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1 game concept, 3 ways: How Rituals activates
their audience
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Meet Mads and Sara.

Mads Ejsing

Product Specialist & Senior
Client Manager

Mads Is an expert when it comes
to developing high-performance
gamification campaigns.

Sara Moulton
Content Marketing Manager

Sara looks after LeadFamly's
content, including the
welbsite, sales enablement,
and social media.






About us
2018 2019

2020

o Offices opened in Offices opened in Finland e 400 customers — check!
London & Amsterdam and Germany

e Establish partner program
® 7100 customers — check! ® [SO certification

e Invest in existing offices
Every second, 2 people play
a game powered by LeadFamly ¢ And beyond!

What's new at LeadFamly: Focus on customer success and sharing with our customers how to maximize the
—  benefits of the LeadFamly platform

We're excited to welcome our newest customers including Flammen, HDI Global, Kriger A/S, MTV, and
_ Velkommen.dk. \We have the best customers, including Coca Cola NL, Coop, Grundfos, McDonald’s,
Pfizer, TogetherTV, Vero Moda, Volvo, and many more.
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Keep the train moving.




“Thou shalt not cut marketing spending during slow times."”

600 companies
analyzed
at marketing
L°°ked spend In recession
275Q/ avg sales growth for firms
O that maintained or 1 spending

O, Ovg sales growth for

19 /O firms that \ advertising

Source: McGraw-Hill Research study; % sales growth was tracked
for 5 years post-recession.

Source: Jay Lipe, McGraw-Hill, The Goddard Company


https://www.thegoddardcompany.com/our-blog/2019/8/20/marketing-through-a-recession

Keep moving

Now IS not the time to stop your
__ marketing efforts “3',2:,":‘:,";':‘,::}'

Demand is dwindling, but
__ there's an opportunity

__ Stay top-of-mind and reap the
benefits later

DO you want to grow 275% or 19% 7"

LeadFomly Cut through the NOISE .

Source: McGraw-Hill, The Goddard Company


https://www.thegoddardcompany.com/our-blog/2019/8/20/marketing-through-a-recession

What will stick?

HOW hOI\/@ the needg GLOBAL - WEEK 8 - APRIL 24-27, 2020

Exhibit 3 | Consumers’ Personal Experiences Impact Their Expectations About

evolved since Covid-197 Long-Term Changes

Canada, UK, and US data (representative of developed markets)

Ways in which coronavirus

Consider how your long-term s permanently changing lves,

by response category® (%)

olan will have to change

changes to routine

Even when restrictions are lifted, it will be hard for me to go back to my old ways. It will be a
very long time before | feel comfortable coming in close contact with most others.
FEMALE GEN X-ER FROM BRITISH COLUMBIA, CANADA

| am going to use hand sanitizer, masks, and gloves more often and will not go to crowded
places such as concerts and movie theaters unless they sanitize.
—FEMALE GEN X-ER FROM OREGON, US

Cleanliness

The #7: Make it positive and
keep focusing on the experience

perspectives

Live for one day at a time. Appreciate what | have and can do, not dwell on what | don’t have
1 and can’t do. At present it is hard to think about the future, thoughts are about the immediate.
—FEMALE BABY BOOMER+ FROM ALBERTA, CANADA

Health
Am currently being furloughed with no guarantee of a job at the end, as | work in travel. Losing

Job and =
M £600 in salary will affect how | live.

inances ‘

FEMALE GEN X-ER FROM SOUTHEAST ENGLAND, UK
Spending
choices

Source: B
Note:

Source: Boston Consulting Group


https://www.bcg.com/en-nor/publications/2020/covid-consumer-sentiment-survey-snapshot-5-04-20.aspx

Agenda.

1 game concept, 3 ways: How Rituals activates
their audience

LeadFamly Cut through the NOISE .



Annika Ostman
Digital Acquisition Manager
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Rituals Why are we fans of gamification?

Great way for a brand like Rituals to activate
——  and engage with their audience

Rather than focusing on transactions, games
___ offer value through interaction with content

Time spent with brand Is higher with
_ gamification versus other ad content




RitUCIlS Sinterklaas NL ——

GOOI MAAR IN ONS

. . SCHOENT]E
urpose. Verdien zoveel mogelijk punten binnen 30

Enggge O nd OCthOte DUtCh OUdleﬂce seconden door alle Rituals producten op te

vangen in je schoen. Heb je genoeg punten
verdiend, dan verrast de Sint je met een
mooi schoencadeautje.

Let op: vermijd de pepernoten!

DOE MEE & WIN

Results:

~/0,000 registrations

~10,000 new newsletter registrations
01:35 minutes average time engaged
~ 5,000 transactions

Paid & Organic reach




Rituals three kings Day

Purpose:
Activate and engage Spanish audience

Results:

~26,000 registrations

~1,500 new newsletter registrations
01:26 minutes average time engaged
~200 transactions

All organic reach

iYA VIENEN
LOS REYES
MAGOS!

Captura con la caja tantos
regalos Rituals como puedas
en 30 segundos. Si consigues

puntos suficientes, los Reyes te
sorprenderdn con un bonito
regalo.

Nota: Evita el carbén y el

roscén, jrestan puntos!

JUGAR AHORA




Benchmarking the two

The Netherlands Spain

Redemptionrate /. | 1476 ./ /7%

Signed up 5 Q O/O 1 7) O/O




Rituals somple Activation DE

PROBCHEN

INS
Activate double opt-in audience TASCHCHEN

Melden Sie sich hier fiir den

Rituals Newsletter an, um von

Pu rpose: Produktneuheiten, exklusiven
. . Angeboten und spannenden
Sample focus product categories in the Geburtstags-Uberraschungen
zu profitieren.
German market & generate new p
Hinweis: Diese Aktion gilt nur

neWS|etter SU bSCHberS fur Einwohner Deutschlands.

E-MAIL

Results:
00:58 seconds average time spent
~4/7/000 registrations et octive pton Rl vervonde

NLI'O,OOO SO m O | eS ClO i med unserer Datenschutzerklarung. *
~7000 new newsletter subscriptions . oo

Ich akzeptiere die Allgemeinen

Anaahnta iind Nauniallaitan van



Learnings

LeadFamly

Gamification engages the target audience

ar

d Invites tr

WI

em to Interact and spend time

th your bra

Nd.

Recycle best performing game concepts and
ocdalize content to scale up across markets.

Shift focus from the value of the

transactional
everage the
ikability and recall.

and short-term result and
long-term values of brand

Cut through the NOISE ’
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Inspiration station.




The power of games

Spotlight theory of attention

Humans can only ‘attend’ to one region of space at a time.

Snow World helps patients undergoing
treatment for severe burns.

Impact 92%

of the time patients discovered they were able to
control what they were thinking and feeling

Doctors were able to reduce the level of medication ano
dramatically improve pain management at the same time



https://www.sciencedirect.com/science/article/pii/S0896627304002971

Sshow, activate, acquire

Results

142,500 visits across markets
35,000 unigue participants
25% of all participants

visited the welbsite

= 56,000 'free’ clicks

2,770 hours of engagement
time with the target audience

COUNTDOWN TO
CHRISTMAS

With our Advent Challenge and win a beautiful assortment of full-size

products worth f150.

mads

ejsing

mads_738 @hotmail.com

| accept the Privacy Policy and Terms and conditions of Rituals *

Yes | want to receive the Rituals newsletter (optional)

Rituals will use your personal data as described in our Privacy Policy.

START GAME

Lead FOme Cut through the NOISE .



Be relevant :

& swinkelsfamilybrewers.l

Je moet minimaal 18 jaar zijn
om deze website te mogen
bezoeken.

Voer hieronder je geboortedatum in.

ECCE
Bielld

LeadFOmly Cut through the NOISE .



Create a digital
universe

Results
02:33 minutes average time spent per game

olay

~48% conversion

LeadFamly

a app.leadfamly.com

I.EGOLAhI

PEUTSCHLAND RESORT

Nyas Wasserchaos

Diese Woche ist eure
Geschicklichkeit gefragt: Gewinnt
ihr den Wettlauf gegen die Zeit
und schafft es, NINJAGO Heldin
Nya in die richtige Form zu
puzzlen?

GroRartige LEGO Preise warten
auf euch:

1. Preis

%‘X" A —

+ (O

Cut through the NOISE ‘



Activate on SoMe

Leadomly

LeadFamly



LeadFamly

Key akedwdays.

Be relevant to the current situation. Rethink your
omnichannel strategy — how can you make it digital?

Use gamification to spotlight the positive.
Now is not the time for silence. If you want loyalty

from your audience, think about how you can do the
same for them.

Gamification can engage and activate your harder-
to-reach audience segments.

Cut through the NOISE ’






