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If you take away one thing
from this webinar...




The 3 P’s of Webinar Success

( Planning

Practice

Promotion



HOUSEKEEPING

Webinar is being recorded
Slides available after presentation

Ask questions using chat pane
Q&A will be at the enc
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Buzz Generation / Branding
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Video Detalls

Total Video Performance

© Peak Live Viewers

Minutes Viewed

3L People Reached

=« Video Views

=« 10-Second Views

& Unique Viewers

m HubSpot: Live with HubSpot Recruiting
- LUve with HubSpot's ro cat

0Fs Focrting team talldng appication Bps! Want 1o leam more about # Reactions, Comments & Shares

B Average % Completion

This video is being used in 1 post



Buzz Generation / Branding
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Lead generation



Hubspst E Oberflip
ON-DEMAND WEBINAR:

On- Pemard Google Harngoul THE FOUR CORNERS OF

CONVERSION

Understanding the Intersection of Copy, Design, Interaction, and Psychology

VIEW Now
E

Hana Abaza Pamela Vaugh
VP Marketing, Uberflip Principal Marketing Manager. Optimization, HubSpot

HOW TO GENERATE TRAFFIC &
CONVERSIONS ON YOUR BLOG...

... Without Publishing Another Post

manipulation can be the difference between delight and disqust

Presenting:

Oli Gardner, Co-founder, Unbounce

Presented By

[ ] roseit @i
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ON-DEMAND WEBINAR:
INBOUND15 PRODUCT

LAUNCH RECAP

Learn about HubSpot's newest tools and how they can help grow your business

WATCH THIS WEBINAR

If you missed out on INBOUNDIS this year or if it was all just a blur (hey, we get it), no worries. We've got you covered.
HubSpot's latest and greatest product announcements are all right here in this on-demand webinar with HubSpot's CMO
Kipp Bodnar.
In this webinar, you'll learn:

« The biggest announcements from this year's Keynote

« HubSpot's most recent product launches

« How these new tools can help grow your business

Presenting:

Kipp Bodnar, CMO of HubSpot
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HUbS‘%t Academy READ DOCS WATCH TRAINING

Inbound Learning Broadcast

HubSpot Academy's Inbound Learning Broadcast is a live educational series

featuring HubSpotters and other Inbound experts, designed for people who have

a strong grasp of the fundamentals and are looking to become experts in a
specific inbound topic and the HubSpot software.

FILTERBY: MGl CONVERT CLOSE MISCELLANEOUS TOPICS

DO PROJECTS GET CERTIFIED BE INSPIRED

REGISTER FOR THE NEXT
INBOUND LEARNING BROADCAST

Attending live broadcasts allows you to learn
alongside our community of marketers, and
provides the opportunity to ask questions of

our presenters.

See upcoming broadcasts



ATTRACT: PRE-WEBINAR



LISTEN

You have 2 ears, and lots of social channels to use



Before you talk, listen

Who
What
Where
When
Why




Persona Development




List Segmentation




SPEAK

Not about what you want to say,
but about what your audience wants to hear



So close....

Title: How to become a data protection hero.




Title: How to become a data protection hero.

You're invited to this great online event that will explain navigate and align the
applicable technology tools, with various techniques, using old and new things
in different ways.



so far away.

Title: How to become a data protection hero.

You're invited to this great online event that will explain navigate and align the
applicable technology tools, with various techniques, using old and new things
in different ways.

Now is the time to rethink your data protection strategy, addressing when,
where, why and how to protect, preserve and serve your applications and
data against various threats. You will also learn how to remove costs by
reducing complexity without introducing compromise and about new enabling
technology tools that adapt to your environment’s needs.



Tap into emotions

® |WVord list

® Metaphors

® Pithy

® Various
versions




Don’t be cool, great or nice

YOUR EYES ON THIS

Ths Most
"Satisfying Video
In The World

[_)igg =1 sz ifs Like Page



Test, test and test again

CONTROL VARIATION

Image credit: www.optimizely.com



HubSpEHt

ASK THE EXPERTS:
HOW DO | INCREASE LEAD CONVERSION?

Ask 6 Optimization Experts
How To Increase Conversion Rate Optimization (CRO)

in a LIVE Google Hangout on June 1, 2016

HubSppt

20 QUESTIONS WITH TODAY’S TOP CRO
. ) . EXPERTS
12% Higher Conversion B e ok
(CRO) experts. You get to choose the questions, then
hear from the experts!




Hubsppdt @

HOW TO DESIGN GRAPHICS THAT
CONVERT

I want to read this
ebook

I this ebook, we'll o
pages

: finding what works for your business

versions: simpi
* How to make high performing paid graphics

¥ pages

- Please Select -

"o

HOW TO DESIGN GRAPHICS THAT
CONVERT

Create Optimized Graphics for Promoting Content on Email, Social Media, Landing
Pages, and More

| want to read this ebook

cwnitenubspot.com

http:/iwww.nuDspot.com

V' How o create st graphics: promote content on

social and ema
¥ The science of CTA optimization: finding what works for No :
your business

 Boost conversions: simple tweaks to your landing pages

13% Higher Conversion Rate




Don’t forget the long-term SEO implications

528 ) 803 ) 648 On Page SEO Ranked Keywords Inbound Links CTA
Keywords Ranked in Top 3 Keywords Ranked in Top 10 Contacts Generated \
Meta Descr “Nem with this page's meta description dismiss all
¥
| O || Actions v | | & Al Keywords v [@ From all campaigns v] xmca ol
. Your met ges that HubSpot has indexed. We recommenc
| ) " try to give 9 Meta description is not |
Sortedby: | Visits Ranking Opportunities ~ }s - | | Rank - P
Conversion Opportunities + Meta de: . b
(@] hubspot Tail Op ities try to give each page a s
Long portuni 519 1
Added September 1st ) + Meta descriptic age title
Competitors o
@) hub spot 1,469 1 + Meta description is set

June 26th, 2012 Free eBook covering how to effectively use Facebook for business.

(@] inbound marketing 757 2
Added September 1st, 2011 @ Page Title there are no problems with this page's title

(@] hubspot.com
Added June 28th, 2012

615 1 @ H1 Tags there are no problems with this page's h1 tags




PREPARE

To show that you care
(and that you know what you are talking about!)



Download the handout

Prevents Further Irritation

Preparation




SALES + MARKETING =




How to be in lock-step with the sales team

1. Context: Educate them on the webinar and its
message via internal communication

2. Content: Provide them email templates for invitation
pre-webinar and for follow-up post-webinar

3. Contacts: Share lists of registrants pre-webinar and
attendees / non-attendees post-webinar



How to be in lock-step with
the sales team

HubSpht

Hi there,

This guide is to help you understand the
latest trends in lead nurturing so you can
build an effective strategy to improve
lead conversion rates.

HubSpot & Ascend2 conducted research LEAD NURTURING TRENDS
to better understand how companies For Enterprises

are building and optimizing their lead
nurturing programs.

Promo Assets

Landing Page | Thank You Page | SFDC
Campaign | HubSpot Campaian

Promo Images | All Assets

With this offer, you'll learn:

« Lead Nurturing Throughout the Buyer's Journey
« How to Produce Relevant Content for lead nurturing
« Best Practices for Email Nurturing

How Can Sales Use This Offer?

This offer is for anyone looking to learn more about lead nurturing. It has compelling
raesearch on which parts of lead nurturing companies struggle with and provides
solutions to the most common issues.

Lazy Tweets to Schedule in Social Inbox

New guide from @HubSpot: Lead Nurturing Trends for Enterprises. Get it
here: http//hubs ly/HO2QT 40 (CLICK TO TWEET)

Effective lead nurturing generates 50% more sales-ready leads at a 33% lower cost.
Dowmnload full report here: http//hubs.ly/H02QT 40 (CLICK TO TWEET)




4 Engage: Live Webinar
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Find your flow

Opening Hook
Short intro’s
Variety in speakers
Interactions
Segments

Visual design



Good morning, good afternoon or good evening.

® Opening Hook




The more the merrier!

® Shortintro’s
® Variety in speakers




To poll or not to poll?

My Webinars © Manage Webinar + Polls + Create New Poll

Create New Poll

T
yl::ll:ple Choice (One Answer) v View Ex———— ) Ouastion Tuna Evamnlas ] \
(=] Polls (1/2) 2] (x]
P Question
® /nteractions | Select all the activities you typically d... |3
Answer

i Attendees are viewing:

{ . 100% Lecture

i > 0% Discussion

| 0% Guided Practice

[ 0% Testing Knowledge

4:13 50% Voted

Save  Cancel




Variety is the spice of life!

AGENDA

Intros
Setting Webinar Goals
3 Attract: Pre-Webinar
[ ) Segments Engage: Live Webinar

Influence: Post Webinar

Next Steps / Q&A




Find your flow

ATTRACT: PRE-WEBINAR

® Visual design




Download the handout

5Steps to
Moderating a Webinar

By James Hiliard, professional moderator



Engage via Marketing Channels

inboundo.g m CONTENT MEMBERS JOBS TOP~ Q ‘90 -

I o I u m s Home / If you only had ONE SHOT to ask 6 of the world's best CRO experts a question, what would you ask?

=, Ifyou only had ONE SHOT to ask 6 of the world's
best CRO experts a question, what would you ask?

May 03 2016 from i in( seo FUTURE OF ) « 123 views - Flag

One opportunity. To ask your favorite CRO experts everything you ever wanted.
In one moment. Would you capture it? Or just let it slip?

You might just get that shot. (I'm done with Eminem lyrics now.)

I I a s h ta g S We're hosting a LIVE CRO Google Hangout on June 1st (9 am PST/12 pm EST/5 pm GMT) with 6 of the

world's top CRO experts. The power is in your hands to ask them for their opinions on CRO (and if you're
lucky, get a lively debate going.)

Who are we even asking?

How about:

Rand Fishkin, Moz

Larry Kim, WordStream
Oli Gardner, Unbounce
Pam Vaughan, HubSpot
Peep Laja, ConversionXL

Live Q&A



5 Influence: Post Webinar
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You are done...but you're not done.

Archive
Transcribe
Remind Sales it happened

Replay highlights / “best of segments”
Follow up podcast




We live in an on-demand world

® Archive
® /ranscribe

W Marketing Resources Library

Q All topics

The Science of Lead
Generation

How to Create a Website
That Sells

v [ Webinar

v Sorted by. Popularity v -

TWERR

TweetSmarter Webinar 2014
HubSp5E \ 6 Steps
203es ood to Accelerate

- SMB Growth
. / in 2013

6 Steps to Accelerate SMB
Growth in 2013

How to Create the

Perfect Social Media Pos’
Wi Guy Kamasaks and Pes Ferpabick

How to Create the Perfect
Social Media Post

THE SCIENCE 3
SE

5 4
MARKETING
AUTOMATION

DANZARKELA

The Science of Marketing
Automation

How to Generate Leads on
Twitter in 25 Minutes a Day

The Science Of Email
Marketing



It’s all about communication

® Remind Sales it happened




Recycling isn’t just for bottles and cans

® Replay highlights / “best of segments”
‘ FO//OW up podcast AT&T/CSO Magazine: Custom PCConnection Podcast: Intel

Highlight from CSO Webcast Desktop Refresh

]
5th Gen Intel® Core™ vPro™ Platform
¥ an unwired workplace

eading-edge security for




Wash, rinse, repeat!




Wash, rinse, repeat!




Post Webinar Follow-up: Remember Your Goals

ATTRACT CONVERT CLOSE DELIGHT
n i Strangers ‘. @ @ @ Promoters
Blog Forms Email Events
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Social Media Landing Pages Workflows Smart Content




Marketing to-do’s: Immediate Action

1. On-demand version online

2. Email attendees / non-attendees all
available resources

3. Provide support to answer any post-
webinar questions

4. Debrief the sales team on leads and
follow-up next-steps




HOW TO ALIGN
YOUR SALES TEAM
WITH MARKETING

WEBINARS

to generate deals and close
more business




Marketing to-do’s: Future Action

1. Did you hit your goals? Assess success.

2. Promote webinar to non-registrants and
future leads

3. Repurpose content and use the on-demand
version as a CTA offer




6 Next Steps + Q&A



Already use GoTowebinar?

CiTRIX

Try 30-day trial of @ GoToWebinar

1. Integrate with HubSpot landing pages and forms
2. Host and run live webinarsto nurture leads
3. Segment attendees/non-attendees for post-webinar

follow-up

http://bit.ly/gtw-try




Already use HubSpot?

Try 30-day trial of HUbSp®Ht

1. Integrate with GoToWebinar to Segment
your target audience with lists

2. Promote your webinarsvia email and social

3. Sync attendee follow-up with sales

http://bit.ly/hs-try



QUESTIONS?




THANK YOU



