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onnect the world’s profe'ssmnals
to make them more productive
and successful
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180+ Mﬂlj ]
Members
In APAC

LinkedIn s fastest growing region

W

Singapore 2,60Q‘;000+
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LinkedIn remains Members First providing a high
quality, professional environment

Transparency
Respectful
conversations
Control
Uncluttered
experience

Quality ad A

placements

S Brand safety

Trusted
platform
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LinkedIn 1s a trusted environment to showcase your brand

Business Insider Intelligence’s 2019 Digital Trust Ranking
Ranking based on overall Digital Trust scores

Rank 2017* 2018 2

o
Y
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7 N/A N/A
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PRIMARY RESEARCH FROM

Source: Business Insider Intelligence Digital Trust Report 2017, 2018, 2019

Business Insider Intelligence
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Our Audiences set us apart with Marketers

Data 1s up to date, accurate & substantial, resulting 1n higher quality
engagements
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LINKEDIN MEMBER DATA

Industry
Function

Company

View in Recruiter ’ More... ’

Company Size
Jeff Weiner - 2nd [ [ Linkedin Seniority
CEO at LinkedIn ﬂ The Wharton School

San Francisco Bay Area - 9,980,623 followers - Contact info Tlﬂe

Geo
About

Internet executive with over 20 years of experience, including general management of mid to large size Degree
organizations, corporate development, product development, business operations, and strategy. Skll
111S

Interests



Consumers approach platforms with distinct intent

People come to LinkedIn to achieve their ambitions, not just to be entertained

Twitter

Stay up to date with friends 15%

I C
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O
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Be entertained 8%

Learn from leaders and experts

- 10%

Manage my life better

7%

(=]
o

Improve my financial status

13%

Improve my career

Search for new opportunities 5% 21% 17%
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Research 1s done earlier 1n the sales
cycle

Q Online Marketing

LEARNING PATH - 46h 8m
Become an AMA Professional
Certified Marketer in Digital Marke...

74% of B2B buyers use LinkedIn to research purchasing
decisions

COURSE - 3h 48m

. Online Marketing Foundations m
280,433 Viewers

:_/ LEARNING PATH - 25h 25m
. > 9 billion content impressions / week B E| Vetng anage

El COURSE - 1h 56m m
Advanced Google

AdWords 2017
1,357 Viewers

—

COURSE - 59m

*
7 ™ ¢ Social Media Marketing for m

S Small Business
67,549 Viewers

i 15X content vs job postings 1n the
feed

= oS COURSE - 2h 21m D
QT © Building an Integrated Online

Marketing Plan
7,742 Viewers

VIDEO - 5m



ENGAGEMENT




Don’t take 1t from us, take 1t from our clients

Marketers focused on reaching B2B or high consideration B2C decision
makers see the most success on the platform
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"LinkedIn’s Sponsored Content 1s the perfect
marriage between its professional audience and
our content-based approach to advertising.

The tool helps surface relevant content for
quality prospects in our target business-to-
business market, effectively merging our
inbound strategy with cost-effective lead
generation.”

Kipp Bodnar
CMO at HubSpot



We’ve partnered with HubSpot to accelerate your business growth

LinkedIn LinkedIn Sales
Pages Ads Navigator
Establish a home for your Create awareness for your Empower your sales
business on LinkedIn where business and generate leads people to find leads and
members can engage with you with world-class targeting and close deals faster

and your content engaging ad formats
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Your foundation
in the world’s
professional
community




Build a compelling
presence through
your LinkedIn Pag

Know and grow your audience

Join the conversations that matter most

Engage your people

Visitor analytics ®

All analytics dates and times are displayed in UTC

Visitor highlights @

Data for the last 30 days Jan 18,2018 - Feb 17,2018

349 v 16 86 asin

Page views Unique visitors

&

ey,

W, y—"-\.‘-“ o

Aggregate desktop and mobile traffic () p

340
300 /O/O/Q/\O\O '

Visitor metrics ® Time range: Dec 1,2017 - Feb 23,2018 v  Page: All v  Metric: Page views v

O Desktop O Mobile

Admin ®© View as member

Week of December 29
o
3
£ 180 O Desktop:235 4 3% last week
& [J Mobile:193 ¥ 5% last week .
& 120 ~r fy Network JODS MES5aE 3 § I l I e
60

28 view

Computer software 199,131 followers

Jan5 Jan12 Jan 19 Jan 26 Feb2 Feb9 Feb 16 Feb23

Weekly time range

At Ignite, we believe in building educational and
collaborative tools to empower the future generations

Becca Williams mentionned your
company

lgnite

Educational Technology - San Francisco, CA - 191,131 followers

IGNITE At Ignite, we believe in building educational and collaborative ‘
tools to empower the future generations.

Charlie & 2 other c¢
Visit website (2 + Follow

What’s new with Ignite
I Affiliated pages

See what people are saying ek b T -
about Ignite today

/f'w when Start-Ups Fin...
See all 60,211 empl
13 Likes - 2 Comments

38 Employees at Ignite Startyear | 2011 End year | 2018

Q_ Search employee by title, keyword or company Next insights )

[}
sllowers
Where they studied + Add What they do + Add BRctions
Associated hashtags £ | wmarketing promowe
12| University of Oxford 12 | Marketer
| ]
N |
i 8| University of Cambridge 8| Consultant
#lgnlte ; —— n
613,615 people following :
— y 5| Royal College of Art 5| Designer
| |
3| University of Nottingham 3| Writer
|

@ #igniteapp
543,122 people following

@ #edtech
4,204,121 people following

Show more A~

g B A

Abigail Anderson - 1st Rose Reynold - 1st

o |

June Chan - 1st James Boon - 1st
Associate Product Manager at Marketing Manager at Ignite Content Writer at Ignite Senior Marketer at Ignite
Ignite Oxford University of Cambridge
‘16 Business
0 13 connections in common &» 13 connections in common o 13 connections in common Lz 13 connections in common
Message Message Message Message

| founded Ignite in 2017, and there have b...

2h

Common Mistakes to Avoid
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Companies with completed Pages are more
successful at achieving growth objectives

Ensure you have the following:

Search » s sy Freman
Home My Network Jobs Messaging  Notifications Me w More w forfree
olden ase Admin view Vv
Page Content Suggestions Career Pages Analytics = Activity Admin tools
L 4
naustr .

Description

el Golden Phase
Marketing and Advertisi

nter your company’s ‘golden phase’ with the right marketing strategy.

14

Organization Type
Location (city + country)
Website URL (if you have one)




Know & Grow

Track:
* Visitors: Traffic

* Followers:
‘Subscribers’

» Updates:
Content
performances

Understand the
make-up of your
visitors and
followers

= LinkedIn Marketing Solutions Admin view View as member

Analytics ¥ Activity CEED

Visitor metrics @ Time range: Apr 21, 2019 - May 5, 2019 ¥ Page: All Pages ¥ Metric: Page views v @

Aggregate desktop and mobile traffic o

or B— g
O/ ——f )
o owm L
Visitor demographics @ Time range: Apr 21, 2019 - May 5, 2019 ¥ Data for: Job function ¥
Top job functions
Marketing 14,835 T 18.18%
Business Development 10,820 N 13.25%
Media and Communication 9,017 N 11.04%
Sales 7307 I 8.94%
Operations 6,522 N 7.98%
Education 3,659 N 4.48%
Arts and Design 3512 N 4.3%
Engineering 2,995 N 367%

Gain a greater understanding of your audience

Toggle between
metrics

Track mobile
vs. desktop
visitors



Know & Grow

Filter by
© AllLinkedIn members

() Page followers
() Employees

Location

San Francisco
C] Los Angeles
C] Seattle

C] Denver

Job Function

Human Resources

) Engineering

[:] Finance

(] Information Technology

Seniority
CXO
Director
B Manager

[j Entry

Identify content that resonates with your audience

Compensation v/ Remote Working v/ Leadership Development v/ Mindfulness v/

o5

-

Alwain
AL
wFinny
1 v

NOVEMBER 13,2018

Remote Workers Are Outperforming Office Workers--Here's Why 2
Research shows that office workers cannot concentrate at their desks.

= INC Magazine

18% Engagement rate

Remote Working

NOVEMBER 13, 2018

My “work from home” job is studying how to keep other remote workers engaged

Here's what |'ve learned.

- Quartz at Work

17% Engagement rate

Remote Working Compensation

NOVEMBER 13,2018

How these professionals get everything done in a 4-day workweek (2
Studies have shown working fewer hours can make you more productive. We t...

Fast Company

Remote Working

NOVEMBER 13,2018

The lost art of concentration: being distracted in a digital world £
It is difficult to imagine life before our personal and professional worlds were so dominated...

e eMedia.com




Join the Conversation

.
ln Search

n Golden Phase Admin view

Page Content Suggestions Analyltics - Activity ©
[ o
l 1 l I 1 I l Updates
g LinkedIn Marketing Solutions “es
1,426,062 followers
1w « Edited

[ [
Today we're excited to introduce interest targeting in Campaign Manager. Now
you can reach LinkedIn members with relevant ads that match their professional
interests: https://Inkd.in/ejKRN34
C . .

that match their

Arts and Entertainment

protessional = vt

HaSI |ta g S interests J——
Linked [}
Headline

View as member

Admin tools «

Communities

Hashtags

#wef
134 followers

#wef19

1,705 followers

Affiliated pages

LinkedIn Learning
E-Learning
711,700 followers

LinkedIn Talent Solutions
Staffing and Recruiting
330,141 followers

LinkedIn Sales Solutions
Computer Software



Join the Conversation

Track and share mentions of your brand

< Q_ Golden Phase Ty

Page Activity &4
X Share to feed
@ ter by: Comments
Austin Dejno commented on your post nEE
‘ 1h :3 Austi post n

Thank you for the kind words!! We can’t
wait to collaborate with you some more
in the future. |

| totally agree. You should also check ...

You're invited! Get
early bird pricing for ...

- N A Rose Reynolds
13 Likes - 2 Comments ” Managing Director at Philosophy Science

v Golden Phase has been a pleasure to

| work with. I've worked with multiple firms

| Y 2h before, but they will be memorable
Erin Kandinsky nailed pﬁ because of how they handled our
it on stage at the ... “ -~ challenges and necessary accomodations

In our product launch.

Gerald Sanchez shared your post =" BB San

9 Lj
149 Likes - 27 Comments

' ‘ @8 ', Joan Warren commented on your post .
5h

Great thought piece.



Engage your Audience

Engage your
audience
consistently

Pages that
post daily get

2x

the member
engagement

Comments, likes,
and shares are up

3 O% YoY

459,

of LinkedIn readers
are 1n upper-level
positions (Mgrs, VPs,
C-level)

100Mm

members Visit
LinkedIn monthly

Executives
from every

Fortune
500

company are
LinkedIn members

61M

LinkedIn users are
senior-level
influencers and

40M

are 1n decision-
making positions



Engage your Audience

< Q_ Golden Phase "un

Page Activity €D
Filter by: Comments z—E
Leverage the voice of
your customers or
employees to highlight
the best of your brand s to foed
Thank you for the kind words!! We can’t
wait to collaborate with you some more
in the future. |
A Rose Beyqolds | |
Gc;}den Phase has been a pleasure to B Post .;I:

work with. I've worked with multiple firms
before, but they will be memorable
because of how they handled our

challenges and necessary accomodations /e market’s

in our product launch. N launche...

A & 5 A

Home My Network Messages Notifications Jobs




Engage your Audience

Include videos or custom images to bring your brand to life

Harvard University | eon HP + Follow === " HubSpot -
+ Follow /J 3,024,200 followers ,A‘i 277,630 followers

3w 7h
Legendary dancer Gregory Hines called Ayoce'e Casel “one of the top young tap Our new Bristol HP Labs office is now officially open! Earn your audience’s attention, don’t steal it, with these SEO tips that increase
gancers in the world™ After leading a tap dance master class at Harvard, Case organic search.
A some of her steps #seotips

Like its predecessor, the new Bristol HP Labs office will remain as the
company'’s lead global research facility for security technology, ensuring HP

continues to reinvent security in an increasingly volatile world.

The move represents the continuation of our presence in the city, having first

established a Labs office there in 1985. We're thrilled to remain part of what

is a rich security ecosystem in the south-west of the UK.

Here are some

that that create

an organic
traffic strategy.

~"

cosoM )

LS

& Lk & Commem 2 Share Top Comments +

Lixes

L9L 0029

28 Comments OO @ 173 - 8 Comments

Video Custom 1mages Documents



Engage your Audience

Make it a two-sided conversation; ask questions!

Coursera + Follow ===
253,961 followers

7mo

We're continually inspired by learners from all over the world who master new
skills on Coursera. What course are you taking right now?
https://bit.ly/2059H22

 dawd ibanez
Onipmey

Today | completed the entire Deep Learning
Specialization! Few months, a lot of
awesome video lectures, very nice
assignments, great mates and a lot of fun!
Thanks to @AndrewYNg to share his

knowledge!

Thomas Darimomt

L Tt
Almost finished with my “"Machine Learning
with TensorFlow on Google Cloud Platform*
specialization on coursera - the course is
vary hands-on and |'ve leamed a lot so far.

O 134 - 177 Comments

Netflix LL
1,692,832 followers + Follow
5mo

What are your burning questions about working at Netflix? We'll be responding
to comments all day!

2,982 Likes - 1,226 Comments

& Like E Comment g Share Top Comments ¥

Likes

1302 0@

e Add a comment... FO]
Sadekul Islam . 3rqd 5mo -

Senior Process Associate at Tata Consultancy Services
How do | get to work for Netflix?

Like Reply 1Like - 5 Replies
Load previous replies

e Nagashree S . 3rqd amo ---
Marketing Manager

Veronique Bourdeau hi | have applied for two positions still haven’t
received any communication what could be the reason ?

Like Reply 2 Likes

@ Sadekul Islam . 3rd 3mo -
" Senior Process Associate at Tata Consultancy Services

Veronique Bourdeau That's really kind. | found some on LinkedIn itself.
Like Reply 1 Like

Amazon nmw
» 2] 6,958,817 followers + Follow
3w « Edited

We asked employees to share their Amazon resumes with us in three lines or
less. Tom has been with Amazon for over 20 years. What's next?

Image reads:

"Started as temporary hourly associate when Amazon was a small startup selling
books. Led Amazon Fresh for two years, expanding internationally. Became VP
of Customer Service. My Amazon Resume: Tom Weiland"

6,652 Likes - 168 Comments
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Our Mission
To be the most effective platform for
marketers to engage with
professionals
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HubSpot & LinkedIn Ads can be connected 1n 3
Steps

Select LinkedIn ad accounts Accounts Lead syncing Pixels ROI Calculation
Account ID:

) I AD ACCOUNT AUTO TRACKING © Ad accounts Search ad accounts Q
¢ Edit account

details

HubSpot Ads
:?::al e 88 Manage access > 504525254 ACCOUNT AUTO TRACKING © CONNECTED BY
Billing center : HubSpot Ads (504525756) ~ |
B Contact settings i m e ® necte L Li-Na Koh
Login to LinkedIn Campaign In Hubspot, go to settings and navigate to Select the LinkedIn account you want to
Manager and ensure you have Marketing>Ads, click connect account to sync; once connected they will appear in

Account Manager access LinkedIn, allow permission & connect your Ads Accounts settings 1n HubSpot



Meet Lucia

Demand Gen Marketer

KPIs:
* Drive $2M in marketing attributed revenue in Q4

* Provide sales team with quality leads to reduce sales cycle

Challenges:

* Small marketing team with limited budget that must be
nimble

* Market views LinkedlIn as a jobs site instead of a content
platform

Solutions:

* Nurture current prospects further along the sales cycle

* Drive new, high quality leads that can convert quickly



Begin marketing on LinkedIn with Sponsored
(3 e geship product reaching engaged audiences with native ads in a professional news

feed

.’ FixDex 3

Learn how to undestand the values and needs of your customers

esee VIRGIN T

(& share @) Photo T
smer Relationships
‘ FixDex &
Promoted
Learn how to undestand the values and needs of 0O : G

your customers.

eat approach to strengthening bonds with customers

¢ emissions IS an important step, but the real impact w

1ore of our energy usage

Home

Try Premium

You Rock At Coding - Let FixDex bring you the job offers. It's free, and no commitment.

Share an article, photo, or update @

& Publish a post - 5 Drafts

s Helen Bradley
) Managing Director at Philosophy Science LLC
3hrs

Go allin on infrastructure—digital and analog, e.g., mobile and broadband
infrastructure, roads, bridges, airports, etc. Tie every initiative to the number of
jobs that will be created (and provide training where gaps are most ... see more

8 Likes - 5 Comments

& Like =] Comment A Share

8 Susan Luker On average, coal power plant produces 50% more CO2 than 1min -

natural gas power plant.
Like Reply

& Add a comment...

' FixDex + Follow
Promoted

How do you decide which features are most important? Download our new eBook
for a complete guide to building features your users want! http://pin.it/y-sDbH2

What you need to know now

Made by Google

Top News

Apple Invests In Uber Competitor, Didi
36 new posts

Theranos Faces More Troubles
Updated 10 mins ago

iPhone 7 Launch
Trending - 2M talking about this

#ChaseGreat
Trending - 1.8M talking about this

Follow new perspectives - see more

The Atlantic
Popular in the internet industry

Ryan Holmes
‘.\_.4’ CEO at HootSuite

Arianna Huffington
President and Editor-in-Chief at The
Huffington Post Media Group

for free

Build customer relationships at every stage of the
buyer’s journey by targeting content to your most
valuable audiences wherever they spend their time

* Target your most valuable audiences
* Reach your prospects anywhere

* Grow your business at every stage



Strategy #1

Launch a Sponsored Content nurture campaign ...

Leverage your own 15 party to target your web visitors & prospects when they visit
LinkedIn

Add audience X

Nurture current

Contact list Website
d Ong the sales < Back LinkedIn Lead Generation -
— HubSpot - *** ABM C-Level Retargeting 0 people
Ad Targeting Budge
® Ready Too small @
HubSpot - All Contacts 1,300 people
Remarketing and lookalike audiences ® Ready
Add remarketing and lookalike audiences >
HubSpot - Back Burner Contacts (HS Recipes) 0 people
>
Location * @ Not ready - Last synced 26 Aug 2019 04:23 Too small @
> Add location Q
HubSpot - hubspotters connected to biglytics 220 people
Interests/Behaviors/Demographics @ ® Archived Too small @
Select category v
Start by selecting a category
People who match any one of the following:
Target audience size © . -
/ Website Email
n/a

Retargeting Targeting

m ‘ Cancel | 0 audiences selected




... to drive prospects down the marketing funnel

Share customer testimonials or getting started guides to excite your prospect about your
brand

LinkedIn Lead Generation - Nov 2019 Campaign ¢

Ad Targeting Budget & Schedule

1/1 - Ad

Ad account *

Biglytics
Biglytics v EB ot

Promoted

Linkedn page * © Write a message that clearly tells people about what you're

Biglytics v
>
Campaign group *
Default Campaign Group v

# prospects requesting calls
Decrease 1n sales cycle

New opportunities
Revenue impact

Text/Body copy * ©




Strategy #2

Launch a Sponsored Content lead generation campaign ...
Leverage LinkedIn’s 15 party data to attract new, high quality prospects to your brand

Drive new, high
quality leads that

All LinkedIn ad targeting options -
§ can quickly convert

........

Company name Job title Member skills Field of study
v 2 = p
Company industry Job Seniority Member groups Degrees
. S— $
. :‘g B ﬁ v 2 g ;
g = A s
Company size Job function Member age Member Schools
‘ 2 P c _
L ik = s
Location Years of experience

‘s
Member gender

Interest Targeting




... to engage them with content that brings them value

Share thought leadership, industry trends, customer testimonials or free trials

LinkedIn Lead Generation - Nov 2019 Campaign ¢

1/1 - Ad

Ad account *

Biglytics v

LinkedIn page * ©

Biglytics v

Campaign group *

Default Campaign Group v

Text/Body copy * ©




... and makes them want to provide their contact
details

LinkedIn Lead Gen forms allow you to capture quality leads using forms pre-filled with LinkedIn profile

Form name *

Lead ad form: LinkedIn Lead Generation - Nov 2019 Camp:
Apply Now
Form language *
Download
. English (United States) v v
> Get Quote
Learn More v Form
Sign Up Offer headline *
Ciihenrila Sign up by providing your info below
Offer details * Lead quality
Increase 1n sales pipeline
Form fields New opportunities
i First name y Revenue impact
Last name X
Email address X
Add form field v




For both strategies, performance 1s largely driven by the creative

Invest in great visuals

Genesys
Promoted

See how Contact Center Infrastructure, CRM, and Workforce Optimization
(WFQO) technologies will evolve in the next 5 years. https://Inkd.in/bxCX8tt

Delivering
Next Generation
Customer

Experiences

< Genesys

Imagery 1s the biggest factor in
engagement — make sure yours
1s differentiated

Make it relevant

Glint Inc.
GLINT 5212 followers + Follow
:5'.’.’

American Eagle CHRO, Melanie Hughes, offers advice for HR leaders facing
organizational transformation. View now! https://Inkd.in/g-NGKjr

-IN"

Melanie Hughes, CHRO

Keeping Employees Engaged in Times of Transition: A CHRO Case Study

info.glintinc.com

151 Likes - 2 Commen ts

Use keywords, jargon, or titles
that will attract your
audience’s attention

Clear call to action

89% of companies find themselves with multi-cloud sprawl - whether they planned
for it or not

¥ i g P
“ o e
= O _ F—

m. — -

asour 4 STEPS

TO A SUCCESSFUL
CLOUD JOURNEY

‘\\1 ;'E“QR eB

®

Learn how to effectively manage a multi-cloud world m

&, Download

Don’t bury 1t in too much text!




Designate daily budget & forecast expected spend levels

Budget * Budget *
Daily (USD $) v  $250.00 Daily (USD $) v  $500.00

Schedule * Schedule *
04/11/2019 ° 17:30 - 04/11/2019 ?® 17:30 —
31/12/2019 @ 17:30 31/12/2019 ® 17:30

Your ad will run for 57 days and will cost you no more than $14,250.00. Your ad will run for 57 days and will cost you no more than $28,500.00.

TIP: We recommend a minimum of $100 daily budget per audience to ensure the

algorithm can optimise towards performance



Performance
by Campaign

Monitor your LinkedIn campaigns easily

NAME

ForceRank
o @ Active

Big Data Webinar Campaign
.l @® Active

EvJ7—% (BZ)
O @® Active

Capture automate screen
O Completed

Big Data Ebook
O Completed

Default Campaign Group
@® Active

Totals

ACCOUNT NAME

Biglytics (991-823-5383)

Biglytics (991-823-5383)

Biglytics (991-823-5383)

Biglytics Ad Account

Biglytics Ad Account

Biglytics

IMPRESSIONS ©

12,234

22,023

40

12,871

2,131

49,299

M Add metrics <«

CLICKS ©

133

129

205

20

487

C 1
JTAlClll

TOTAL CONTACTS ©

Alert

2
@ Tracking pending

CUSTOMERS ©

Jo)

Revenue Impact.

TIP: LinkedIn will typically yield a higher Cost per Click or Cost per Lead. We

recommend looking at expanded metrics like Lead Quality, Closed Opportunities &

Add expanded
metrics to
view
performance



And see which campaigns impacted influenced contacts

< Back to analytics tools

Ca m pa|g N An a |y‘t|CS Date range: Rolling date range ~ Last 30 days ~ Frequency: Daily ~

Influenced contacts ~ Style: Area ~
upwell @ [*] eBook - Competitive Market Analysis [*] eBook - Competitive Market Analysis 2017
800
600
g
©
=
0
QO
g O\O\O/O_\O\Q/M’Q_O\MO"O\&M—WWMO/O
-
o)
=
=
200

8/10/2019 10/10/2019  12/10/2019  14/10/2019 16/10/2019  18/10/2019  20/10/2019

O | l ] l
22/9/2019 24/9/2019 26/9/2019 28/9/2019 30/9/2019 2/10/2019 4/10/2019 6/10/2019

Session date




Lucia 1s able to drive a business impact through
LinkedIn

HubSpot / LinkedIn integration allows her to work efficiently, while effectively monitoring
attribution

Customer testimonials # prospects requesting calls
Getting started guides Decrease 1n sales cycle
Request demo New opportunities
Contact us Revenue impact

Nurture current prospects Website visitors
further along the sales Prospects 1 lead scoring
cycle New lead lists

LinkedIn 1% party data:
Industry
Functional Area
Seniority
Company Name

Drive new, high quality
leads that can quickly
convert

Thought leadership Lead quality
Industry trends Increase 1n sales pipeline
Customer testimonials New opportunities
Free trial Revenue impact




LinkedIn Marketing Labs

We host complimentary training sessions at the
LinkedIn offices to learn best practices around
marketing on LinkedIn

Fundamentals of Advertising on LinkedIn — Nov 19t
Advanced Targeting Strategies — Nov 28
Fundamentals of Advertising on LinkedIn — Dec 4

Interested 1n learning more?
Visit http://Inkd.in/ligrowsg or visit our booth outside

Linked ([



Come speak to our friendly
LinkedIn team

Linked[}] varxeTiNG soLuTiONS






