Marketing & Communications 2019 Survey Summary Overview TOPPAN

Section 1: Challenges and Strategies

TOPPAN MERRILL

Reducing manual processes

Staff resourcing & time management

Managing expectations around content creation & maintenance

Data gathering & assimilation (updating/maintaining content)

Too many disparate tools/resources/systems to create, manage, or archive content

Compliance workflow management with content creation/ongoing maintenance

Streamlining Content

Centralizing Data & Content into One Platform

Meeting Time & Schedule Commitments

Automating Content Creation (Composition/Dynamic Publishing)

Presentation Automation (Pitchbooks/RFPs)

Combining Content Management & Sales Enablement

Integration and Timing of Content Generation/Maintenance with Compliance

Section 2: Combining Digital & Print

Yes: 8.3 % Already Combine —

Yes —

Possibly, depends on _|
type of campaign

No: 91.7 % MO

Section 3: Metrics

Yes: 25.0 %

No: 75.0 %



Marketing & Communications 2019 Survey Summary Overview

Section 4: Beyond Print & Email - Microsites

Not being used, no intent of using in the next 1-2 years —|

Not being used, but desire to incorporate in the next 1-2 years —|

Minimal usage, but looking to expand usage in the next 1-2 years # 8. 33Jf1

Commonly used in campaigns, | we see value —

I
Commonly used in campaigns, still waiting to see their true value — .8 33‘%

Section 5: Technology Consideration - Next 12 - 18 months

Email marketing, content management/sales enablement, print/fulfillment —

Microsites —

VA O ﬁ 16.674

Workflow dashboards for better collaboration — 16.67%

Al (Artificial Intelligence) - Block Chain technologies — 8.33%
Other — 8.33%

Section 6: One Platform

Yes: 91.7 %

TOPPAN

TOPPAN MERRILL




