Marketing Hub Starter
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With so many options, getting
started has never been easier.

... but getting started right
is tougher than ever.



Where do you even begin?



You know that you should send an email newsletter... |  So you sign up for an email marketing tool.

You see ads everywhere, so you should try them too... So you sign up for ads software.
You know that you need leads from your website... So you sign up for a forms plugin. And a pop-up tool.
Live chat is the next big thing, right? Let’s try that too... So you sign up for live chat software.
You have Facebook, but no way to engage buyers there... So you sign up for a social media messaging bot.

You have leads, but no way to track what they're up to... So you sign up for a CRM. Or keep it in a spreadsheet.



The problem with that approach:
More tools means more time spent
managing your tools. A ot more.



Your to-do list
goes from this:

I've got a website. How can | get leads off it?



To this...

Sign up for an email tool

Sign up for a forms plugin

Sign up for a Facebook ads tool

Breathe

Sign up for a scheduling app

Sign up for third-party syncing tool

Export form code, and hack through HTML to add to website
Google “how to style my form” and learn enough CSS to be dangerous
Write down your 4 new passwords

Pay 4 bills

Breathe

Set up sync between forms plugin and CRM

Set up sync between Facebook ads and CRM

Set up sync between scheduling app and CRM

Set up sync between email and CRM

Set up sync between CRM and email

Give up, because bidirectional syncs and field mappings are overwhelming
Ask whether it's all worth it

Breathe

Export list from CRM

Import to email tool

Train your team on how to use all of this stuff

Set up email

Send email

Export data from email tool

Import it to CRM



All of a sudden, you realize that you're
spending more time managing tools and
doing IT than actually marketing.



Why are you offering me | chatted with you guys via live

Wait... | already got this email? ~ chat. But yourrep doesn't
y9 something | alreadyhave? o e RS

But it's not just you.
When your marketing depends on a pile of tools that
don't talk to each other, your customers notice.
And not for the right reasons.

Why are you sending | filled out “health care”
anies 3 on your web form, but

me marketing emails | changed com .
when I'm alréady in months ago. V\}%y are you you're sending me totally
touch with a salés rep? emailing my old address? unrelated folldw-up

emails?



The worst part?
As your business grows, you'll outgrow
a lot of these tools... and have to rip
them out. Back to where you started.



Stop wasting your time.
Stop wasting your energy.
Stop wasting your customers’ goodwill.




Stop managing tools.
Start marketing rignt.



Cool story, HubSpot.
It only it were so easy.



It | wanted to do that,
I'd need a big software suite.

And big software suites are
expensive and complicated.



Yeah. They are.
But what if they weren't?



What if all the tools you
needed to start marketing right
ived in one system?



And buying that system didn't
break your budget?



What if, instead of this...



...scaling your marketing
looked more like this?

Sign up for HubSpot
Send emails, build ads, create forms, set up live chat, and more
Sync with the #1 CRM, to track all your interactions in one place

Easily make every part of your marketing feel personal

Start growing.



How much time would that save you?



And how much better
would it be for your customers?



€ Back to email dashboard New email ¢

Settings n Recipients n Review Send or schedule

Introducing the new

Marketing Hub Starter.
— = &) N 7

All the tools you need to start marketing right.
Convert and engage your audience with ads, live

Hi
We're reaching out because you filled out a form on ©

chat, email, forms, landing pages, Facebook

the team at ready for the May 25th enfc
LAYOUTS
us know, and we'd love to help.

messenger, and more. Stay organized in the #1 CRM
for SMBs.
All for $50/month.



With Marketing Hub Starter...



Facebook & Instagram Ads

AutomatiOy

Service v

Conversations Marketing

Biglytics 1l Like Page "
Sponsored - @

Try our free analytics product in 60 seconds and start getting insight into
your customer behavior today.

Ads

Audiences Analyze

Campaigns

[ JoN ) Create Lead Ad

"B Secure | https://www.facebook.com/boost/dialog/?ad_account_id=16092061&clier!

Date: Last 3|

Create Lead Form

Thu May 10, 2018 2:04pm »

Form Language &

English (US) ¥

Select the info you want people to provide

This form will open when someone clicks the button on one of your ads.
‘You can use the info people provide to contact them about your business.
Learn More.

{ ===
Sign Up for Free Access
Gain customer insight with Biglytics. Sign Up

Customer Info

OO0 20 5 Comments 3 Shares
oY Like /> Share S~

CAMPAIGN What information would you like to ask for?

v Email v Full name

Show more options

O Comment

Custom Questions (Optional)
Request additional information with custom form questions.

+ Add Custom Question

Your customers find you through a relevant ad ... that you built and targeted in minutes using
on Facebook... HubSpot's Facebook Ads integration.



BITLYTICS

\RY TO SIMPLIFYING, STORING AND GAINI.
VALUE FROM BIG DATA

In this ebook you will learn how to:

ata to learn more about

Company Name

DOWNLOAD NOW

They grab a valuable piece of content
from your site via a form or pop-up...

Lead Capture

New form (May 4§

Options

Add form field

~ Frequently used fields

First name

Phone number
Company name

Street address City

State/Region

Mobile phone num... m

v Other form elements

Country

Rich text area

Captcha (SPAM prevention)

> Contact Information

> Social Media Information

. that you built in 3 steps using HubSpot's native forms
tool (& passes data right into your CRM).



Email Marketing

<

New email ¢

Edit Settings Recipients Review Send or schedule

Content Design

=) BITLYTICS

Button

Drop content here

Hi Ari,

Hi
We're reaching out because you filled out a form on our site related to the GDP!
theteamat Company ready for the May 25th enforcement deadline? If not, ||
us know, and we'd love to help.

Book a Meeting on GDPR

We're reaching out because you filled out a form on our site related to the
GDPR. Is the team at HubSpot ready for the May 25th enforcement deadline?
If not, let us know, and we'd love to help.

First name ,

LAYOUTS

Book a Meeting on GDPR

Cheers,

Contact owner

Cheers,

Drop content here

Biglytics, 25 First St., Cambridge, MA
insubscribe

They get a relevant and timely ... that you built easily in HubSpot's email marketing tool
follow-up email... (and personalized using your CRM data).



Now with:

Landing Pages

A brand new drag-and-drop editor to
create beautiful, optimized landing
pages without needing to learn
HTML, CSS, or JavaScript.

< Backtolanding pages

bl Edit modules

i BODY MODULES %
a

@

& Header Toxt
@ Image
& RichText

O Form

Settings. Publish or Schedule

BITLYTICS

At Biglytics, we've heard it all when it comes to Big Data so we put tog
stories how people benefit from, use and abuse Big Da

Biglytics is a
Lpro

submit your |
<



Form Follow-up Options Style & pre

&3 Subscriber welcome ema

) Thanks for subscribing! Check out our latest content on our blog
Now with:

Vinyasa Yoga Beats

Follow up Emails (kickback)

Pirrgh
ttisburgn

PA

Send up to three automated emails
after form submissions to start e

nurturing and converting leads.

Delay next email for 1 day

2 Welcome survey Edit Delay

Days

We hope you're enjoying the




CRM

lenaletterman@demospot.org was sent
Dec 8 at 9:46 AM EST

Name: Inbound Lead from Content & Shared ~ s *Example -Demo*

Subject: Did it help?
Lena Letterman sent you a message on‘
Jun 5 at 2:55 PM EDT

ited our website and downloaded [INSERT CONTENT PIECE]. Did you find it useful?

DH Rl ONTENT PiECER O
oluion to [TOPIC OF CONTENT PIECET?
‘ Hi, | had a quick question about your - INSERTTIR)
« INSERT TP
Hove you thoughtof doing this?
Ame Wsert: @ Snippets= @ Document~ & Toben = 8 Meeting link -

Do you all do a one-time service or d
B | o

Sure. There are several options when it comes to Big Data consulting.
We'd be happy to do a one-time service but we suggest purchs

Nie to optimize the consulting.

They enter into the sales process, and sales picks ... with the full context of every interaction, on the
up right where marketing left off.... contact timeline in HubSpot.
(and did we mention, HubSpot has sales tools too?)



Contacts Created By Day o
© Date range: From 3/12/2018 t0 3/16/2018  Frequency: Daily
@ Count of Contacts
209 Contact Lifecycle Funnel e
613 613 vz 635 <3 © Date range: Alltime  Frequency: Monthly
600
Lifecycle stage Countof Contacts  Conversion
400
Created 330,690 3.23%
3 200
Email Performance e
© Date range: From 3/12/2018 to 3/16/2018 | Frec New Companies )
[
3/12/2018 3/13/2018 @ Date range: From 3/12/2018 10 3/16/2018 | F Marketing qualified lead 10,670 11.48%
@ Count of Companies

SENT ﬁ
125
98 51 Customer 1,225

No change A 409% 1
75
CLICKED CLICK % 5
41 41.84% 25
v 12.76% ¥ 12.76%
o ¢ L L L
3112/2018 3/13/2018 3/14/2018 3/15/2018 311612018
1 Create date

Once they're through?
Figure out what worked using a set of essential marketing reports.



P— HUbSP5t Community Mvwssroraccomr  acsoc  pasess  Foroms -
The Beginner's Guide to Email Marketing

The ner's
Guil Email
M

CRM & Sales Hub Marketing Hub Service Hub

& @ Y.

Academy Design Ideas

—O0—O0—0—0—0—0—0 §;if
3

= §

H 2§

A vibrant and helpful community

Free training from
HubSpot Academy

24/7 Phone Support

In-person User Group meetups

The cherry on top? It doesn’t end with software.
With Marketing Hub Starter, you have all the resources to start marketing right too.



Hacked Together g Marketing Hub
Tools Starter

Give time away. Get time back.

Multiple databases. Imports, exports, and syncs. One database

) ) ) ; Contextual segmentation and
Master list & basic segmentation ; personalization using CRM data and
- enterprise-grade web analytics

Data is always out of date : Data is always up to date
Sales team lives somewhere else. Everyone lives in the same system.

No context. g Shared context.

| your commupnications. Email, calling, live

. All you
One channel (e.g. email). chat, ads, Facebook Messenger, and more.

Grow out of it : Grows with you.



What change do we notice?

How should businesses respond?

Why don’t they do it?

What's our solution?

Call to Action

Summary

With so many tools available, it's easier
than ever to start marketing. But it's never
been harder to start marketing right.

Stop wasting your time. Energy. Customer goodwill.
Stop managing tools. Start marketing right.

Integrated platforms are complex & expensive.

HubSpot combines the marketin_%htools X/lou
need to start markfetln (5I ht with a CRM.
or .

Stop managing tools. Start marketing right.



Appendix



Featuring:

Lead Capture

Find and convert more of the right
people with tools like Facebook ads,
forms & pop-ups.

Down Payment Matching!

Purchase property in the award-winning
golf community of Kanantik Belize and
we will match your down payment!

Click for program details!




Featuring:

Email Marketing

Engage and nurture your customers
with easy-to-use email marketing and
simple email automation.

1 Marketing Dashboard  Contacts Landing Pages @  Lead Capture Email @8  Settings < A

< B:

HIMSS 18 - 3 - RSNA17 Leads

ack to all emails

Stop by our booth at HIMSS18 in Las Vegas RSNA 2017_Booth Leads
== February 27, 2018 3:15 PM by Taylur Ngo
kol - See details
Performance Recipients
Sentto 57
Open rate 24.6% Click rate 1.8%
Unique opens 14 Unique clicks
© DESKTOP 69% MOBILE 31% DESKTOP 100% MO

SUCCESSFUL DELIVERIES BOUNCES UNSUBSCRIBES SPAM REPORTS




Featuring:

Conversations

Connect with your customers through a @, e
universal inbox that includes live chat, ot ‘
bots, Facebook messenger, and more. " Do

@ Jackson Daniels




b sales ~ Dashboard Productivity v Content»  Social » Contacts Reports

APPOINTMENT S INTMENT COMPLE 21 BUYER JOURNEY CONFIRMED

Powered by:

View $100 Biglytics - New Deal $150 HubSpot - New Dea $100 Kasco - New Dea
.\ = Close date: 10/25/16 Close date: 10/20/1¢ Close date: 10/30/16
' o -
g 8 = -y
Add Filter $200 Hub.IO - New Dea $250 BigDataX - New Dea $100 Portnet - New Dea
Close date: 10/31/16 Close date: 10 é Close date:

Collaborate with sales, track performance, and
keep everything organized in the top-rated

? € ¢

CRM for SMBs, included for free. s A s T
e 0

<3




