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have done nothing to obtain a lower interest rate for their credit card debt.



_______________________________________________________________ Q" MEN & WOMEN

Nearly 2 N 5 Millennial women (39%) do not pay all their bills on time
compared to ] in 4 Millennial men (25%)
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Millennial women are 2X as likely as Millennial men to say
they would take out a payday loan if they needed $2,000 for an emergency.
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About ] In 4 U.S. adults (24%), or almost
59 million Americans', would reach out to a professional non-profit credit
counseling agency for help if they were having financial problems related to debt.

! Calculation based on U.S. Census Bureau’s 2016 Current Population Survey (CPS), which estimates there are 244.81 million adults ages 18+ residing in the United States: 244.81M x 0.24 = 58.75M.
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Begin a brighter financial future today.

The 2018 Financial Literacy Survey was conducted online within the United States by Harris Poll on behalf of the NFCC (National Foundation for Credit Counseling) between February 28th and March 2nd, 2018 among 2,017 U.S. adults ages 18+.




