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Intent data has made its mark
on the B2B industry. And it’s
here to stay. While it’s one of
the hottest B2B topics right now,
according to DemandGen Report,
only 25% of businesses are using
it.* And only a small fraction of
those using it today, are using it
to its full potential across sales
and marketing.

Whether you’re an Intent data
guru or just dipping your toe
in... We’ve pulled together 10
examples of how Intent data
works across marketing, sales,
agencies and ops.

We’ve included plenty of
examples to help you learn
how innovative businesses are
incorporating Intent data to
drive their business goals and
gain a competitive advantage.

Select your area of expertise
to explore a selection of
customized use cases.



https://www.demandgenreport.com/resources/reports/2018-state-of-b2b-intent-data
















Use with: Bombora products:
Company Surge® Analytics
Audience Solutions

Visitor Insights

Audience Verification

Level of effort: Short (1-3 months)
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Use with: Bombora products:
Visitor Insights

Audience Verification

Level of effort: Short (1-3 months)



http://bit.ly/2TJnaKU
http://bit.ly/2TPxv86
https://analytics.google.com/analytics/web/
https://netfactor.com/visitortrack/
https://www.continuity.net/
http://bit.ly/2TJnaKU
http://bit.ly/2TPxv86

Use with: Bombora products:
Company Surge®Analytics
Company Surge® for Salesforce

Company Surge® for Marketo

Level of effort: Short (1-3 months) to Medium (3-6 months)



http://bit.ly/2TKxMJr
http://bit.ly/2TPFYIz
http://bit.ly/2TPGp5F
https://www.salesforce.com/
https://www.marketo.com/
https://www.everstring.com/
https://www.leadspace.com/
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http://bit.ly/2TPFYIz
http://bit.ly/2TPGp5F
http://bit.ly/2TKxMJr

Case Studies

33%

Shaved off the sales cycle

View video

Use with:

Signficant business deals
could be attributed to
targeted ABM

View video

Bombora products:

Company Surge®Analytics
Company Surge® for Salesforce

Historical Buyer Journey Analysis

Level of effort: Medium (3-6 months) to Long (6 months+)
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http://bit.ly/2TKxMJr

Case Studies

271%

ROI from digital advertising
and paid social

Watch video

Use with:

40%

In paid social engagement

60%

In Terminus display
ads engagement

Watch video

41%

In cost-per-registration
through LinkedIn ads while
still driving high quality leads

Bombora products:

Company Surge®Analytics

Audience Solutions

Company Surge® for Salesforce

Company Surge® for Marketo

Level of effort: Medium (3-6 months)
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Use with: Bombora products:
Company Surge®Analytics
Audience Verification
Audience Solutions

Visitor Insights

Level of effort: Medium (3-6 months)



http://bit.ly/2TPxv86
http://bit.ly/2TKxMJr
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Use with: Bombora products:
Company Surge®Analytics

Visitor Insights

Level of effort: Medium (3-6 months)



http://bit.ly/2TKxMJr
http://bit.ly/2TJnaKU
https://www.averetek.com/
http://bit.ly/2TKxMJr
http://bit.ly/2TJnaKU

Case Studies

36%

In email conversions

Use with:

Bombora products:

Company Surge®Analytics
Company Surge® for Salesforce

Company Surge® for Marketo

Level of effort: Medium (3-6 months)
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Use with: Bombora products:
Company Surge®Analytics
Company Surge® for Marketo

Audience Verification

Historical Buyer Journey Analysis

Visitor Insights

Level of effort: Long (6 months+)
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Case Studies

0 Increase in sales pipeline
0 by combining Fit + Intent
Increase in email
reply rates

View video

Use with:

o Increase in
o enagagement

O Of new enterprise business
o from the same accounts
by creating a Fit + intent

+ engagement model

Bombora products:

Company Surge®Analytics
Company Surge® feed (contact us)

Visitor Insights

Level of effort: Long (6 months+)
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