
Driving Retail Customer 
and Revenue Growth

Capitalizing on Opportunity in Direct to Consumer Sales

Great products and a socially responsible reputation are the foundation of success but 

acquiring a high volume of new customers are the keys to growth. Connexity helps a 

leading direct-to-consumer cosmetics brand capitalize on new customer growth.

THE CHALLENGE:

With a surge in e-commerce sales of health & beauty products during 
the COVID-19 outbreak in the US, this direct-to-consumer retailer had 
an opportunity to capture demand and increase their new customer 
growth. They needed a partner with the ability to reach new customer 
segments across various channels.

CONTACT US:
Connexity.com | merchantservices@connexity.com | 877-224-2999

THE SOLUTION:

In early March 2020 the cosmetics and skin care brand partnered with 
Connexity for our ability to open growth opportunities through exclusive 
shopping channels. 

Connexity launched and managed campaigns to capture high-intent 
shoppers on comparison shopping engines and on targeted, premium 
publisher sites with contextual content. By optimizing for return on ad 
spend (ROAS), Connexity delivered the results the brand sought. 
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THE RESULTS:

In the first month alone traffic on the 
Connexity campaigns increased over 
800% and sales revenue from the 
campaigns increased 785%. These results 
occurred all while spend was controlled 
through optimization allowing us to over-
achieve on the retailer’s target ROAS.

With the opportunity to expand into a 
Connexity managed Google and Bing 
PLA program, the retailer is poised for 
even greater success to come.
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