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GEN Z – born between 1995 to 2014

https://www.forbes.com/sites/jiawertz/2018/09/30/online-marketing-as-we-know-it-
is-changing-with-the-rise-of-generation-z/#4f1b49a865ab
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Apple just painted a picture of their VISION for our lives…
• Technology should accompany you 24/7
• Everything—relationships, business transactions, all of life—is mediated by 

technology
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Culture = a kind of “ocean” we swim in on a daily basis. We’re immersed in culture 
and it gets us wet, so to speak, and we take some of that wetness with us (the 
cultural values sAck with us) and we splash that wetness (the cultural “waters”) on 
others.

Externaliza+on = we externalize our values and ideas on the world around by what 
we do
Objec+fica+on = when what we do becomes part of our normal way of living 
together
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What is left unexamined is also left unchallenged.
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“The more )me teens spend looking at screens, the more likely they are to report 
symptoms of depression.”
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I want you to SOBER up.
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What is a worldview? You picture (view) of reality. 

According to philosopher Ken Samples, a worldview “forms a mental structure that 
organizes one's basic or ultimate beliefs. This framework supplies a comprehensive 
view of what a person considers real, true, rational, good, valuable, and beautiful.” 
See http://www.reasons.org/articles/what-in-the-world-is-a-worldview. 
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Where do you start when putting together a puzzle? The edges. 

Why? Because the edges frame the picture. They help you to make sense of how the 
other pieces fit. 
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So what’s the frame (edge pieces) that help us to make the most sense of all the 
”stuff” of life? Our answers to the big worldview questions. 
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Technology = Medium = an agency or means of doing something
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Tools are a form of human technology.
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Books are a form of human technology.

16



Buildings and ci,es are a form of technology.
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Technology does NOT have a neutral gear. It’s always pushing us in a direction when 
we use it. 
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ILLUSTRATION: MOVIE THEATERS vs. DEVICES

Compare the way in which people used to primarily view movies to our present 

viewing habits…

From fixed locaKon TO… à portability 

From shared experience TO…à isolaKon 

From accountability TO… à privacy 

• of course porn has exploded

KEY: Technology is constantly “nudging” (pushing) us in a direcKon
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The Tech Industry’s War on Kids
How psychology is being used as a weapon against children

https://medium.com/@richardnfreed/the-tech-industrys-psychological-war-on-kids-
c452870464ce
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Dopamine is one of the brain’s neurotransmi2ers—a chemical that ferries 
informa6on between neurons. Dopamine helps regulate movement, a2en6on, 
learning, and emo6onal responses. It also enables us not only to see rewards, but to 
take ac6on to move toward them. 

Dopamine contributes to feelings of pleasures and sa6sfac6on as part of the reward 
system à therefore, the neurotransmi2er also plays a part in addic6on.
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It tells us how the world ought to be and how we ought to be in the world
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EXAMPLE: How Social Media ”stages” the world

Walt Mueller Blog Excerpt: https://cpyu.org/2016/03/14/can-social-media-kill-our-

kids/
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As we scroll through our social media, the images and videos are telling us what is 
true and good and beautiful. 
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TRADE OFFS…

Information (mere data) vs. Knowledge & Wisdom

*This is why the study of God’ Word is so central to the Christian life. 
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We don’t need parents or teachers or mentors. If you don’t know something, just 
google it or ask Siri. There is no value placed on life of careful study and 
thoughtfulness. We don’t value the wisdom of old generations. “Gray hairs” don’t 
have anything to offer, they’re just out-of-touch. 
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TRADE OFFS…

Image and Representation (false self) vs. Holiness and Character 
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“Developing a carefully managed online representation of myself is relatively easy; 
living as a faithful Christian in the unobserved moments of my life is considerably 
harder. There is a constant danger of substituting an online representation of myself 
for the lived reality of my life.”

- We get approval and affirmation through “likes” and “followers.”
- But identity has to be rooted in something deeper than the shallow and shifting 

opinions of other kids
- The kid who succumbs to this kind of approval process will find themselves in a 

constant state of anxiety  
- Can orient us to deception as we project a false self and false life, we ignore the 

realities of our true identity

Insights from Alastair Roberts: https://tonyreinke.com/2017/01/07/smartphones-
and-how-they-change-us-an-interview-with-alastair-roberts/
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TRADE OFFS…

Image and Representation (false self) vs. Holiness and Character 
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Everything has a drop-down menu with multiple choices. 

“Westerners have long been addicted to choice, and our technologies have only 
made it worse. There’s always something better, newer, upgraded, and cooler. Infinite 
choices of movies, songs, games, tablets, phones, experiences, and relationships (real 
or virtual) teach kids that infinite choice is required for happiness and fulfillment. 

However, when kids are trapped in the lie that choices are necessary prerequisites to 
happiness, two things result. First, rather than seizing the opportunities in front of 
them, they will always be looking for the next better thing. Second, addiction to 
choice leads to ungratefulness.” – Alastair Roberts
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TRADE OFFS…

Distraction vs. Contemplation & Deliberation (inner life that is thoughtful and formed 
by Bible study, prayer, and solitude) 
• We don’t think deeply
• We are not reflective and careful and considered
• We don’t focus on important things
• Instead, we are distracted by the trivial, the unimportant, celebrities, etc. 
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Social media is a world of display, always asking “What are you doing now?”, an 
invitation to post always and to be distraction by what others are posting. We get 
caught up in “social media performance.” 

“[B]oth Facebook and Twitter can seem to foster habits of self-display that closely 
resemble the vice of vainglory. . . . With the expansion of social media, every space is 
a space of ‘mutual self-display.’ We are no longer seen doing something; we’re doing 
something to be seen.” (from a Paul Gould blog post)
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Isola&on (fric&onless online modes) vs. Embodied Community (the gathering of the 
saints, face-to-face fellowship)
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Don’t like something someone says? REACT! Unfriend them, unfollow them.

“It is much easier to abandon difficult relationships with my neighbors for easy and 

undemanding ones with people very similar to me. However, by holding me in 

relation with people who are dislike me and often opposed to me, the friction of 

materiality forces me to grow in healthy ways that I might not otherwise choose.” –

Alastair Roberts
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Technology can give us the illusion of companionship without the demands of real 
relationship.
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30,000 foot view à BEGIN WITH THE END IN MIND
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If you don’t think about and cultivate a Christian worldview, you will simply absorb 
the culture’s worldview. 
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It doesn’t matter what the culture considers “normal.” As followers of Jesus, we will 
be different. 
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ILLUSTRATION: Kunkle kids 
• one social media pla:orm at a =me
• demonstrate responsibility first to earn more privileges 
• Example: Instagram first with =me limits 
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We want to control our devices, not let them control us. It will be very difficult to 
resist a device that is constantly calling out to you. 
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”Right to privacy” in the Kunkle home: 
(1) Bathroom
(2) Changing clothes
(3) Personal journal 
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Someone has every username and every password. 
Even if you don’t check it! à the possibility of accountability is a great fence 
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(1) Screen-free loca/ons
• kitchen table (absolutely no tech at meal/mes) 
• bedroom
• car

(2) Screen-free hours 
• screens don’t come on first thing in the morning
• screens are turned off an hour before bed/me

(3) Screen-free day – “Sabbath” 
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RESOURCE: MAVEN Parent Podcast
www.maventruth.com/podcast
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