Multi-skilled team boosts
marketing capability and
supports growth at SAP Concur
Meet SAP Concur
SAP Concur is a worldwide business providing
cloud-based expense, travel and invoice
solutions. Its tools help businesses of all
sizes save money, improve productivity and
manage their spend more effectively.

Lara Edwards, Senior Content and Social
Media Manager in the Small, Medium and
National Business Marketing team at SAP
Concur explains how Marketing Fusion
has become an extension of her in-house
marketing team.

The challenge
Lara’s team works with an in-house corporate brand team to produce
marketing content of all types. With ambitious growth targets to meet,
Lara looked to increase the company’s profile in her sector. She realised
that she needed agile and flexible support that would be an extension
of her creative team and provide capacity to scale and flex, often at
short notice.

The solution
Lara looked around for marketing agencies that could give her the extended
capability she needed. Previous positive experience was one of the factors in
making the decision to work with Marketing Fusion, but the pitch gave her the
reassurance that she’d found the proactive partner she needed.

M
 arketing Fusion’s pitch was
the best. It was well thought out,
strategic and we felt confident
we’d be working with a partner
rather than someone who was
taking orders.

The growth
In the early days of the relationship, support was mainly in the form
of design work when Lara needed collateral quickly. But Marketing
Fusion quickly proved its value and moved beyond ad hoc support.
The agency now work with Lara and others in the organisation on
a wide variety of projects including regular blog and case study
programmes, social content, infographics, ebooks and video
production. The work has extended to different business units
within SAP Concur both nationally and internationally.

The highlights
Two recent projects demonstrate the breadth of support
Marketing Fusion provides. In 2017, Marketing Fusion provided
project management and creative support for Fusion Exchange, a
flagship event for finance, accounts payable and travel customers
and prospects, held at the O2 arena. The event was a great success –
welcoming over 500 attendees, twice the size of the 2016 event.

 he Marketing Fusion team just stepped in
T
from a project management and creative point
of view. Attendee feedback said it was the best
Fusion Exchange we’d ever run. We also got
the highest ever score for the content and the
presentation design is a big part of that.

Other teams in the UK business caught on
to the work we were doing with Marketing
Fusion and are working with them now.
Marketing Fusion is also working on projects
with our Canadian and Australian teams
because they’ve seen the content we’ve
produced and want to use it too.

When the company rebranded to become
SAP Concur, Marketing Fusion stepped in
again. A huge volume of marketing collateral
needed to be rebranded in a short space of
time and the SAP Concur design team was
stretched with the volume of work from
around the globe. Marketing Fusion provided
additional capability for Lara and rebranded
more than 50 assets in a matter of weeks.

We were the first market to have so many pieces
of content available in the new branding. Having
them available so quickly, from the beginning
of January 2018, was down to the phenomenal
project management and expertise of
Marketing Fusion.

The difference
Lara values the personal relationships
she’s built up with the team and enjoys
knowing she’ll always be working with
the same people. She feels she has got an
extended team that’s pulling in the same
direction and understands what’s required.

The sense of team also means she
feels she can turn to Marketing Fusion
for impartial guidance and support
and feel confident they’ve got her best
interests at heart.

It feels like Marketing Fusion knows our business really well
and it’s evident in the content that gets written and the style
they’re able to adopt on everything. I love the can-do attitude
and the creative intelligence that gets brought to every project.
There’s no ego, no hot air. They just get on with business.

If we have a new challenge I turn to Marketing Fusion. We
wanted to embark on our online tool but we weren’t quite sure
how to go about it. It was invaluable to work with Virginia and
the team to understand what options we had. As it turned
out, we relied on the internal team in the US but what I really
appreciated was the collaborative approach. They genuinely
want the best for you. That means a lot in this day and age.

The advice
It can be easy to assume that in-house
support is the way to go and that you lose
something when you turn to external. It’s a
belief Lara had in the past, but experiences
have shown her it doesn’t always have to
be like this.

It’s been proved to me that you can outsource your
work and still have the flexibility, the cost-effectiveness,
the personal relationships and the sense of working with
someone as if they’re a member of your team. For us
that matters greatly.

The projects
• Ebooks and white papers

• Blogging programme

• Infographics

• Fusion Exchange event support

• Video

• SAP Concur rebrand

• Case study programme

To see more client case studies and example projects
please visit marketing-fusion.co.uk
To talk to us about how we can help meet your B2B
marketing goals please contact us: 0118 988 0208
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