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Why boodleAl?

Nonprofits want

f

to acquire, new and
retain, and INncreased

grow donors fundraising

Our Solution

boodleAl helps
nonprofits find the
best donors in any
prospect list using

oredictive analytics
and Al.
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what boodleAl provides

CUSTOM GUIDONS

Bespoke predictive models created from
your donor data enriched with billions of
third party data points using Al.

Examples
Predict likely donors

Predict high value donors
Predict recurring donors
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INSTANT GUIDONS

Generic predictive models created from
third party data using data science.

Examples
Wealth Score

Giving Capacity
Affinity for Causes
Preference for Direct Mail
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PROSPECT LIST INSIGHTS

Descriptive analytics about your prospect
lists enriched with third party data.

Examples
Geography
Generation
Veteran Status
Giving Propensity



How boodleAl works

WHAT CUSTOMERS DO
UPLOAD THEIR DATA

Customers select 250+ records from their existing
databases, drawn from the audience they want
to target (a training dataset) and a list of internal
or external records they want to prioritize or
segment (a target dataset).

They then upload the first name, last name, and
email address OR physical address OR phone
number of each record.
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WHAT boodleAl DOES
BUILD, TEST, APPLY GUIDON

boodleAl matches each record to databases of 220M
adult Americans, which contain over 500 data points
about each person, then builds a predictive model
(a guidon) from the training dataset.

boodleAl tests the guidon to verify its predictive power,
then uses the guidon to score, prioritize, and segment
the target dataset.

9 .
A1l / CUSTOM: Likely High Value Donars v

’ Guidon Tsting Qvervien

Brecictve Power e
Up 10337

boodle.ai | @boodleAl |

shawn@boodle.ai

WHAT CUSTOMERS RECEIVE
ACTIONABLE INSIGHTS

The scored, prioritized, and segmented
dataset is delivered to the customer via online
Saas platform, managed service, or API.

The result: significant lifts in
conversion, engagement, and
retention rates.
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without boodleAl:
development staff spend time and money
e o o e on prospects that are not a fit (black dots)
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donor affinity screening to predict who is the
best fit ... using name and email address
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with boodleAl:

boodleAl builds predictive boodleAl can match identities boodleAl uses over 500 third development staff focus their time and

. . . . . s . money on leads that are a fit (gold dots)
models using the nonprofit's using just name + email or name party data fields to build
own data and machine + mailing address. Most other predictive models. Many other
learning algorithms. Most prospect prioritization or lead nonprofit tools focus on one ° oo ° o
other look-alike models are scoring tools don't offer identity dimension: capacity. Our Al °
created manually or using resolution. Or if they do, they engine looks at over 500 data fields °° o e
generic nonprofit trend data. require a physical mailing address. (including capacity) to predict ° ° ° o

donor affinity. o
-] ° o °

boodleAl helps busy We will never sell or share your We offer a 100% money back ° ‘e .
nonprofit staff save time. data and will delete it upon guarantee. If you are unhappy ° o °
Our turnkey platform only request. We offer as much or more with boodleAl for any reason at 0®
requires nonprofits to upload privacy and security safeguards as any time, we will refund your o ° o
two datasets. boodleAl does other nonprofit Saas platforms. entire annual license fee.
the rest.
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what boodleAl can do

PREDICTIVE PREDICTIVE PREDICTIVE
LEAD SCORING LEAD MAPPING LEAD SEGMENTATION

Using a single guidon, boodleAl can score boodleAl can score any list of current prospects or boodleAl can sort any list of current prospects
any list of current prospects or donors for fit. donors for fit against two guidons simultaneously. or donors against multiple guidons.
Examples Examples Examples
Predict likely customers Predict likely customers AND leads likely to respond to direct mail Predict best salesperson to assign
Predict high value customers Predict high value customers AND leads likely to attend an event Predict best outreach (email, direct mail, or phone)
Predict recurring customers Predict recurring customers AND high value customers Predict best time to approach prospect
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who uses boodleAl

In the 9 months since product launch:

60

Paying Customers
(54 nonprofit, 2 political, 4 commercial)

$110K $4.2M

Smallest nonprofit customer (annual fundraising) Average customer size (annual fundraising)
Largest nonprofit customer (annual fundraising) Largest annual license sold to date
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boodleAl results

boodleAl has helped customers achieve:

$20,000

Largest single boodleAl “found” donation

+56%

Increase in major gift size

+160%

Increase in average donation size
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+35%

Increase in email open and click rates

+81%

Increase in donation rate
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what people say about boodleAl

Individuals: Media:

« Named an “Al Tool Your Nonprofit Must
Explore” in NonProfit Pro.

“‘boodleAl does a really good job of
simplifying predictive outcomes.”

- Dan Streetman, CEO, TIBCO * Inasurveyof 212 nonprofit leaders about
} ) Al implementation, boodleAl ranked as

It really focuses our marketing. We highly as Al products from publicly traded
spend way too much money on companies Microsoft and Blackbaud

marketing that isn't effective anymore.
From what | expect to generate from
boodleAl, it'll return $10 for every $1
invested.” -David Smydo, CEO, Sokolin

As Mentioned in Awards & Recognition
\.0,’ Rising "’ \ol Premium \\0,
WASHINGTON \ leAl is one of the top 50
NonProfit PRO TueNosProrr Tives BUKINESS JOURNAL {& Star )z Y USGb'“fY B ot

\ 2019 Award ¢ \ 2019 Awarc ,
Awardedby FinancesOnline ™ Awordedby FinoncesI niine
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https://www.nonprofitpro.com/post/artificial-intelligence-tools-your-nonprofit-must-explore-now/
https://cdn2.hubspot.net/hubfs/4961470/SAINS-Report-Final.pdf?utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz--0XwJw1F-hQoZoqcvxCvQAxMb8OYO29e_8Jb6lgPcuyK7b66w5gAdwVJpuI6xnnQCk1R6O

Pricing for Pricing for
Custom Gwdons Records Annual License +10K records

icing

Starter 50,000 $4,950 $1,000
) Growth 8 100,000 $9,900 $750
Professional 25 300,000 $24,750 $500
Enterprise Unlimited Varies Varies -

100% Money Back Satisfaction Guarantee

Access to Customer Support Team
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