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A2Zzz, the official publication of the American Association of Sleep 
Technologists (AAST), presents educational information for the professional 
development of sleep technologists and sleep technicians who assist in 
the evaluation and follow-up care of patients with sleep disorders. Topics 
covered include polysomnography, diagnostic portable monitoring, the 
multiple sleep latency test and maintenance of wakefulness test, pulse 
oximetry, actigraphy, the recognition and scoring of recorded events, positive 
airway pressure therapy, obstructive sleep apnea and other sleep disorders, 
the physiology of normal sleep, and sleep center management.

ESTABLISHED CIRCULATION
1978 4,800 +

DELIVERY ISSUANCE
Digital Quarterly

AUDIENCE CONTINUING EDUCATION
Sleep technologists, sleep 
technicians, sleep center managers, 
and allied health professionals.

Credits are available in each issue.

OTHER SERVICES TO ADVERTISERS
• Editorial Reprints • Mailing List Rental

2015 PUBLICATION SCHEDULE
 Volume/
(Issue)

Publication
Date

Ad Materials and Payment
Deadline

26 (1) 3/1/2017 2/15/2017

26 (2) 5/31/2017 5/17/2017

26 (3) 8/30/2017 8/16/2017

26 (4) 11/29/2017 11/15/2017

ADVERTISING RATES & SPECIFICATIONS- INCLUDES COLOR & 
HYPERLINK
NUMBER OF 
INSERTIONS

DIMENSIONS
W” x H”

1 
ISSUE

2 
ISSUES

3 
ISSUES

4 
ISSUES

Full-Page 8.5” x 11” $1,200 $1,150 $1,100 $1,000

Half - Page – 
Vertical 3.625” x 10” $850 $800 $750 $700

Half - Page – 
Horizontal 7.5” x 4.875” $850 $800 $750 $700

Quarter Page 3.625” x 4.875” $500 $475 $450 $400

PREMIUM POSITIONS / RATES - INCLUDES COLOR & HYPERLINK

POSITION (FULL PAGE) 1 
ISSUE

2 
ISSUES

3 
ISSUES

4 
ISSUES

Inside Front Cover $1,400 $1,300 $1,200 $1,100

Opposite Inside Front Cover $1,400 $1,300 $1,200 $1,100

Opposite Table of Contents $1,400 $1,300 $1,200 $1,100

Opposite Masthead $1,400 $1,300 $1,200 $1,100

PREMIUM POSITIONS
Premium positions are full-page, color ads. Advertisers who have secured 
premium positions for all four issues have the first right of refusal for the next 
volume year.  Premiums are charged on multiple page ads. 

POLICY ON PLACEMENT OF ADVERTISING
Premium position advertisements are placed based on insertion. Run-of-
book advertisements are interspersed throughout the journal. Every attempt 
is made to rotate the run-of-book ads to ensure fairness and equality. Actual 
rotation is contingent on the composition and number of similar products 
appearing within each issue.

NEW - TABLE OF CONTENTS EMAIL LEADERBOARD BANNER AD
With each new issue of A2Zzz, an email is sent to all members and 
subscribers informing them that the new issue is available and listing the 
table of contents. This year we are offering two banner ads (with hyperlinks) 
in each email. The cost for a banner ad in the TOC email is $1,500. These 
ads are sold on a first-come, first-served basis.

AAST MEMBERSHIP EMAIL BLAST
A2Zzz advertisers have an opportunity to expand their message to reach 
members and subscribers via email.  Each quarter (March, June, September 
and December) one advertiser will have the opportunity to sponsor an 
AAST Membership Email Blast. This opportunity is available on a first-come, 
first-served basis. The advertising insertion order form, payment, ad copy 
and artwork must be submitted to Chris Waring, National Sales Account 
Manager, at least one month prior to distribution (February, May, August, 
and November) for consideration. The approved message will be distributed 
at the sole discretion of the Publisher. For additional information on the 
Email Blast and specifications contact Chris Waring at (630) 737-9731 or 
cwaring@aasmnet.org

AAST Membership Email Blast - $1/Member, minimum order $1,000*

*Please note that in some cases internet browsers can block the image from 
being displayed.
DISPOSITION OF REPRODUCTION MATERIAL
All digital ad files will be held for twelve months only unless otherwise 
notified, furnished files will be destroyed.  

DIGITAL DATA
Preferred format is .jpg or .gif at a maximum file size of 2MB. Artwork/
images must be 150 dpi and RGB (web ready), and must provide a URL for 
hyperlink. 

Table of Contents Email Ads W x D
• Creative size: 728 × 90 pixels
• Maximum file size: 50KB
• Resolution: Minimum 72 pixels/inch; 

Maximum 96 pixels/inch
• Formats: .jpg; .gif; .png
• Animation: Not allowed
• Alternate Text: Must be provided

• Color Palette: 256 (.gif)
• Target URL: Required, one 

per advertisement
• 3rd party serving: Not 

allowed
• Rich Media: Not available



Advertising Terms and Conditions
The American Association of Sleep Technologists (AAST) is the 
Publisher of A2Zzz, AAST Annual Meeting Preliminary and Final 
Programs. The following is the Terms and Conditions for these 
publications.

Advertisers will be required to agree to these when completing the 
Advertising Insertion Order.

Acceptance of Advertising
All advertisements are subject to review and approval by the 
Publisher. The Publisher may, at its discretion, require edits or reject 
any advertisement submitted by the Advertiser.

Ads that have not previously appeared in any of the Publisher’s 
publications must be submitted for approval at least two weeks prior 
to the ad space closing. In light of the great effort an organization 
may undertake in developing advertising campaigns, Advertisers are 
encouraged to forward proposed advertisements in rough form.

Advertorials are prohibited.
Products or services with no direct relation to sleep technology, 
sleep medicine, and sleep research may be eligible for advertising if 
approved by the Publisher.

Advertisements that conflict or have the appearance of conflicting with 
the Publisher’s policy are prohibited.

The fact that an advertisement for a product, service or company has 
appeared in a previous publication shall not be referred to in collateral 
advertising.

Any reference to the Publisher or its affiliates’ products, services or 
standards in advertisements, promotional material or merchandising 
by the Advertiser or the Agency is prohibited.

The Publisher reserves the right to decline advertising for any 
product, service, educational course, meeting or related event.

Membership solicitation by organizations other than the Publisher or 
its affiliates is prohibited. Fundraising by organizations or individuals 
other than the Publisher is strictly prohibited.

All advertisements must clearly and prominently identify the Advertiser 
by trademark, signature or name.

Advertising copy must be factual, in good taste, and all claims must 
be fully supportable.

Advertisements containing testimonials or those that quote the 
names, statements, or writings of any individual, public official, 
government agency, testing group or other organization must be 
accompanied by written consent for use from the quoted individual or 
entity.

Advertisements using exclusive claims such as “best”, “the most 
effective” or “only” or any other word with the same meaning to 
describe their products or services is prohibited. Please contact the 
National Sales Account Manager for words or statements in question.

All claims of fact must be fully supportable and should be meaningful 
in terms of performance or any other benefit. Advertisers should 
avoid the use of claims whose validity depends upon extremely fine 
interpretations of meaning. This does not exclude the use of normal 
qualifiers, such as footnotes, which may be necessary to render a 
claim true.

Complete scientific and technical data, whether published or 
unpublished, concerning the product or service’s safety, operation and 
usefulness may be required. Samples of the products are not to be 
submitted.

Advertisers may cite in footnotes references from scientific literature, 
provided the reference is truthful and is a fair representation of the 
body of literature supporting the claim made.

Comparison to any Publisher products or services is prohibited. 
Comparisons to a competitor’s products or services in the Publisher’s 
communications vehicles are prohibited.

The use of the AAST or any other affiliate’s name and/or logo, is 
prohibited without prior written approval.

All advertisements are accepted and published by Publisher on the 
warranty of the Advertiser and agency that both are authorized to 
publish the entire contents and subject matter of the advertisement.

The inclusion of an advertisement in the Publisher’s publications is 
not to be construed or publicized as an endorsement or approval by 
the Publisher, or its affiliates, nor may the advertiser promote that its 
advertising claims are approved or endorsed by the Publisher or its 
affiliates.

Artwork, format, and layout should be such as to avoid confusion with 
editorial content of the publication.

The Publisher reserves the right to insert the word “Advertisement” 
above or below any copy to avoid confusion.

Advertising is separate from content. Advertisers have no advance 
knowledge of our editorial content, nor do the editors shape content 
to accommodate advertising. Advertisers do not influence any of our 
editorial decisions or advertising policies.

Advertising that appears on the Publisher’s website must be clearly 
distinguishable from any editorial content.

Advertiser links to other websites cannot prevent a user from easily 
returning to Publisher’s website.

General Guidelines
Unless ad materials, an insertion order or written instructions clearly 
stating which advertisement should run are received by the ad 
materials closing date for ads under contract, the previously run 
advertisement will be repeated. If no prior advertisement is available, 
the Publisher will run a house advertisement and Advertiser will be 
responsible for the cost of its original insertion order.

The Publisher reserves the right to change its advertising terms and 
conditions at any time.

Specific actions may be taken by the Publisher for violation of any 
provision of these guidelines. The action taken will be determined on 
the basis for the particular circumstances of the violation, but in cases 
involving major violations, may include legal action.

Limitations of Liability
The Publisher will endeavor to publish advertisements promptly and 
accurately. The Advertiser shall notify the Publisher of any errors 
immediately. Upon notification, errors will be corrected in the next 
available comparable placement of the advertisement, as determined 
by the Publisher. This shall constitute the sole remedy for any errors.



Publisher shall not be liable for failure to publish any advertisement 
accepted by Publisher.

The Advertiser agrees to indemnify and hold harmless the Publisher 
for all damages, costs, expenses of any nature including court costs 
and legal fees, for which the Publisher may become liable by reason 
of its publication of the Advertiser’s advertisement.

The Publisher shall not be held liable to the advertiser or Agency 
for any loss that results from the incorrect publication of an 
advertisement.

The Publisher is not responsible for incorrect ad materials run when 
ad materials or instructions are not received by the ad material 
deadline.

The Publisher assumes no responsibility to verify statements 
contained in an advertisement.

The Publisher does not make corrections to ad artwork. All ad artwork 
must be submitted in final format. 

The Publisher will not be held responsible for incorrect ad sizes 
or incorrect copy in artwork that is submitted or picked up from a 
previous Publisher or outside organization’s publication.

The Publisher is not responsible for the final reproductive quality of 
any materials provided that do not meet the defined specifications 
of the publication.  This includes color quality when proofs for press 
match are not provided by the Advertiser.

The Publisher is not responsible for printer or clerical errors, 
typographical errors, or incorrect insertions.

All efforts are made to preserve advertising materials in their original 
condition. However, the Publisher is not responsible for lost or 
damaged advertising materials after production.

The Publisher is not responsible for ad placements near competing 
products unless an agreement has been made in writing between the 
Publisher and Advertiser prior.

The Publisher will not be bound by any condition appearing on 
insertion orders/contracts or copy instructions submitted by or on 
behalf of the Advertiser, when such condition conflicts with any 
provision in this rate card or with the Publisher’s advertising terms 
and conditions.

Interpretation and Application of the Advertising Policy
All matters and questions not specifically covered are subject to the 
final decision of the Publisher.

Terms
Net amounts are due by the closing dates listed in the 2017 Rate 
Card. Advertisements will not be published if payment is not received 
by the closing dates listed in the 2017 Rate Card. The suspension 
of advertising does not relieve the Advertiser of its contractual 
obligations under this contract.

A completed and duly signed Agreement guarantees advertising 
rates for the period identified on the Advertising Insertion Form. If 
the number of insertions contracted for are not used within the 2017 
volume year, the Advertiser will be expected to pay the difference 
between the rate they paid and the rate based on the actual 
frequency utilized. Advertisers not on a multiple insertion contract 
must pay at the 1× rate.  Frequency discounts will apply as such 
frequencies are actually earned, but will not be retroactively applied. 
Complimentary ads do not count toward frequency discounts.

Advertising agency discounts, not to exceed 15%, will be granted only 
to advertising agencies that are independent of the companies and 
products/services they represent. 

By signing the Advertising Insertion Order, advertising agencies 
assure that they have the right to contractually bind the company 
being represented and in the event of default of payment or 
cancellation, both the advertising agency and the company 
represented are held liable for the obligations of this Agreement.

Cancellation
The Publisher, at its sole discretion, reserves the right to reject 
requests for advertisements, cancel or not renew previously approved 
advertisements, at any time for any reason or no reason at all.

The Advertiser may cancel or change an insertion within this 
Agreement by providing notice in writing to the Publisher on or prior 
to the ad space closing deadline. Any insertions cancelled after the 
ad space closing deadline will incur the full cost of the insertion.  In 
instances of cancellation after the ad space closing deadline, the 
Publisher reserves the right to resell the ad space. The Advertiser 
is not relieved of any obligations made in the Agreement should the 
Publisher resell the ad space. Premium positions and transition ads 
cannot be cancelled.

Specifications
This Agreement is final to the size, shape, color, and placement as 
set forth by this agreement and in the 2017 Rate Card. All changes 
thereafter must be approved by the Publisher by the ad space closing 
deadline and a new Agreement must be signed. All advertising 
material must be provided in electronic format as outlined in the 
2017 Rate Card with accompanying high resolution proof by the ad 
materials deadline.

Assignment on Transfer
Submitted Advertising Insertion Orders may not be assumed or 
transferred by the Advertiser or Agency.


