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Introduction

If you don’t already have a brand style guide, you've
probably at least thought about the need to create a
consistent brand identity. Why?

Because effective branding affects everything you do -- from
your business strategy to closing sales deals to talking to your
customer. Branding defines who your brand is, what you're
brand does, and how you communicate that externally.
Having a cohesive brand, in essence, creates trust both

in the market and with your customers.

Because branding is so important to any business'’s
marketing strategy, we believe every company out there

should have brand guidelines. And when it comes to

branding, consistency is everything.

So what is a brand style guide exactly, you ask?

Your brand style guide is the collection of specifications that help you present a
consistent visual brand to the world. It's the guardrails that you share both externally
and internally that help you say who and what your brand is. It's how you communicate

(both implicitly and explicitly) what your brand stands for.

While we believe having a brand style guide is essential to building an
effective marketing strategy, it also has a few more tangible use cases:
Gives your employees, contractors, and partners a central place to access
important documentation and visual assets to create more effective content.
It helps establish trust with your customers and audience.
It helps you maintain consistency, particularly when making updates to your branding.

It lets you define what and who you brand is, not someone else.

Now that you're convinced of the importance of creating a brand style guide, we're here
to help you build it from the ground up. In the following sections, we'll take you through
the steps of putting together you style guide.

Best yet, we've also included some free Venngage style guide templates to make
documenting your style guide as simple as possible. ‘



https://venngage.com/blog/brand-style-guide/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Image Source

Define Your Brand
Story or Identity

Before combing your brand assets into a documented style

guide, you first need to define your brand story or identity.

Your brand identity guides the visual choices for your fonts,
logos, imagery, etc. All of your visual assets should tie back to

your company’s identity.

A story or identity usually includes what your brand says, what
its values are, how you communicate its concepts, and which
emotions you want your customers to feel when they interact

with your business.

What to include in your identity statement:
What your company values are

How you communicate your company’s values and concepts

What emotions you want your customers to feel when
they interact with your business




EXAMPLES
Effective Brand

Identity Statements

A ATLASSIAN

Atlassian made their brand story all about personality.

They've made it clear that they know exactly who they are

and what they want to be, describing themselves as “bold”,
“optimistic”, and “practical with a wink”. By describing themselves
in this way, they're making it clear that every future business
decision can be tied back to their identifying characteristics.

ATLASSIAN'’S BRAND STYLE GUIDE >
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Persanality

Owur parsonality esiabkenes 1 Toundation of the Allassian brand. ICis
product 6f G rEssion, and & reflection of cur culture, vilaes, and
DFOTESE 10 CUSIOMBrs. Wi maxe suns that these fraits come throwgh in
all o pur cuRieme-lgcing communicalians and Content,

Bald

W talow & $land. Mot ewlrwore will agres with averylNEng we gy - and
that's ok, We slate o positon and back it up. We e chear amd direch,
ackrcw ledge the Feid uilbe... bul e nol cocky

We have our polnt of view, But dos't bellttle Sur competitors or peaple
wne don's ghars iv

Wa are humble. We kicwr vwe're & bedm Ehal makes smescrse bafwine,
bl wi're Dalanced, Wo acknowledge wher we Lall, adml it, embracs it,
and graw Trdem il

Practical with a wink

W lard @ halping hand. Tigs, ricks, and how-tos we golkd, Ve provide
the right indermation af the mght time., Having “just snough® iy batier
than "all the 1Rngs”.

W use Clear, plain-spoken nguace, aveid indusbiy jergon, and are
miredPul o using relerences tha may ceafuss pecple of different
ouitures.

W don'l take curdelves Moo serously. W know humor makes lile maore
anjoyable

Wo are froe 10 be funny, but s don't force [t s mone aboul boing
"Fuman” 1han being " huemorous.”

Optimistic

kL

Wa are upbeat, rescurceful, and friendly. ¥e motivale and demanstrate
a can-=dn attitude 1o show owr customaens what good things are
poEEinle. Wb Know that inngvating and gatting thinge dond ig meesy, wa
acknowledge that, and then focus on the selutions together.

Wi are not delusional. We krow that we make sophisticated, and at
fimes complicated iools that take @ liile time to master, S0 we don't
S - Bromi 3l winen it Comed 12 thd |ebrming Surve. W 31riwo 1o simplify
the path and explain the best way forwand.

Wa maka people more productive and less siressed. We can't solve
@sary prodiem a team has, but we empathize and ghve it cur best shot,

Writing style

Th Atlassian writhng stvie is an amal gamaticn (node: dom't use big
wards lioe this] oF Gur cone CoOMDENY valLES, COMBArY mMitsion, cesign
prirciples and owr wolos and tane

W SRSai SUF minda By quicidy aflaring salutdona tha will e useslul e
our usors, right now. To help them do the best work of thelr lhves, we
inspire §nd push Learms 19 Iy niéw things by Smplilyng complex
proDlams inlo sasy o undarstand phecas. Wih & farmdiar foms, clear
|languags and & solid nowledge of cur sudience, we craft messages
thak Qe Teams moving in che nght direction, then we get out of Their
Wy



https://www.atlassian.com/
https://atlassian.design/guidelines/brand/personality

@ 7rellr

Trello tells a similar brand story in 10
principles, each one accompanied by a
custom illustration.

TRELLO’S BRAND STYLE GUIDE >
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Universal

Trallo hedps just about anyone bring perspactiva to thair life,
Feople we Trelle across iIndustries and job henctions, and
projecis span work and parsonal uss cases. AS & univeraal
tood, Trello is quickly accessible whenever and however you
wiork, This principle shows wp in things like Trells adapting to
a mambess languags, working ssamdassly regandless of
melwork conmeciivity, color Blnd-friendly visuals, and tha

screen reader expensnce, Il also means we (hink in tenrrs of T ——
solving broad, rather than specialized, problems, -—_"'f:"

Easy

To work wall for o many people 8cT08S 80 MARY USE COSES,
Trella miust be clear A few user san Be up and running in a
few mirndes, Simple does not mean lacking features, Instead,
wilt build features that increass usefulness without adding
compiadty. Simplicity trumps power, but ideally we delbver
Bt

Personal

Tralla gives you parspective on evenything you do inone
place. 1 is you whan you are working with colleagues from
YOI COMPANTY oF GAganizing progacis with extarnal
stakpholders. Vs ales you when yeu're collabarating an
volunieer projects, arganizing home schooling assignmants,
soarching for your droam homae, or keeping track of
restaurants 1o try.

Visual and Tactile

Al a glance, members can understand the staiug of a Trelio
board. Distincteag visual alomants an in place 52 users don't
rged to rely on reading text to find the thing thay're looking
for. Dragging a card across Bsts in Trello fesls 58 aasy a8
maving sticky notes on a wall

@
o
-
<

Familiar

Dur corg dasign patterns - boands, isls and cards - coma
from the real world $0 we don't hasve 10 axplain much,

Suecinct

There's Etle Trelke product vocabulary (o beam. f you'e
designing samething and you need to add & noun of
adjective to explain # you're probably about to make Trello
mone complicated. Don't. There's also a natural constraint to
how much you can add to a Trello board bedone if ceases to
deliver parspective.

Direct

Tralla mambers arg directhy manipulating the objects that ive
on their device, We avoid Save/Cancal buttons, and
members can edit-n-place rather than wsing settings meanus.

Flexible

Trello provides a sot of general purpose tools that you are
frze Lo combine in the ways that work beat for you. Trallo
doeant tell you how 1o use it and we avoid laballing things in
vty thaat imply a cerfain use. You shape Trello 1o fif you,

Collaborative

Trello s optimized to help groups of paople work togather
better. YWhike Tralo can cartainly be used indnadually tand
offen i), we'ne focused on making it the best 100l possible for
collaboration. Trello provides a shared perspective which
means i a mambsr moves a cand a collaborator sees that
rear instanly.


https://design.trello.com/principles
https://design.trello.com/principles

An inspiration board, like this example from Dsign Something,

can help illustrate your brand identity as well:

3§ NORDIC DESIGN

A stylish life inspired by
the Nordics.

EIMPLICITY 15
THE ULTIMATE
SOPHISTICATION

Other brands, like Faceboolk, use a more traditional approach. In Facebook’s

brand style guide the company mission is spelled out, plain and simple:

[ -
W‘El":[:" ||E' FACEDOOKE'S MISSICH 15 1O Ve PEopie the Dower D Shans
— ] make the world more cpen and connected. Pecple

otk T o e el e TRTH | I...i. et

B0 DISCOMET WVimal 5 BCInE On N TN WOrsd, adl T0 SNane

g press whal matiers o them

Ar Facebook we | I rexls th B0 0D 00 CORRECT
e & ey ’|1 tonks that make shanng what they
AN B Share —ideas, stornes, videds and photos—much
e, By Mgt LS, vl ang eXTEnCIng JLMRE b ALY
| X E 3
o bl and ma i riship
—r

No matter which way you choose to present or tell your brand'’s story,
creating a brand style guide must start with it. The story or identity you
tell sets the stage for the brand experience, and will inform the rest of
the style guide.


https://dsignsomething.com/2016/07/15/qa-moodboard-%E0%B8%84%E0%B8%B7%E0%B8%AD%E0%B8%AD%E0%B8%B0%E0%B9%84%E0%B8%A3-%E0%B8%97%E0%B8%B3%E0%B9%84%E0%B8%A1%E0%B8%96%E0%B8%B6%E0%B8%87%E0%B8%A1%E0%B8%B5%E0%B8%84%E0%B8%A7%E0%B8%B2/
https://facebookbrand.com/wp-content/uploads/2018/01/identity-guide_01_2018.pdf
https://facebookbrand.com/wp-content/uploads/2018/01/identity-guide_01_2018.pdf

Present Your Official
Brand Name

After explaining your brand identity and story, it's time to talk
about your brand or company name. In this section you can
explain how you came up with the word or name that represents
your company. Or, you could talk strictly about how your brand'’s
name should be presented in different contexts.

Origin
People are often fascinated to learn where their favorite

company's name came from. For example, this question

on Quora about how Spotify got it's name has over 100k views:

How did Spotify get its name?

20 bnzwar o0 Pollow - 53 +F Aequest - 0 v W &5 oo
2 AnSWars
to Danlel Ek, Founder & CEO of Spotlfy 1+
Aripwanid Dac 31, 2000 - Upsotid by S W W, Wi pt Snosfy and Ankite
Parevar, [

This again takes us back to my flat that I had out in the suburbs of Stockholm.
Martin and I were sitting in different rooms shouting ideas back and forth of
company names. We were even using jargon generators and stufl. Out of the blue

Martin shouted a name that | misheard as Spotify,

[ immediately googled the name and realized there were no Google hits for the
waord at all. A few minutes later we registered the domain names and aff we

WCTL.

We were a bt embarrassed ro admic that s how the name Came up S0 aur

afterconstrucrion was 1o say that Spotify stems from SPOT and IDENTIFY,



https://www.quora.com/How-did-Spotify-get-its-name

EXAMPLES

Showcasing Your Brand Name

|4 FLIPBOARD

Your brand’s name is a part of your brand story, so don't be
afraid to wax poetically about your name coming to you in a

dream. For example, here's a story from FlipBoard.

ORIGIN

Our nameisinspired by theidea
ofsetting things in motion; by the
technology and informationthat
keeps the world moving forward.
Our identity represents the place
whereideas and perspectives
areshared, and comestolifeasa
window onto great content.

You might also decide to show how you took two words and

smashed them together, like we did at Venngage.

) VENNGAGE
| |

Venn Diagram Engage

HubSpot + Venngage * Brand Syle Guide Kit

Or use standards from your past and future
to explain your brand name, like SoftBank
did below:

Origin of Brand Name and Logo

The 21st century Kaientai banner

is a symbol of the new world the SoftBank
Group is working to bring forth through the
Information Revolution

The powear of infallect B0 discem what bes ahead one step ahead of the
times and the power of eaecution to nealize hat vision ane the essential
qualites demonstrated by Hyoma Sakamatbo, ieader of Japan's
enlerprising naval rading company, the Easntad, in the 18ih cenfury.
Mhese qualities also represent the cone ideals pursued by the SoftBank
Gnoup in s busimess activites. Lsing the banner of the Kalental led by
Sakamolo as a matid, the SofBank brand kbgo symbolizas owr passion.

It's really up to your company how you present this
info, but telling your brand name’s story can really

help your brand feel genuine and authentic.



https://cdn.flipboard.com/wp-content/uploads/2014/12/Flipboard-Basic-Brand-Guidelines-2018.pdf
https://venngage.com/logo-maker?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot
https://www.softbank.jp/en/corp/about/identity/

Pronunciation & Usage

Next, explain exactly how someone should use or say your brand
name. Because brand names are often made up words, contain

unusual capitalization, or have unique spellings, it's important to

communicate exactly how your brand name should be presented.

If your company has an obscure or made up name, be sure to
show the public how you want it to appear in print and online.
This includes showing what letters should be capitalized and if

there are any random spaces.

Here's an example of how Kissmetrics presented this:

Kissmetrics brand

Please be kind to our brand

@ kissmetrics

Primary Logo
JPG, PNG, EPS, SVG

@ kissmetrics

Primary Logo on Dark Background
PNG, EPS, SVG

Mistakes happen

Here is the correct way to spell our name.

Kissmetrics

10


https://www.kissmetrics.com/brand/

Or this example from WhatsApp

Maming Usage

et modely OF abbieeate he faame Whalehpn. |he W and Seoond & 17 WhEADD 300 3 WY
CapEa M KD WRABRADE &% & SR word

WhatsApp

Whatsapp Whats app

whatsapp Whats App

@ Incorrect
MNever split WhatsApp into two words and

always use the correct capitalization

HubSpot + Venngage * Brand Syle Guide Kit

And even this one from Disqus, that shows exactly

how to say their rather obscure name:

Branding & Logo Guidelines

We're excited to provide you with the Disqus logo for use on
markating materials or halping you advacate your axistence on
the Disqus network. To deliver a consistent message, we've
created this simple guide.

PRONUNCIATION

(dis-cuss - di-skis')

HOW TO USE THE DISQUS LOGOS

The Disqus logos may be included in third-party applications or
to promaote your presence on Disqus. If you're referring to the
Disqus organization in an article or webpage (such as help
documentation], you may use either the text logo or the social
icon. If you're integrating Disqus into your application, you
should only use the social icon.

PLEASE DON'T ...
® Use our logo with colors other than
x Alter the shape of our logos

#2cOfffEEg PMS 2095 U

¥ Include the Disqus logo on physical merchandise
* Confuse our name with an Olympic sport
® Shave the logo into a pet or other animal

DOWNLOAD BRAND ASSETS

TEXT LOGO
Trandparént Background

LIET'H] pisaus

VG « PNG VG « PNG

Colored Backgroumnd

VG - PMG VG - PHG
VG« PNG WG« PHNG
SOCIAL ICON

Transparent batkground

o o

SVG o« PMG SVG o« PMG SWG o« PNG

You can even get creative, like DISQUS did in this video,

when describing your brand name.

11


https://whatsappbrand.com/
https://disqus.com/brand/
https://vine.co/v/b50Wx0OmTIz

Explain Your Logo &
How It Should Be Used

After your company name, your logo is the most
important part of your brand. It's the one thing you
want everyone to immediately recognize as belonging
to your company and only to your company. Standing
out in the marketplace is one of the main reasons you

are creating a visual brand in the first place.

But before you decide on any logos, colors, or graphics,

take a look at what your competitors are doing first.




EXAMPLES

Choosing the Right Logo

As you can see, Mobingi took this advice pretty seriously when

choosing their logo:

Testing
I v | I he brand A | rick
g L 1 | a unigue ook I Ut from ICHE
2 BXpPECE L ANguage i e o f =) B T th
i Mobingi
> puppet 57 MESOSPHERE
¢ Nomad W Terraform

This exercise will ensure that the branding you choose is not too close
to your competitors. Because if they are too similar, your potential

customers will likely get confused.

After that quick exercise, it's time to add your main logo to your brand guide.

HubSpot + Venngage * Brand Syle Guide Kit

Main Logo
Have you ever seen the Facebook logo in

any color other than “Facebook blue”?

This is the one graphic that Facebook wants every-
one to recognize them by, above even their brand
name and word mark. Arguably, brand consistency
has helped Facebook become one of the top brands

in the world.

All of the top brand style guides outline rules for
exactly how to use their main logos to make sure

nobody sends the wrong message with their brand.

13


https://www.behance.net/gallery/60974125/Mobingi-Brand-Identity-Design

You can present this as a single logo, like

BRAND GQUIDELINES | OX/22/17

Ghost Logo

I ¥ i’ el likoe Bee wigee thee Ghost ||.'|l|._'|l|'J_ |'||l|.-n.l| folkrwe (ke
ruhes and guidelines,

Do
= Dnby ahow the lege in black and white
*  Follow tha claar space guidance an the next paga

Don't:

L] Altar, rotata, lr.'|-|-'l'|"|lt:|lt:|5|'|’:||I tha Iﬂ-gl:l

= Obstroct the kego

¢ Surround the bogo with other characters or
creaturea

*  Usga varsions of tha lago not found in our Snapchat
Brand Gusdelines Kit

#  Lke the Ghest ko o reler fo any peoduict o
sorvice othor than Snapchat. Mote that the Ghost
b shoubd not represent Snag Inc. on Spectacks

The Ghest lage s available for dewnload hers.

did:

Or you can present a collection of logos with your different brand colors:

iHeartMedia Logo

The iHeartMedia logo is the primary means of identifying the parent company, and should never be recreated or
atherwise manipulated. This iz asaemtial ta maintain A consistent presentation of aur identity

Dawwnland Brand Guide POF

Downlaad Logotyne Packags
dizs: Al EPS, POF ard PHG Tiles of B DeHoss vieirsaons

Primary Logotype

iHeart
MEDIA

iHeart iHeart

MEDIA MEDIA

This example comes from , and shows how

you can create a both flexibility and consistency in your brand guidelines.

14


https://storage.googleapis.com/snap-inc/brand-guidelines/snapchat-brand-standards.pdf
http://brand.iheart.com/

Or go all out like Dropbox did. While the main
Dropbox logo looks like this:

<+ Dropbox

They also use an expanded palette to help it fit any situation:

<2 Dropbox Business
<2 Dropbox Paper

-+ Dropbox Business
<< Dropbox Paper

g

&>

2 Dropbox Business
22 Dropbox Paper

As you can see above, instead of using their old trademark blue,
they have expanded their brand color palette significantly.

These rather massive changes helped position Dropbox
as something that connects the creatives of the world.

HubSpot + Venngage * Brand Syle Guide Kit

Want to increase your brand flexibility
with an expanded color palette?

Get this free Venngage template below:

colou

combinations

professional & stylish

rich & polichad graceful 1y madern

Il EHEMT il hin L 1p 1 [0y e

brillisnt bluss

Ee

SUnfy & warn

riisiah EFSATHT BT WLA LG L [t e [ePTTLTY ST

barogue Lusury

ST wi Rkt EFRTTHA

classhe & vresesorthy

FIRIEC

This template can help you pick your color palette.

TRY THIS TEMPLATE NOW >

T

] kD B GED FITRATE BT R LR IR

15


https://www.dropbox.com/branding
https://venngage.com/templates/infographics/informational?preview=dd1b862e-4294-4dac-bcda-324dd0a05360&vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Secondary Logos,
Marks & Symbols

Almost every brand is going to have a secondary logo, mark, or

symbol that they use throughout their company communications.

Having this secondary logo is a necessity now because of the hundreds of ways
your logo could be used. By including a secondary logo, people won't have to

modify or misuse your primary logo in situations where it really doesn't fit.

An effective secondary logo takes parts from the main one, and simplifies
the design. This could be a minimalistic logo, short wordmark, or even
something as simple as a single letter.

Now if your brand or company has a very complicated logo,

it's a good idea to create a simplified version of it.

A simplified logo can use a more basic font face or just the

initials of your company name. Like in this

1. PFRIMARY LOCO F. SIMFLIFIED LaG

ER/NPARTS

FHOTOGRAFHTY

HubSpot + Venngage + Brand Syle Guide Kit

A simplified logo gives designers and the press more

flexibility to use your logo in many situations.
For example, almost every large tech brand that you use each day
utilizes secondary logos. You may have even seen them so often

that you have mistaken them for primary logos.

Here's an example from

"-/'y:"f) SQUARESPACE & SQUARESPACE

D

SQUARESPACE

D

16


https://cocorrina.com/2014/10/new-in-portfolio-erin-paris.html
https://www.squarespace.com/logo-guidelines/

And here's another example from our friends at Medium:

Wordmark Monogram

The Medium wordmark is an important Our monosram is the reduced form of our
expression of our brand identity. 1t should in wordmark. It should only be used when the
no way bee distorted or redrawn when applied wordmark is oo small to achieve maximum
to communications. Because the wordmark is impact

such a recognizable and highly visible brand
asset, it is vital that it is always applied

consistently.

Medium

Wordmark. Minimum digital size: 20 pimels (height)

They call their recognizable “M" a monogram, but it's

basically a simplified version of their main wordmark.

Even Netflix has a secondary logo. They call it their “symbol”:

NETFLIX

Almost every brand that you can think of has a secondary logo.

The places where your branding can be used is limitless. Make sure

your company is ready for many possibilities with a few logo choices.

HubSpot + Venngage * Brand Syle Guide Kit

Other Brand Marks

If your company has a mascot, or some other recognizable brand mark, you
should add it to this section as well. Because if something is this important to

your company, you need to ensure it's used correctly.

The thumb icon from Faceboolk is another example of a recognizable brand mark.
It's not exactly a logo, but it is a visual that is recognizable and unique to that company.

Facebook considers it to be one of their most important assets to their visual brand.

Thumb Icon

The Thumb lcon is one of Facebook’s most valuable
brand assets. This lags is meant ta represent the
concept of “liking” something on Facebook.

Using the Thumb lcon

DOnfy use the Thumb lcon with a chear written call to
action (for example: ‘Like us on Facebook’, ‘Install our
app on Facebook’, 'For use with Facebook”) to reference
your Facebook presence. Mo ather ibons showld be uged

with the Thumb loan

This mark does not replace Like thumbs found in the

Facebook product. When the Thumb lcon is used in a

marketing context, this s the thumb that should be ysed,

After explaining all the parts of your logo, there needs to be a section on how
people should use your logo as well. This should include what colors or icons it
should be used with, any specifications on turning or modifying the logo, as well
how much spacing is necessary around the logo.

17


https://facebookbrand.com/wp-content/uploads/2018/01/identity-guide_01_2018.pdf
https://medium.design/logos-and-brand-guidelines-f1a01a733592
https://brand.netflix.com/en/assets/brand-symbol/

Colors

With some colors, your logo or wordmark is going to
look horrible. But you can keep people from using
those shades by presenting a few approved colors.

This section is not the place where you introduce your
official brand colors or palette. Instead, you should
show what colors you want your logo used with.

Usually there are a few examples of it in a brand
guide. That's where using a style guide template

can come in handy:

Want to use this template to
build your own style guide?

GET STARTED NOW >

HubSpot + Venngage * Brand Syle Guide Kit

VEMMOAGE STYLE GUIDE CHEATSHEET

TYPOGRAPHY

COLOR GUIDE

LOGCO VARIATIONS

Oxygen
abcdefghijklm

nopqrstuvwxyz
12345678910

HEADER '!'i:\._"_ruE c_. T

LESE e g .

Aa

=UB HEADEHR TEAT WEILH

Aa

2oLy TEXT WEILHI

Aa

) VENNGAGE

™) VENNGAGE

) VENNGAGE

18


https://venngage.com/templates/infographics/process?preview=73e591b4-c31b-4cec-89f8-b916cb4d3ec2&vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Medium goes a bit further, removing any ambiguity by
specifying primary, secondary, and incorrect logo color usage:

Medium BEGITTONE Medium

Medium Medium Medium
Medium Medium Medium

Medium ‘Medium

Additionally, you could follow YouTube’s lead and show how your logo

should be used with photos. In their brand guide they outline how their

logo should be used in about every situation:

Full-color Logo

There are two versions of the fullcaler Logo, almast black
and white = but the triangle in the Icon should always be
wihite,

Lise the almost black full-color Logo on & light background
Lise the white full-color Logo on @ dark background

Monochrome Logo

If a background color makes the full-colcr Logo hard to see,
you should use a moenochrome Logo instead.

The almaost black (wiE2828) monochrome Logo oontaing a
white triangle in the lcon. It shoukd be used an light muli
colored images.

The white (BFFFFFF) monochnome Logo has a ne-fll
tringle. It should be used on dark multi-colored images

» Youlube

3 YouTube

‘.

3 YouTube.
we :

And with the rise of great photography, this is becoming more and more

common in brand guides.

19


https://medium.design/logos-and-brand-guidelines-f1a01a733592
https://www.youtube.com/yt/about/brand-resources/#logos-icons-colors

Size & Spacing

There is nothing worse than seeing your beautiful logo smashed up

against another graphic on the page. Incorrect spacing can really ruin

any visual in an instant.

To avoid this fate, you should include a section which shows how to

correctly space your graphics.That includes specifications on how much
space to leave around logos, just like Snapchat, Medium, Facebook,

and Spotify have done in their brand style guides:

They've clearly marked “exclusion zones” around their logos. Usually about
half the width of the logo itself, these image-free zones give logos space to

“Medium

| e Spotify

breathe to ensure they maintain visual impact.

HubSpot + Venngage * Brand Syle Guide Kit

They've clearly marked “exclusion zones” around their logos. Usually about

half the width of the logo itself, these image-free zones give logos space to

breathe to ensure they maintain visual impact.

It's usually a good idea to dictate minimum logo size here too:

v LA

@ Spotify

Print
20mm / 0.8in

S

Print
&mm / 0.24in

Digital
21px

Figure out the smallest size at which your logo is still legible in print

and on screen, and make sure it doesn't appear any smaller than that.
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https://storage.googleapis.com/snap-inc/brand-guidelines/snapchat-brand-standards.pdf
https://medium.design/logos-and-brand-guidelines-f1a01a733592
https://facebookbrand.com/wp-content/uploads/2018/01/identity-guide_01_2018.pdf
https://developer.spotify.com/branding-guidelines/

Poor Usage

However you decide to present it, make
sure there is no confusion on what your
main logo should be or how it should

be used.

An inconsistent logo can really hurt
your brand in the long run.

One of the best ways to confirm people
know how to use your logo is to show
them how not to use it.

Spotify used an entire page in their brand
guidelines to outline this idea.

HubSpot + Venngage * Brand Syle Guide Kit

Do neot gutline of croate s
kaylina around ths Lagea.

tify

NO

Do rect rromei peula ke oF dearwy
YOlr own heon.

tify
NO

Dvx not apply 8 gradient to the
bt o Wiordimiark.

tify

NO

Do ot rermcve the cirche from
tha lean. Thas baams should
FerDr St G THair S,

Do rod resobs tha Logo in two
differant colours.

0&6’.

NO

Dia reat rotate the Logo.

tify

Do mot crop pholos or patierns
thrsisgh this Logao.

Do not distort or warp the Logo
iﬁh‘rrﬂr

tify

NO

Do vt chaneger th typafecs
o otharsiss racraats the
Wordmark. Uss only the
provided tloes.

NO

Do et wie the Wordmark
without tha leon.
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Present Your Official
Brand Color Palette

Now is the time to talk about your official brand colors.

In the past, brand colors were simple. You might have
had to pick one or two colors that matched with your logo,

and you were all set.

But that's all starting to change. Many companies are
now using multiple color schemes to add vitality to

their brand communications.

To keep brand recognition strong, it's more important
than ever to make core brand colors are well known

and consistent.



https://venngage.com/blog/graphic-design-trends/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Primary Color Palette

Every company should have a primary color palette,

so it makes sense to start there when communicating
your colors in your style guidelines. Usually this primary
palette consists of three to five colors that really
represent your brand.

Whether you, like Snapchat, have one primary brand
color and some secondary shades:

BRAND GUIDELINES | O3fZ2ZEMNT _."II \\"
f "-I
| |

Color Palette

K‘n_h f.r*’fr

Spot

White  PMS White
Tellow  PMS Prooess Yellow
Black  PMS5 Black

White O.0.0.0
Tl 0,0, 10HL O
Black &3, 82,59 94

White  EFFFFFF
Yellow  FFFFCOO
Black B0
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Or like Netflix, you have specific color combinations
you want your designers to stick with:

Metflix Red
RGB: 2299 20
HEX: RES021 4
CMYE: 09593 2

PMS: 1795 C

Heifiia White

MGiE 245 248 241
HEX. BFSFS
CMee2 130

P CO0L GRAY 10

Wil Gy

FROE 3 31 3
HEX WEIF S
AT B A
PS40

It's a good idea to make your core brand colors absolutely clear.
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https://brand.netflix.com/en/assets/brand-color/

Don't forget to include the necessary hex codes, RGB values, and CMYK
color codes to make sure your colors are presented consistently across
media. Don't let people guess. Give them all information they would possibly
need to ensure your brand color is used consistently, everywhere.

#FD4041
253, 64, 65
0,89,74,0
RED D32 C

f2B445E
43, 68,94
88,70, 41,29
7o4cC

HubSpot + Venngage * Brand Syle Guide Kit

LATBSED
71,181,224

64,710, 4,0

J05C

#ABABAR

171,171,171

34,27.28,0
421 ¢

#09EDDY
217, 224, 212
14,6, 16,0
7541 C

#HEFEFEF
239,239,239
5,330
656 C

You can even give your brand colors some real names to
help with communication. For example, at HubSpot, we have
“HubSpot Orange” to signify our primary orange brand color.

vl @
b

It's much easier to call a color “Pave” or “Forest”, like in this

example from Jungle House, than remember a bunch of hex codes,
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Extended Color Palette

With the thousands of places your branding can be used, it's also important to However, with the many projects and smaller
have a secondary or extended palette. Not every company is going to need this, companies under their control, it makes a lot of
but it's definitely recommended as your brand and marketing gets more complex. sense to have this many colors to choose from.

You may not need 81 separate colors, but having

When you are working for a company as large as LinkedIn, for example, a few extra sanctioned ones can’t hurt.

you are probably going to have a handful of brand colors to choose from.

Corporate color palette Accent palette
Extended accent palette

Thes: | rieiin rrwpresis palsfis: oorasta nf Fees cnices el Bhae hisck swl afve Lnpesie s
o oo o - g ikt e ikl e mipner: prosalisle o ensenituncy o nrmpdiaiely Kool g Lisicociin mecani fiole congists of ut beighi color chilen o hane high vialbiity, Thass ooinn
B A shouiel B Usad SOASPOH Jor iU ASsion sinmants in e iolowing o

T Linkpain gorencied pabeie i & comprshengag e of colon chogen primarily 1o ofer Hexitiiny in

daln viEluahTal0on, Theisd Colors Should D used spanngly, with [ COMporale and accanl Ciorm

dommirsaling T deesign

Lrstaga i i TR T8 R ] Ll o FrEREY
By R L [E ) T TR dacrent Pl ¢ Dok Acoont Furpls + EDEC A
- Bl ] PO N W BT TN N RN O il - 230 P LEIREL B
B N © Provess Buch . - e 0w e K90
. | =
Wil A O OO0 Qi Dl O Ui B B0 e lie B S0l D leal, SETmr Tl Sl
ol mlelieh A b e, OF et oF Do Grirps e Olienied D
At Had - DDAy Asderd D angs o HHEER)
[t R =) i [ RLELEE ]
idn 0TS0 afve 0o 100
. . =i EEEMpiES 0 how IheSe COMONS Bre USed N Sala VISURZElons, You Can als0 downilodd guick
Dark e T e Ligre P nalerence guides with scouaie oolor brealcdowns for print and scrsen fo help guide your designs
Ty i35 Lit ity LE T T L R T
e §-e-n-m Sl BB - ¥aa-n
Crond Qe 11 i Sl Gy ¥ o el Gy 3
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https://brand.linkedin.com/visual-identity/color-palettes
https://venngage.com/blog/infographic-design-the-dos-and-donts-of-color-selection/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Brands like Trello that rely more heavily on color to express functions and components
of their product tend to develop more comprehensive color systems to fit their needs.

For example:
fn Pink
Trasc M 2 Tralka M Triio Bk B0 Ve Sdia B0 .lll-lt'l:ﬂ Sl B o Aed HE Tiwk Fasl el Fige WE) Tl Treiio &l 50 Tl B, 0 Tralic P 20 Tredla Bk 300 Traiia Pasio 420
Tresa s Bl Trea ies 600 oo s M0 s i L Y ] Sllr Bl 00 Treds Hel G Tredha Fasl 730 Terlle Wyl WK Tl e Ml W Triey P 500 Mgtz P e h.-.p.u_m mmﬂ. Trudy Pasiy B3
G Sky
T ey 283 e e e 1B Fiela Geres 720 Tl G 305 et e Frwills. Wedlevar 30 Treds Yel-a $50 ol e N Tl ‘P e “alile Fredla Wellva &70 T B Mgl By Brgma g Tredia Say i Tredc Hop #00
Mrwlia Bewss =20 el Cemery BE1 RS ) Tralks Yebee 0 ot Wi fim: T Pl s Frpig ollonn Bl 'hunll,lﬂ e Sl e B iy NG hlnhq-hu- 'h—niq.id
Drangs Purpia Lirm
- - | -
Trals Disrgs B Topl, [k wvgs HH0 Ml iThegrss JH Pl D s WA Toals Dhags &30 Frodim itrpelin B2 Trmilles Fuarpka 23 e s P e 30D Frofe Pompe B350 N Prapda 420 Trmiia Line G Tomiais e #55 [ SRR L Fruda L 55 Frulla Lirva a8
Tf-ﬂm“ Trolia: Dranga W0 vl Qraregs 100 l'*'ll'—'“ Tl'_m- Tl P R0 Tl Furibe ) Troplia P (TR Fropliey Wi i iR Tywis Fuapim B0 Tl Live [0 Topite; L isse 000 el i (V) Frola |_ivw W00 o) Lirte 15

W

Spelling out every shade of each color in their palette means no more fiddling around with color pickers

HubSpot + Venngage * Brand Syle Guide Kit
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https://trello.com/gabriela_pinto/boards

Official Textures or Patterns

If there are certain patterns or swatches you want designers
to use, include them in your brand guidelines.

This brand guideline from Design Lotus specifies exactly
what patterns they want to be associated with their brands:

R
—eeee ————
——

—

S T ———
ey e T —_

— ——
— _—
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Now in this brand guidelines template for Bash + Butter they did

something very interesting with their official color palette as well. As you can

see, they included a gold pattern or texture alongside traditional colors.

f”';;_‘x

iR

(1L

A SWEET gT¥LING &TW

5, ’ﬁ @ reNicr "Et; HUTTEH

This extra element in their visual brand helps make their content different
from other brands. And making these small choices for other people will

help you present a consistent brand to the world.
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http://pinegateroad.com/portfolio-design-lotu/
http://saltedink.com/2014/10/01/brand-launch-bash-butter/

Correct Color Usage

Colors are going to interact in different ways if
they are used on a mobile device or in print.

Something could look amazing on your massive monitor, but
when seen on a small phone, screen it's much less impressive.

Yelp recognized this potential problem and specified which
colors go on mobile and web content and which colors go in print.

Global Color Palette

o Lhson Motis devces
w L on Desicog

A T 1088 o e w8 Vil o Gy Eniea-Light bacigenind

B Sabe 00 Ll i DRRgRO0RWD DOM, L ST b O T

it ]
BADHLE

=g

Cmer-Lara-giht
BARCEY

Each color in their palette has been approved

for use on a device, or not, with a smart icon.
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Spotify has even included realistic examples of

where not to use their distinct “Spotify green”:

YES
Spotity Green on black.

NO

Spoiity [iasan on brard paletia

Whichever way you shake it, the more rules the better

when it comes to color in your brand style guide.
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Choose Fonts That
Fit Your Brand

Typography is one of those things that goes
unnoticed if it's done well, but sticks out like a sore
thumb if it's done poorly. Allowing font choices to slip

under your radar can really cheapen your brand.

To enhance your brand experience, use a brand
style guide to ensure you're applying typography
consistently across your work.




Primary Fonts

Like your color palette, your font collection should have about three
to five different examples. Each should include the name of the
font, the weight and any embellishments.

From the bold headers you use on your blog posts to the body
text that fills those posts and everything in between. For example:

oo le i Pacifico abedefghijhlmno

ROBOTOD ABCDEFGHIJELMMNOPQRETUVEYZ

LELL B

Want to use this template to build your own style guide?

GET STARTED NOW >

HubSpot + Venngage * Brand Syle Guide Kit

Raoboto aboeighijklmnopgretuvcyz 123456 TAS0

Typography

Our typeface

D hesardaee i Bedd 3w A
o e ! e nmk 10 anrpluaslen
T Wi e Tealiner,

Frer Tarad rersmownin, wn LEn Hnkoasies
y

Hewm Bold o the resme. T Tl e
Bl T T Tl e
Regpsier b e wSarmairs

e yoes pir e 1500 wth @
rrrrrrrr d Faniiag, fesl fres

i anE & fpetecy ol I=am o
Sl T T

On the flip side, Twitter has kept a very simple font collection,
choosing one font to use for pretty much everything:

Helvetica
Neue

50
Roman

75 Bold .

Instead of completely different fonts, they use different weights and sizes
to differentiate between their font collection. We do the same at HubSpot.
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https://venngage.com/templates/infographics/process?preview=4a088189-e8f3-4cee-bab2-d64957e9e00b&vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Trello chose the same typeface as Twitter, but takes it a few steps Depending on your product or business, sometimes it's necessary to
further by specifying a hierarchy of font styles, sizes, text colors, list specify different fonts for different platforms. iHeartMedia has left nothing
styles, and paragraph formats: to chance by including font options for Android, wearables, Microsoft

products, and even autos:

Typefaces Text Sizes
Primary Typeface
g Prisasiry Typadaca - SOoOfCily 104 oo bl dedigri. i &
HLE";,-' etica MEUE :,!- Hﬂﬂding DnE tui il e omailie, U Halbvalsie M, G Ooa
nriliderdn skl /e Fe SUF Brodust ShSagn. ARl B, I i I
Hi Hﬂﬂding Two wp"ﬂmwi-‘-u-:ﬂ-.m-Fm. HE velica NM nghl
Mistvotica Neve Regutar 400 Helvetica Neue Regular
ABCDEFGHLIKLM .- Heading Three
abcdetghijkim Helvetica Neue Regular
Hi Heading Four
2 Helvetica Neue Regular
Haheatica Moua Begulsr Ealic 200 =0 Fending I res
ABCDEFGHIIKLM -
Houdt HE [Crr Sy
P ey
Hiaheption Meuo Bold 700 : an Eransiact
ARCDEFGHLIKLM Roboto | Ilf_';h1 San Fransisco Text Light
abedefghijkim Roboto HEI;U|EI' San Fransisco Text Regular
Rohoto Medium San Fransisco Text Bold
San Fransisco Text Light
List Styles Text Colors Roboto Bold o T :
San Fransisco Display Light
Roboto Condensed Light _ :
A, b e il S o i i W G San Fransisco Display Regular
are contert Roboto Condensed Regular : . .
- - - San Fransisco Display Medium
— Roboto Condensed Bold San Fransisco Display Bold
¢ Ll e o o B T ot Poy i’ ally seer'™ H-'T 'rh"“ i
.Tv'dlh‘-:—::hr-.‘:l;::':‘"“‘““"““ Ukaed Bor Andeckd products - achodel fndne @ Wosds Waeed jud Sor WaesrsBlen - Aopoan S C e s o e
frairgd] TW end T Seralecdn dosics deasgnes pecifica by for legihiiSy on ther Apols Wilsich
I | q | o q Seqoe Ul Light Scout Light
Trello’'s example is a more traditional approach, and many companies
P PP y P Segoe Ul Regular Scout Regular
reak down their fonts in this way. Thi roach ensures that no on -
break down their fonts in this way. This approach ensures that no one Segoe Ul SemiBold Scout Bokd
needs to guess which is a header or a body font. Segoe Ul Bold Seout Black

Wl bar MECraaall prasdudis - 5o cifoedly jhae KRO CHE b A Baptn paidaans
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Some companies even design their own fonts! Want to use this template to
If you do,it's a good idea to include fallback build your own style guide?

options for external use:

GET STARTED NOW >

Ci rcq Ia r ccngill}?ngtinns
Spotify

rich & polishad gracefully modern

}.::hlurlrl Fcnt - - - -
PRI EHEMT L 1e 1] [ro e,

T RS

Helvetica Neue it b
Fallback font A - - -

Arial
baraqes Luxury classic & trestworthy

Fallback font B
[ |
Sans Serif HET T EENT.

BrETES EIRIECA A By

SUnfy & warn

REBFEFE LR aaaned — —_— e ——

Fallback font B

Need to learn about choosing fonts?
Check out Venngage's article on how to choose

infographic fonts-all the same rules apply!
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https://venngage.com/blog/how-to-choose-fonts/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot
https://venngage.com/blog/how-to-choose-fonts/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot
https://venngage.com/templates/infographics/informational?preview=b7b32df7-b74b-4308-9b14-5f8e9fe40169&vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Font Weight

Make sure your designers know what weight

h of f hould have. '
each of your fonts should have. Some projects SR Color Palatte
may need a bolded font, a medium, or a light

font style, but users will not know which to use

unless you specify it.
Aa Aa

Montserrat Merriweather

Midnight Blue

Want to use this template to
build your own style guide? Creamy Yellow

Lorem Ipsum

Pellentesque condimentum quis dolor eu
sodales. Phasellus blandit urna in hendrerit

Sunburn Red

dictum. Phasellus maximus nisl et lacus

fermentum dignissim. Curabitur ultricies Dusty Light Blue

finibus, sodales purus sed, bibendum leo.

In this brand guideline template above, we show you
exactly what weight should be used with all fonts.
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https://venngage.com/templates/infographics/process?preview=ae9f3479-6811-46d2-a39b-e98100e70061&vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Font Color

Most of the time, you're going to use a neutral color or one of your WebSummit takes it a bit further by showing which colors
brand colors for fonts. But sometimes you need a little extra color should be used with each font in their brand guide.
in your typography.

For example, Atlassian lists off a handful of colors that

Web

can be used with its many brand fonts choices. Summit

Typography colors

W FroEthy v the reubal paletie Tor typography, ot will make eeceptions Feng and (P -
rrecify Jor Carrpagns and rReraci S s ol Do Endes. Sg i colior usadl guidelnes for

Seyle name Ao Sans L Ltolors

miore infoemation.
Headline large Bold R L
CEET FUlTE
. BAQ0 - PacHis bridge R #O00B2CC W 0. 82, 204 ESFR 100, 60, 0,0
Headline emall Bodd Tithehar nams, L ]
. NRDD - Slate HE #091E42 W G 30, 66 ESFR 100, A8, 34, K&
. N700 - Snarlax W #253858 WO 37, 56, B8 w® G, 76, 31,37 Bady e Regular :ﬂ:"“l""”ﬂm ®
e o
. M500 - MeFanning S A2RFEE W &, B2, 110 ENFR 76 82, 30, 28
Button taut Rald Fumens [ ]
0 - Dactor HElS EFFFFFF NN YRE, 7ER, 785 R 00,00
i Regulsr Tab mavigacion, imestamp, .
o caption
From a Pacific Bridge blue to an almost-white color called Doctor,
all of these color choices can be used to spice up Atlassian’s written Don't leave any extra room for interpretation if you can. When you do, it's
content in no time. more likely for mistakes will be made.
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http://websummit.com/

Define Your
Brand Voice

The importance of having a consistent brand voice in
your messaging should not be underestimated. Spend
some time finding the style that resonates with your

audience and aligns with the personality of your brand.

Once you have it figured out, ensure that it's replicated
across your channels by spelling it out in your brand

style guide.




Brand Voice

Shopify has gone above and beyond in defining their
voice-including a number of do's and don'ts for grammar,
punctuation, spelling, vocabulary, naming, and tone.

By giving tons of examples they make it difficult to go
awry with messaging.

5 - =) Bom =

o

B
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=)

1=}

1=}

=]

(=

=t

Creating a guide like this will avoid calling
the same thing a handful of other names
throughout your site or company.

Don't call something one thing on your homepage
and another on social media. This will just leave
the reader confused and could even lead to the
loss of a customer.
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https://polaris.shopify.com/

On the other side of the spectrum, CampaignMonitor has kept it
short and sweet, simply outlining their writing style in a couple brief

paragraphs:

Writing for our brand.

We are a smart and friendly bunch, and cur marketing reflects that. Our copy should
communicate trust and be consistent across all channels. It should also be smart and
professional, written with a smile and a himt of charm.

MOTE: Whilke very pists of Somvumelaian should reflect The Same lone of v, thes
pxcepbion o e abowve nole s iechnical wifling and documen kabion, which is, uh,. technica
The brand voice,

Savghe, bl el Rirepleong, Pralesional, But nod Bosieg . Sparvied, Bul newer Fip or gnarky, Be
sllonabe, B conversational, be iveeninig. Oul voice & reve! the hatd sl Bastead, we wan! 10
Tpreer car customrer and encourmge trals by Feghlighting product benednis §o hedp the prosect
sl i3l Gur voice i3 warm, o ltle witty and alwoys st

Our copy.
Consstency |5 crithcal . e need 1o be sayving Lhe seme Thig, m e same war o have mazimum
7 (1] £ TR if The FRrERE R LEES (TR MEEE, Pl Pudden, -\.':,‘h'- et (ol Sarnad Al el Inadsf) o
bEtwiden—all sl be cheal, Sondiag, on brand and never conluding, Jur copy shaduld elvways 1l
the Campaign Mondior stony and reflect our vaues as we continue #ach Comeaersation with e
waTpagn Monbor oesbomor

We use punciuation.

We use periods o1 the end of sentences, 20 yes, use them ol the oo of headlines. Perods are
il | e "'I||-F|.' afe SiHlamanid and pledanl your Hagdine and (hus s MeEsahe ficen Ma aling
S i U DI EpREre. W UDE SONIGNSE COBE and Wil BlE0 uDe COMRT PLncuston, agioiully
pripiks, at te and ol hiadings. 50 the aser mdees on 105 & sunefog wWay 10 S0 e convsisation

b & oven Jofs claried

But there are exceptions.

But there are cxcoplions fo eeory rulz—and sometimes puncteaton should mot be wsed

We use title cone for tithes— books, guides oo, think Gone With The 'Wind or Moby Dick
Somie graphic semerts induding ‘epeiows”

Blirty B 2407 SUpaat Gind pracag guidebrss
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Instead of saying what words you should use, they outline how the writing
should feel. But if you want to keep it to a few words, take a look at this ex-

ample from Skype:

Words we like.

Words we don't like,

Telephony. |

-

Peer-to-peer,

They knocked it out of the park with a simple but effective summary,
contrasting words that they like with words that they don't like.
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https://www.campaignmonitor.com/company/brand/copywriting/
https://www.skype.com/en/

Unique terminology

If your brand has coined any words or phrases, include a dictionary In Reddit’s brand guidelines they do exactly this and outline a few of
in your brand guidelines. For example, the word “YouTuber” wasn't the words that have become part of their brand identity:
intentionally created by Youtube, but it did become synonymous
with their brand in popular culture. 0 sunoveiee

Using the word "YouTuber" Terminology

Cur language preferences are the result of research and are designed to belp people
understand Reddit better. Most of these recormmend a primany berem that is mome unversally
Guidelines for creatons ® W DR Tl B My SRR Mol 0 Sl TRl Tou Tuslint. Yol L 25 il understosd and shoukd be vsed initially in communications, belare nirdducing Synanyms.
“¥ouTuber’ or “Tubor® & only used when talking about 3 pemon croating ond uicading
crigingl video oF MU conbeni 0o ouTube

= Wi alsd want 1o e You Tebe” casual Thal wiy eiryone can U i 5o please don't wee . Reddltor, uf nity, rf Voling. vota scors
T o Tl i ORCin Ao OF tungs B vided Sories, Doskl, prd program, of Thee maerer Riscidil i5-a play on woeds — A person who uses Beddit s a The varions diusabon Spa0es on Bleddion cas ugwirl e’ o0 demmazie’
regrler comaing, chanral names, o radamarks that irsude those words Thal h=lgi uz B T e i o R g il Rl eyl B eferred Do &8 Feot cirtba b5 darecthy afted i vl
protecs the YouTols imcemark o the whiods Creaion Commanily T T o
o D . Rt s g proper noun ard phogld hymeps g0 Rl are preceded by w
iy Dol SRS NI whie mefes Ting winh b 2 abireviabion of "user T ST TRAhy RaTHEE B Dred oaked Dy A poal’s wobe Soooe S hew Tl &
B5 1l OOITEITY OF [k Drialill. Fon mimimigie, “whrtmesg X wteilt i a0 BEDIEEELES ol Reda Bl Ao e e el SFE
Feor qmanTipde, "1 rmedriinga fachor. the determanes. 3 powhan in
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Just like they state in the opening paragraph of that example,

& ‘il "Tuber® 5an be usad by You Tebe creatons informally. B phould newes be woed by

B these definitions will help people understand Reddit better.
Because of it, they take the time to explain how If you have any terms or words that are now part of your brand,
that word should be used in their brand guidelines. we would recommend explaining them in your brand guide. It also
And if you have any terms that your company uses significantly, doesn't hurt to show how to use them in context or include a few
g0 ahead and explain them. Your die-hard customers may examples like Reddit did.

know the lingo, but new users and the press may not.
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https://www.youtube.com/yt/about/brand-resources/#partners-advertisers
https://www.reddit.com/

Include Supporting
Visuals & Info

Last but certainly not least, it's time to talk imagery.
Everything about your imagery, including style, color,

and content, contributes to the perception of your brand.

Create some guidelines for imagery like photography,
illustrations, charts, infographics, etc. to include in your

brand style guide.

A lot of brands forget this step and it hurts them in the

long run, especially when it comes to data visualizations.



Icons

If you work for a company like Lonely Planet, which publishes a ton of
travel guides and content, creating your own custom icons helps you

create repeatable, consistent imagery across all of your content.

]
|
a

By creating a collection of these icons, it will help hundreds of individual
contributors produce consistent visual content. This consistency will help

readers or travelers recognize and utilize their content instantly.
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Here's another example, this time from Country Financial.

They outline not only the colors that can be used for their icons,

but also the specific use cases for each icon:
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https://www.countryfinancial.com/en/styleguide/atoms/media/icons.html

Even if you don't have the budget to design your own

icons, you can still make style guidelines for pre-made
icons. Specify characteristics like icon colors, sizes, and
visual style (line art, filled, one color or multiple colors).

You can use this template
to create custom icons.

GET THE FULL TEMPLATE >
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ICON

RECIPES

- RAT3AED
- #464646

#333333

- #FFFFFF

- #F64D2A
 #FFFFFF

#NNN
#/0BBED

#02ED82
#FFFFFF

- WF98F08
#07314B
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https://venngage.com/templates/social-media/pinterest?preview=08ee68a2-a500-4544-959c-2cca4e4cd7c3&vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

Illustrations

Over the past few years, there have been a huge

increase in brands using hand-drawn illustrations.

Now brands are starting to add them to their official
brand guidelines, like Fabled did:

e

™ Fabled

00:0I00:-

o = ¢

Not only are illustrated icons all over their brand guidelines, they
officially sanctioned a handful of branded illustrations as well.
These official illustrations are a fantastic way to set

your company apart from the competition as well.
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Additionally, Trello loves to feature custom illustrations, but knows it can be
hard for different artists to produce illustrations with a cohesive style.

They leave nothing to chance by outlining what it means to make a “Trello-y”
illustration-with guidelines on concept, composition, shadows, and more.

Most importantly, they give examples!

GBI thﬂt COFner ﬂ"'ﬁ ce. Launch a future Fertane 500 compamyt Turn your productivity up to 11,
-
-m g

Be your best globetrotter.
- I
" |
l:r'ﬂ;';" ﬁ@

This will help your brand create a cohesive visual style, even if there are a
handful of designers working on each project.
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https://madebyfieldwork.com/projects/fabled

Photos

Photographic style is just as important as illustrative style.

Some brands use photography to tell their story exceptionally well.
When you see a photo by companies like this, you know instantly it

came from them.

If you use photographs frequently in your branding, your style guide should
specify the level of complexity, compositions, color schemes, styles, and
technical specs that make photographs fit within your brand.

Berkeley’s brand guidelines describe their photographic style as light,
airy, and natural, only featuring images that fit into one of three categories:

topical, cultural, or historical.

And if your brand is known for one consistent style, the same camera
settings are probably the same in every photo.
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We really like how the brand guidelines for Full Circle
included those settings above.

Telling someone what camera setting to use is like giving
someone the hex code of your brand colors, but for
photography. You could even take it a step further and
include any filters or presets your designers should use
when editing photos.
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http://brand.berkeley.edu/photography/
http://www.elleandcompanydesign.com/blog/full-circle-photo

All that info is great for internal use. But what if you want to make sure
the press or bloggers use the right photos?

Here's a crazy idea, give it to them! Airbnb has a ton of photos that
they want people to use:

HubSpot + Venngage * Brand Syle Guide Kit

There are literally thousands of them. Best of
all, they have already done all the hard work for
those writers.

We recommend coming up with about twenty of your
own sanctioned images that the writers can use as
well. It will help keep all your branding consistent, even

on sites you can't really control.

44


https://press.atairbnb.com/media-assets/

Data Visualization

If your branding features infographics or data visualizations, Followed by some definitive rules for labeling and styling those visualizations:

don't forget to include some stylistic guidelines for them as well.

=} Do (=) oy =) Do (=} Domr
Presenting data in an effective, consistent and beautiful way is i ot ks s ks ke L rae 4 o G e . gz e st coes et
a bit tricky sometimes. That's why it's important to outline how your A £ ——— T — ——
company visualizes data in your brand guidelines. Specify when and - s =
where to use infographics and data visualizations, and include style SR
preferences and technical conventions.

) bs =) Do o -1 0

Shopify gives their designers clear directions on how

to approach a data visualization: _.I...- e I I

Guidelines
Data visualization should be approached by:

SOLVING A PROBLEM

Hawve a clear gquestion that needs to be answered. If multiple answers to multiple
guestions are illustrated in a visualization, it will become over complicated and
hard to understand.

TESTING WITH REAL DATA

Testing with real data will reveal the effectiveness of the visualization. Also test
when there are a few data points (one or two) or many data points (100+).

SCALING BY NUMBER OF DATAPOINTS

Think about how the visualization will scale with more or less data points. Look out
for cases where data is sparse [mostly zero) or spiky [some values are much larger
than others).
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https://venngage.com/blog/employer-brand/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot
https://venngage.com/blog/data-visualization-tips-content-strategy/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot
https://polaris.shopify.com/visuals/data-visualizations

And in In this incredible brand guidelines from Truth, they spend
two full pages telling their employees how they should visualize data.

When you have a ton of teams working on different projects,

these brand guidelines should help them present a united front.
Guidelines like these are very easy to overlook, but when used properly, it

goes a long way toward fostering a cohesive brand presence - especially

for more complex media like infographics and data visualizations.
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https://www.mashcreative.co.uk/work/truth-brand-guidelines/

Conclusion

Don't send mixed messages when it comes to your brand. Or work with one of our pre-designed templates—just pop
in your own branding and you're off to the races!
Take inspiration from today's top brands and make your own

brand style guide to allow everyone representing your brand e e

to produce collateral quickly, efficiently, and with confidence.
TYPOGRAPHY COLOR CUIDE LOCOYVARIATIONS

Build an effective brand style guide with

these seven simple steps: Oxygen
abcdefghijklm
nopgrstuvwxyz

1. Kick off your brand style guide with a great brand story 12345678910 - -

() VENNGAGE

2. Present your official brand name u il ) VENNGAGE

3. Use logo guidelines to create a recognizable brand signature a

4. Include your brand's core color palette =
Aa

5. Dictate your typography hierarchy

A
6. Define your brand voice .

7. Specify the imagery and iconography that makes up your visual style

If you find that something about your brand is not working, fix it!
A brand style guide should be an ever-evolving document, which

is why we've made editing and sharing a breeze.



https://venngage.com/business/?vap=style_guide_ebook_hubspot&utm_campaign=style_guide_ebook_hubspot

() VENNGAGE

Hiring a graphic designer is pricey.
With Venngage's online graphic design
software, people of all design levels
can create professional visuals.

Venngage's Business plan offers over 500 customizable templates
for a wide variety of needs -- from infographics to presentations to

reports. Your Brand Kit makes it easy to apply your company logos,

brand fonts, and brand colors to any design.
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Start designing like you never
knew you could -- today!

GET STARTED >

HubSpot

Software to fuel your growth and build
deeper relationships, from first hello to
happy customer and beyond.

With HubSpot's marketing, sales, and CRM software, you

can focus on generating leads and revenue and forget

about managing a stack of scattered tools.

GET STARTED, FREE
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https://www.hubspot.com/products/growth-stack?utm_source=hscm&utm_medium=pdf&utm_campaign=brand_styleguide_venngage

