Savanta

Our suite of online and
mobile research tools

Get closer to your audience to optimise

We use a number of different approaches; dependent on
your research need:

Online Interviews
Online Groups
Communities
Web-Alongs

Concept Testing

Costs vary based on brief, but start points include:
2 x online interviews — from £2,000
2 x online groups - from £4,000

1x community - from £10,000

2 x web-alongs - from £5,000

1x concept test - from £6,000

(NB. Costs include platform fee, design, facilitation, analysis, reporting)
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Contact us for more information:

01 Real-time

02 Flexible

03 Extensive reach

04 Amazing content

05 Heightened involvement

E-reports

@l PowerPoint™ Reports

Expertise

The Savanta Live team is made up of skilled qualitative researchers.

We have a proven track record of designing, conducting and executing
successful online projects, across a range of sectors including FMCG,
Beauty, Tech, Retail, Food & Drink, Travel and Not-for-Profit. We also have
experienced brand consultants to help extract meaning from learnings, and
provide solid creative and strategic advice.

Quality assurance

Whether quant or qual, rigorous participant recruitment and quality control
ensure only those people who meet our strict criteria can qualify for
research. Online research is designed and managed in-house, with tech
support provided by Recollective, one of our trusted suppliers. Close partner
relationships give us the opportunity to build bespoke solutions, and make

necessary changes quickly.
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