
AMERICAS

© Earth Hour - Macedonia

© WWF-Finland

© WWF-Brazil © WWF-Spain

© WWF-Argentina
© Earth Hour - Dominican Republic

© WWF-Netherlands
© Earth Hour - Malta

© WWF-Sweden
© WWF-Mexico

© WWF-Bulgaria

© WWF-Italy

© WWF-Canada

© WWF-UK
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ARTWORK
FROM AROUND
THE WORLD
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DIGITAL HIGHLIGHTS
Earth Hour 2020 truly harnessed the power of virtual –
across social, web and email. Unique, relevant content
helped drive a sense of community, joy and hope, even
in these challenging times, and raised awareness about
the importance of nature and how it is one of our greatest
allies against climate change. Supporters participated
from home, switching off their lights and pledging for a
better, healthier future for our shared home on the digital
petition platform Voice for the Planet.

EARTH HOUR 2020 HIGHLIGHTS REPORT

Breaking away from traditional content, we created
countdown posts with a climate march theme and
design, our take on popular memes, and inspirational
quote cards featuring lines from Pope Francis, Greta
Thunberg, Albert Einstein and more. User-generated
campaigns were also integrated into our content,
including Instagram AR filters, Facebook frames and
TikTok dance challenges. Partners such as the United
Nations, World Economic Forum, Fridays for Future,
IUCN, The Nature Conservancy and many more used
and shared the content in support of Earth Hour.

MEME

A dynamic and adaptive platform strategy has always
been at the heart of our digital efforts. The launch of the
Earth Hour channel on TikTok, one of the fastest-growing
social platforms globally, helped us reach new audiences
and galvanize greater youth support for nature. Over 1.7
billion global social media impressions were achieved
through TikTok, out of the global total of over 4.7 billion
across social media channels and other platforms such
as LinkedIn, Weibo and Douyin. We also launched the
Earth Hour Facebook shop with help from our partner,
sustainable online t-shirt store Teemill. Tees featured
slogans such as “nature matters” and “be kind to Earth”
that supported the Earth Hour messaging.
To encourage participation in Earth Hour, we ran a usergenerated contest on the day of Earth Hour with One
Minute Briefs, which engages the creative community on
Twitter to generate ideas for brands. Our call to design
a poster to mark the hour received over 200 entries, and
the community took it one step further by sharing their
Earth Hour selfies and hosting a party in the dark using
the platform Houseparty.

30
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DIGITAL HIGHLIGHTS CONTINUED
Our supporters worldwide were instrumental in helping
us reach new communities such as parents, comic
creators and illustrators. Eco-influencers took this one
step further by highlighting #EarthHour on their pages.
And these efforts were complemented by endorsements
from public figures and celebrities like UN SecretaryGeneral António Guterres, Canadian Prime Minister
Justin Trudeau, environmental activist Greta Thunberg,
Indian film star Amitabh Bachchan, British singersongwriter Cat Stevens, Chinese actor Zhu Yilong,
Kenyan singing sensation Nikita Kering, Colombian
model Claudia Bahamón and many more.

EARTH HOUR 2020 HIGHLIGHTS REPORT

Our video ads were designed to help people better
perceive the impacts of the loss of nature, with one
showing nature missing from a photograph. Various
‘how to’ and livestream sessions simplified each of
the Voice for the Planet petition asks into individual
everyday actions. As a result, we recorded over 20,000
pledges to support and demand urgent action to
combat nature loss – double the number of pledges
received in 2019.
With “#EarthHour” and related hashtags trending as
a Twitter or Google search term in 37 countries on
the night of Earth Hour, our Earth Hour global website
complemented our social media efforts and played
an important role in reaching and engaging new and
existing audiences. Earthhour.org was visited more than
half a million times in the lead-up to and on the night
of Earth Hour, and its revamped design and structure
helped to ensure a more seamless, mobile-friendly user
experience than ever before. At the core of the website
was a broad range of participation options, empowering
individuals anywhere in the world to take part in Earth
Hour in a variety of ways – from educational videos
on nature loss and ideas on celebrating Earth Hour
from home, to guides for event organizers, free-touse marketing materials, an online petition tool, and a
directory of online events in over 40 countries that users
could tune in to on 28 March.
Overall, earthhour.org exemplified the DNA of Earth
Hour – a people-led movement – and emphasized the
power of collective impact through the amalgamation
of even the smallest individual actions. Through various
touchpoints in our website, we were also able to grow
our mailing list by 9,700 subscribers, allowing us to
continue engaging our supporters after Earth Hour with
more personalized messaging.

32
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MEDIA HIGHLIGHTS

ADVERTISING HIGHLIGHTS

With Earth Hour being marked at a time when the world
was in the grip of the COVID-19 pandemic, the plight of
millions of people around the world was on our mind.

Earth Hour would not be what it is today without the support of
media and advertising partners. From Brazil to Finland, and from
Maldives to Zimbabwe, Earth Hour teams were fortunate to receive
pro or low bono advertising opportunities to help create awareness
of Earth Hour and #Connect2Earth, bringing our vital messages right
into homes.

Speaking for the movement, our media materials aimed
to communicate with strong sensitivity and relevance
to the ongoing health crisis, and placed a powerful
emphasis on the need for solidarity with each other at a
time of heartache and suffering for so many.
While highlighting our support for the health of the
wider community by running digital-only events, we also
looked more broadly at the strong links between human
and planetary health – and how the future of both is
intertwined. These positive messages secured headlines
in top tier media, from ‘Don’t forget climate threat, Earth
Hour activists urge’ on Deutsche Welle, ‘Digital Earth
Hour Can Unite Us All, Whilst In Isolation’ in British
Vogue and ‘COVID-19 won’t stop Indonesia marking
Earth Hour’ in The Jakarta Post, to stories in the South
China Morning Post, The Straits Times and Nikkei Asian
Review, as well as on CNN and Al Jazeera.

Although the COVID-19 lockdown limited the usual opportunities
offered by outdoor media spaces, they still helped to amplify Earth
Hour messages in some countries – on giant roadside billboards,
posters and screens in malls, at bus stops and train stations, and
even on ATM screens.
Earth Hour and #Connect2Earth also appeared in advertisements
and articles in local newspapers, commercials and call-in segments
on local radio and television, indoor screens in office and residential
buildings, as well as on mobile apps and website banners.

Earth Hour received an incredible 12,500 editorial
mentions, a total reach of 27.1 billion and coverage
by 5,147 outlets at a time when the news agenda was
dominated by COVID-19.

© WWF-Korea
© WWF-Philippines
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Love Nature 4K

PARTNERSHIPS

Blue Ant Media’s nature documentary channel, Love Nature 4K,
presents the natural world in stunning detail, and invites viewers to
discover and explore its beauty and wonder. The powerful stories it
tells help to foster a deeper understanding and connection to this
planet we call home, and inspire people to take better care of it.

Without the support of our partners, Earth Hour would not be the
incredibly successful global phenomenon it is today. Partners play
a vital role in reaching new audiences and raising awareness about
the importance of nature, attracting more people to take action to
protect our one shared home.

In support of Earth Hour, Love Nature 4K created a collection of
‘Beyond the Hour’ content – from videos to infographics and a Love
Nature Bingo – that showed viewers how their actions can impact the
planet, and encouraged them to #ChooseNatureFirst in their everyday
lives and add their Voice for the Planet. As a regional media partner
for Earth Hour 2020, Love Nature 4K also helped amplify the Earth
Hour message by providing pro bono advertising on their channel in
various countries in Africa, Asia, Europe and the Middle East.

In 2020, our partners included the World Organization of the Scout
Movement, Love Nature 4K, Pocoyo, Teemill, TikTok and the Union
of European Football Associations (UEFA).

World Organization of the Scout Movement
With over 50 million Scouts, the World Organization of the Scout
Movement plays a critical role in raising awareness about why
nature matters. The Scouting mission is to contribute to the
education of young people “to help build a better world”, linking
perfectly to Earth Hour’s aim of empowering the world’s youth.
Building on the success of previous years of partnership, this year’s
Earth Hour saw Scouts add their Voice for the Planet and take on
challenges that could be undertaken from home. For example, they
were encouraged to hold a movie theme night with family members
or write a letter to their future eco-warrior self. For many Scouts,
nature is embedded in their learning and outreach programmes, so
this Earth Hour was about bringing a slice of nature into their homes
to share with their families.

Pocoyo
Originating in Spain but now watched in over 100 countries, Zinkia
Entertainment’s children’s animated series Pocoyo has partnered with
Earth Hour since 2010. Its main character, fun-loving Pocoyo, together
with his friends Elly, Pato and Nina, have been Earth Hour Global Kids
Ambassadors since then, and have helped bring the movement to the
youngest generation and educate them about our planet.
This year, Zinkia Entertainment produced an interactive game that
educates players about how nature provides our food, an activity
book, arts and crafts ideas, and five episodes about bee pollination,
fruits and vegetables, animals and more. They also encouraged
children and their parents to pledge their Voice for the Planet.

© WWF-Japan
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PARTNERSHIPS CONTINUED
Teemill

Union of European Football Associations (UEFA)
The Union of European Football Associations (UEFA) has been a long-time supporter of
Earth Hour. In its role as the governing body of European football, UEFA aims to promote
the spirit and values of the sport, while also upholding standards and supporting
member associations.

For the second year running, Earth Hour teamed up with Teemill,
an on-demand online store selling t-shirts and merchandise, giving
people across the world the chance to throw on a cool tee and
show their support for our planet. This year, we also launched the
Earth Hour Facebook shop featuring those Teemill products.

Partnering with UEFA provides an opportunity to bring nature and sports together and
reach out to football fans worldwide. Beyond turning off lights at their headquarters in
Nyon, Switzerland, UEFA asked their more than one million Twitter followers to sign the
Voice for the Planet petition and pledge to protect our shared home.

Products and packaging by Teemill are made from natural
materials, and every item is designed to be sent back to Teemill
when it is worn out. They also make their own products from
certified organic (GOTS) cotton in an ethically accredited,
renewable energy powered factory.
Around Earth Hour, Teemill saw record-breaking sales. Funds from
those sales helped plant 1,000 trees and also went towards WWF’s
conservation projects around the world.

© wwf.teemill.com

© wwf.teemill.com

TikTok
Through its appealing visuals and soundtracks, TikTok has become
one of the fastest-growing social platforms in the world. For a
second consecutive year, TikTok helped raise awareness of the
importance of nature among its audience, largely made up of youth,
to inspire them to take action for our planet. As a global digital
supporter for Earth Hour, TikTok encouraged users across the globe
to “switch off” by using a specially created filter and sharing it with
their friends. With the launch of the Earth Hour TikTok channel, we
saw over 1.7 billion global social media impressions!
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YOUTH FOR EARTH HOUR
All around the world, young people are an integral part of Earth
Hour’s movement for nature – stepping up, speaking out and
taking action for the planet. Education initiatives, together with the
activities of the Scouts and other youth groups made a particularly
strong contribution to Earth Hour 2020.

EARTH HOUR 2020 HIGHLIGHTS REPORT

Fridays for Future
Fridays for Future is an international youth movement, founded
by Greta Thunberg, calling for climate action and environmentally
friendly policies. On 28 March, students and young activists from
the Fridays for Future movement, which now involves over 13 million
young people around the world, united for Earth Hour through their
digital channels, showing their support for biodiversity and nature.

Education
The younger generation is critical in protecting our planet and,
through education, we can reach out to them to show the
importance of nature to their everyday lives and empower them to
take action. Year after year, Earth Hour has worked with education
and youth communities. This year, we created a toolkit for educators
to engage schools, youth groups and youth organizations.
The assets that made up the toolkit could be easily adapted for a
variety of educational purposes, and featured an Earth Hour edition
Wild Wisdom quiz, a 30-day action calendar, photo booth props and
frames, and various other educational resources from WWF teams.

Global Youth Biodiversity Network
Young leaders of the Global Youth Biodiversity Network (GYBN) play
an important role in reaching out to decision makers on policies
that will shape biodiversity and nature for all of us. For Earth Hour
2020, members from over 20 countries decided to #Unite4Nature.
They filled social media with photos, videos and posts showing how
day-to-day activities can be transformed to be more sustainable
and conscious of biodiversity and the environment. This concluded
in an Earth Hour Facebook Watch Party, where GYBN members
and followers around the globe got together online to watch and
reminisce about highlights of their inspirational work.
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SUPPORT FROM
AROUND THE
WORLD
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BEHIND THE SCENES OF
EARTH HOUR 2020
Earth Hour organizing teams around the world faced an
unprecedented challenge this year due to the COVID-19
outbreak. But their incredible efforts helped make this
into one of the most outstanding Earth Hour events ever.
As government regulations limiting the size of physical
gatherings were constantly being reviewed and
tightened almost everywhere, teams scrambled to
salvage their events, so many of which were due to
involve face-to-face contact. For many teams, it soon
became clear that they had to scrap all prior plans,
which may have involved months of effort, and restart
their planning with only a month till Earth Hour.

EARTH HOUR 2020 HIGHLIGHTS REPORT

Two heads are better than one, so teams were also
encouraged to connect with each other – not only
to stimulate creativity but also to foster a sense
of community in these trying times. Internal social
network Workplace and conference calls became
conducive platforms for discussion, ideation and
inspiration, and also helped to bond teams through
common challenges and ambition.
It was truly inspiring to see how each team took the
challenge of organizing a digital event in the midst
of the COVID-19 pandemic in its stride to ensure the
movement could deliver solidarity, hope and impact.
As a result, Earth Hour 2020 broke records in more
ways than one, and marked a moment of collective
strength and inspiration the whole WWF and Earth
Hour network is proud of.

WWF and Earth Hour Network Conference Call

Planning a completely virtual event was a new
experience for most, including the global matrix team of
10 WWF staff and 9 tireless interns, which coordinated
the efforts of Earth Hour teams around the world. To
help support Earth Hour teams, the global matrix team
therefore set about researching, developing and sharing
a digital event guide, additional digital and social assets,
and a page on earthhour.org dedicated to digital event
ideas and promoting Earth Hour teams’ digital events.

Earth Hour 2020 Interns
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First row: Simran Mudaliar, Tyler Wong, Hannah Chua. Second row: Amelia Yeo, Valerie Wong, Hannah Lau.
46 row: Jing Xian Foo, Yee Ching Chong. Not pictured: Veera Ramayah.
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For contact details and further information, please visit our international website
at www.panda.org

47

BEHIND THE SCENES | 47

EARTH HOUR 2020 HIGHLIGHTS REPORT

panda.org
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