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A day in the life of a 
kid during Covid-19: 
meet Generation C

How the pandemic is restructuring day parts 
for 6-16yr olds and creating an entirely new 
generation. 
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Covid-19 has reshaped a 
normal day for kids, 
dramatically increased their 
sense of responsibility  
and is creating a new cohort:  
Generation C.

The Summary
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Our methodology
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1. What’s changed: Morning day part
2. What’s changed: Lunch & afternoon 

day parts
3. What’s changed: Evening day part
4. Trends which will last
5. Predictions
6. Meet Generation C
7. How should you be reacting?

How to read this report
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How morning routines 
have changed
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Natural wake-times have 
shifted the day to a later 
start for kids at home

Total 6-9yrs 10-12yrs 13-16yrs Boys Girls

Before 6am

Between 6-7am

Between 7-8am

Between 8-9am

Between 9-10am

Between 10-11am

Between 11-12am

Between 12-1pm

After 1pm
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Breakfast is slower, more 
considered, and the food 
has changed

65% 
Of kids said they are 

doing breakfast 
differently in lockdown
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Without school timetables, 
kids are shaping their 
own learning patterns
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Kids are taking more 
breaks and squeezing 
in more activities and 
micro-play patterns

Now you are doing your school work at home, how much do you agree or disagree with these 
statements about how you decide to plan your day?
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Afternoon 
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Lunch has been 
transformed into a fully 
empowered meal for kids 

What best describes how you choose what to eat at each mealtime?  

I just eat what my parents 
prepare for me

I just help myself to anything I 
want

I tell my parents what I want 
them to get for mealtimes 

and I make it myself

My parents ask me what I 
want and they make it for me

Other, please specify

51%

35% 39%

47%
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More time, more flexibility, 
and access to their own 
kitchen means kids are 
eating more, too 

Would you say you are eating more or less 
than before lockdown?

More than before About the same as before Less than before
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Kids are willingly 
taking on new 
responsibility at home

Yes About the same No I don’t ever do this chore

Are you helping to do any of these household chores more or less during the day now we are in lockdown?
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Games are the new 
playground (but not just for 
gaming)

(Source: #Kidtech podcast 5/21/20)
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Play and exercise are an 
important part of the daily 
schedule

Play and exercise opportunities are almost 50% 
of activities during their breaks 
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Evening
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The TV has become the 
central entertainment 
hub once more

When you watch a movie or TV series during lockdown, are you watching it more or less on the following screens:

Less of About the same as More of I don’t watch on this device
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Meals have become a 
tradition (again)

52% 
Of kids said their dinner 
experience is  different 

during lockdown

40% 
Of parents said they are 
doing dinner differently 

in lockdown

PARENT:
PARENT: 
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Kids are spending more 
time on their screens 
before bed

More than before About the same as before Less than before I don’t do this at bedtime

What do you do more or less of now we are in lockdown when you go to your room to bed?
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Covid trends which will 
remain for the long term
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The family meal has 
become more important

Kids have more 
responsibility for the 
home environment

A bias to ecommerce and 
delivery 
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More involvement in 
their learning schedule

Shared content 
experiences   

If there was a version of Trolls 
World Tour which also 
allowed special friends or 
family (grandparents) to 
watch together, whilst not in 
the same location, would you 
ask your parents to buy it?
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Although short in duration, 
Covid-19’s impact will shape a 

generation of kids. 
Meet Generation C. 
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● Hygiene: 

● Family-oriented:

● Ecommerce (and delivery) by default:

● Responsibility:

● Metaversification:

Generation C are a cohort (6-16) 
defined by both traditional and 
progressive signals
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5 ways every brand 
should be connecting 

with Generation C
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Generation C has become ‘more 
equal’ in the home. They’re more 
responsible and more influential. 
Engage with them on those terms.

●
●
●
●
●
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Return to school will create 
more screen fragmentation 
than ever. Don’t rely on 
current screen trends for 
your Q3/4 activity. 
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Experience-sharing is now 
essential: focus on enabling 
co-consuming experiences 
for kids and family

Total 6-9yrs 10-12yrs 13-16yrs Boys Girls

Yes

No
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Back-to-school will be a huge 
party. Get involved and help 
celebrate with kids, families, 
parents and teachers.

●
●

●

●

Are you looking forward to going back to school?

Yes No
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Become the positive brand 
memory that Generation C associates 
with this unique family time

Step one is making a deliberate decision to do so.

Provide value✅

Provide relief 😺

Provide trust 👍

How does a brand relate 
during Covid-19?
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A few predictions
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Families will plan for a 
second lockdown event

Cooking becomes a huge 
new kids content creator 
scene

“Normally-scheduled” 
school will be hard for kids

1 2 3
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Parents will spend 
more time at home

A national conversation about 
kids’ sleep is triggered

4 5
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How can we help?

enquiries@SuperAwesome.com

Our Global Offices

We are the largest kidtech team in the 
world dedicated to building a safer 
internet for the next generation.




