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EARNED TIME   0:00

Answer the following 7 
questions to earn a heads up.

1. Where else do you shop?

2. What is your favorite category?

3. What is your zip code? 

GOAL: REACTIVATE LAPSED CUSTOMERS TO DIGITALLY ENGAGE, GATHER INSIGHTS, AND DRIVE 
IN-STORE PURCHASES.

STEP ONE: Targeted Marketing 
Push Across Various Channels 
- 20% higher open rate 
- 27% higher click-through rate
- 62% of clicks opted in 

STEP TWO: Prompt Opt-Ins To 
Complete Survey Questions 
- 90% of opt-ins completed 7 survey 
questions

STEP THREE: Notify All Opt-Ins 
Of Short-Term Offers To Claim
- 68% of opt-ins claim within 20 minutes

Immediate Incremental 
Revenue:
$375,000

Reactivation Rate:
10,000+ customers 

Brand
Customer

We miss you. Here’s something to make it 
up to you. 

We haven’t seen you in a 
while. Let us tell you 

about our new products 
and give you an offer to 

reconsider!

I  W A N T  I N

LIVE RELEASEOPT-IN PHASE

40% OFF 
one item

Congratulations!
You were fast enough. 

Redeem at your closest store: 
123 New Street
Detroit, MI 48070

REDEEM NOW

Quikly Case Study


