Why Patient Experience Matters

Healthcare costs continue to climb with patients paying more than ever.
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Today’s patients are anxious about costs and approach

healthcare with a consumer mindset.
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Patient experience has a directimpact onretention and revenue.
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Transform your patient experience into competitive advantage.

Learn how to reimagine the patient experience as a continuous opportunity
for ongoing, proactive engagement - providing the same help and compassion
whether patients are researching provider ratings, self-scheduling their MRI

or understanding their share of payment.

Download the whitepaper, Winning at Consumerism in the Post-COVID World,
or contact R1for an assessment of your current patient experience strategy or
opportunities forimprovement.

R1RCM is a leading provider of technology-enabled RCM services which transform and solve revenue cycle performance
challenges across hospitals, health systems and group physician practices. R1's proven and scalable operating models
seamlessly complement a healthcare organization’s infrastructure, quickly driving sustainable improvements to net patient
revenue and cash flows while reducing operating costs and enhancing the patient experience.

Learn more at rircm.com or contact us contact@rircm.com.

Ri1is aregistered trademark of R1RCM Inc. All rights reserved.
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