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Meet the Team 

Sara Adams
Membership Onboarding 
Specialist

100+ full-time editors, event planners, community managers all devoted to 
your experience as a member of a Forbes Council

Helping you jump in 
with member benefits

Miranda Barrett
VP of Membership
15 years of working with 
membership orgs for 
business leaders

Our Team 
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Your 
Member 
Dashboard 
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Tools to Increase Your Visibility

1. Publishing: Articles & Expert Panels
2. Public Profiles
3. Member Forum
4. Other Visibility Tools
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Visibility - Why It Matters 

SHOWCASE YOUR EXPERIENCE   
through publishing articles, 
contributing expertise and 
managing public profile pages

MANAGE THE SEARCH RESULTS
Ensure that online search results 
reflect your industry leadership 



Publishing:  
Articles and 

Expert 
Panels
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Using the Website

Log in and click on GET PUBLISHED.

Here, you can…

● Submit new articles
● Respond to editor feedback/ask Qs
● See current article status
● See your published content (coming soon!)
● Review guidelines
● Answer Expert Panels! 
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Using the Website
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Expert Panels 
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Articles

Create and publish 
first-person expert articles on 
Forbes.com that showcase 
YOUR unique expertise as a 
leader; plus, you get a 
dedicated author page!
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Choosing Your Topic

The best articles educate readers and help them solve a problem. They offer a 
fresh take based on your firsthand experience.

Ask yourself, “What can I teach or share with my readers that no one 
else can?”

This isn’t an opportunity to sell. It’s your chance to build trust and showcase 
your knowledge.

Stick to your areas of industry expertise to attract the readers 
who are most important to you.
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Editorial Guidelines

THE BASICS:

● 700-800 words (1k max) 

business advice/insights based 

on your expertise and field

● Must be previously 

unpublished (including 

LinkedIn posts)

● Do NOT sell or promote - it 

undermines your credibility

● Check guidelines regularly for 

updates.

● Include a takeaway (or 2, or 3) to 

stay top of mind

● No politics, religion, etc.

Evergreen advice → more marketing 
opportunities for you
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Efficiency Secrets

● Read guidelines BEFORE writing

● Watch your inbox for updates from your editor

● Carve out time in the 2-4 weeks after submission to respond to editorial 
feedback quickly

● Hyperlink all research and data and disclose relationships so we can 
fact-check faster

Finally, PLAN AHEAD. Articles take an average of 3 to 5 weeks minimum because 
of the attention we give each one. 
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Collaborating With
Your Editor

● Trust your editor – they’re here to 
expedite the process AND make you look 
great. You share the same goals! 

● Respond quickly w/ questions
or feedback

● If you have a member of your team 
helping you, set up an email filter or give 
them your credentials!

● Ask your editor for thoughts on your
next topic(s)
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You’re Published!

Now it’s time to make sure you get your content into the right hands! 

Some quick ideas:

● Add title & link to your email signature
● Include link in your next company newsletter
● Email it to your staff and stakeholders
● Draft plan to share on all social channels – not just today, but over several 

weeks/months
● Sit down with your team to get started on your next article topic! (And feel 

free to email ideas to concierge@forbescouncils.com before you get started.)

mailto:concierge@forbescouncils.com
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Boosting Content on Facebook

Every article gets shared on our community's Facebook page. 

For an additional fee, some members choose to have us boost these posts to a 
targeted audience to increase your Facebook reach.

For more information, email concierge@forbescouncils.com. 

mailto:concierge@forbescouncils.com
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Content Studio

If time is your biggest obstacle, consider investing in Content Studio and have 
us do the heavy lifting.

● Goal-based strategy: We help you define a strategy catered to your 
audience/goals

● Experienced team: Collectively, we’ve been published on leading sites, 
authored books, served as ghostwriters for top influencers and edited 
award-winning publications

● Expedited process: Eliminate back-and-forth and take advantage of your 
membership faster

https://forbescouncils.com/content-studio/


Public 
Profiles
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Maximizing Your Profiles  
EXECUTIVE PROFILE   

Share details on your professional 
background, experiences, business, 
publications, etc. 

AUTHOR PROFILE
Appears as your by-line in published 
articles. Author page contains links to 
all your publications. Activated once 
you publish. 
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Your Forbes.com Executive Profile  



24

Forbes.com Author Page



Member 
Forum
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Forbes Councils Member Forum

● Closed discussion group of Forbes 

Councils members worldwide 

● A place to post questions and 

conversation starters around business 

topics & challenges

● Transitioning out of Facebook to 

private system
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Reasons to Post Regularly

● Share your expertise with a global community of 

entrepreneurs

● Build name recognition & trust for yourself and your 

business

● Find solutions for your own challenges 

● Closed and private - safe place for questions

● Build relationships and credibility
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Other Tools



Share your news 
with us!  Monthly 
newsletters contain 
a link, or send your 
news to concierge@
forbescouncils.com.
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Logos, Badges, Images
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Using Badges and Logos 

● Showcase your membership
● Help other members find you
● Update in social media
● Place in email signatures with link to your Executive Profile
● Add to your business card
● Add to your newsletter
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Downloads Available
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Use Your Social Media

● List your membership as a role
● Post a press release that you have joined
● Follow us on LinkedIn, Facebook and Twitter
● Link / tag Forbes Councils when you share articles; we will help 

amplify   



Take 10 minutes and…. 

1. Log in, explore member dashboard 
2. Update your Executive Profile and author byline
3. Answer an Expert Panel or read Editorial Guidelines to 
start an article 
4.  Add digital badges to your email signature, linked to your 
Executive Profile
5.  Make a post in member forum

Need help? Concierge@forbescouncils.com
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QUESTIONS? 
Use the Q&A box to type
a question. 

concierge@forbescouncils.com

This presentation will be shared via email.


